

















Study of Products Loss Prevention Saves Oit-and Do ars 


The reduction of product loss is of primary importance 
to every terminal and bulk plant operator. 

To promote the exchange of ideas on oil loss preven- 
tion throughout the entire oil industry, National Petro- 
leum News is publishing in two installments reports on 
this problem by Esso Standard Oil Co.’s special commit- 
tee which studies and works with the company’s various 
departments to reduce these losses. This material, based 


on many years of tests under operating conditions, has 
never before been available for publication. 

National Petroleum News presents this week on p. 22 
the first of two articles. It is entitled “Control of Bulk 
Stock Losses in Marketing Operations.” The material is 
of interest to small as well as large plant operators 
even though the article is primarily concerned with 
control at large terminals. 


Improvements Double Output Capacity of Barge Terminal 


An East Coast marketer has more than doubled the 
output capacity of its barge terminal and reduced by 
more than 50% the loading time per truck at the 
terminal. Article this week tells how construction of a 


new loading yard with a “filling station’ design, to- 
gether with increased-capacity loading arms, accom- 
plished this step-up in efficiency and economy. For 
details about the new facilities, see p. 32. 


oo 


Service-station type design of loading area of Petro plant is shown in this photo. Truck entry here is made as easy 
as for cars in most service stations, eliminating need to maneuver tank trucks to get in loading position 











REASONS WHY 
HYSTER “20” MOVES 
MORE MATERIALS... 


Y Pneumatic tires. 


Y Powerful air-cooled 
gasoline engine. 


Y Maximum operator 
visibility. 
Load-Grab — For 


handling many loads 
without pallets. 


arms available for 


Y Special Load-Grab 


handling bales, boxes, 


bundles, bags, 
barrels, oil drums — 
without pallets. 
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INSIDE YOUR PLANT...OUTSIDE IN YOUR STORAGE YARD 
a % 


LIFT TRUCK 


THE SAME TRUCK — the 
rugged, dependable “‘little’’ work horse, 
the HYSTER “20” —operates EQUALLY 
AS WELL inside your plant AS outside 
in your storage yard. 

HEAVY DUTY INDUSTRIAL TYPE 
PNEUMATIC TIRES give the Hyster‘‘20” 
greatly increased traction, ramp climbing 
ability, cut down on floor and paving re- 
pair and maintenance costs, make higher 
truck speeds more practical and safer, are 
easy on the load and driver—EITHER 
INDOORS or OUTDOORS. 


HYSTER “20” HAS GREATER MAN- 
EUVERABILITY 
patented turning counterweight around the 


because of Hyster’s 
trunnion mounted rear steer wheel; low 
center of gravity which increases stability; 
easier steering, rounded rear end. 

THE MOVEMENT OF MORE MaA- 
TERIALS in crowded areas — EITHER 
INDOORS OR OUTDOORS is 
quickly, efficiently with the Hyster “20” 
(2,000-Ib. capacity). 

CURRENT DELIVERY ... 
Hyster distributor. Write for literature. 


done 


See your 


Hyster’s 7 models range from 2,000-Ib. to 30,000-Ib. 


capacity. 


HYSTER COMPANY 


THREE FACTORIES 
2902-74 N.E. CLACKAMAS STREET...PORTLAND 8, OREGON 
ecece PEORIA 1, ILLINOIS 
execs DANVILLE, ILLINOIS 


1802-74 NORTH ADAMS STREET 


1010-74 MEYERS STREET............ 


All are equipped with pneumatic tires. 
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S helps you serve 


your fleet customers 


} ’ 
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When a fleet operator encounters an 
operating difficulty, he is likely to blame 
wae the fuel or the oil. And when, as it some- 
_— times happens, a big contract hangs in 
the balance, you can see why most re- 
finers give such a problem top priority. 


\ 
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Ethyl fleet engineers, backed by 
twenty-six years of experience with fuels, 
engines and lubricants have piled up 
quite a record for working with refiners 
on fleet problems. They have a knack 
for tracking down elusive troubles. 
Usually these difficulties result from 
mechanical conditions or poor mainte 
nance practices which have nothing to 
do with fuel or lubricants. 

The practical experience of the Ethy] 
fleet engineers is supported by com- 
mercial engine research at the Ethy] 
laboratories in Detroit and road testing 
programs at San Berna dino. At all 
times they are ready, willing and able to 
serve you! 


*E 26 is Ethyl’s twenty-six years of experience | 
in providing a complete antiknock service. oor 


COMPOUND 


ETHYL CORPORATION, Cirysier Bidg., New York 17, N. Y. 


jucts sold under the ‘ETHYL’ trade-mark: Antiknock Compounds Salt Cake. . . Ethyiene Dichioride Sodium Metallic . . . Chiorine (liquid Oi! Sotubie Dye Benzene Hexachioride (technical) 
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MOST POWERFUL 
TRUCK ENGINE 
OF ITS SIZE 

EVER BUILT!* : 
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EARS of research and testing—$5,000,000 in experimental work 
and ultramodern precision machinery—have produced Reo Gold 
Comet Power. 











A six-cylinder, overhead-valve, gasoline engine with ‘wet sleeve’, 
removable cylinders, the all-new Reo Gold Comet engine will set 
entirely new standards for.truck performance . . . under all operating 
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Reo Model E-22 series is powered 


conditions. The Reo Gold Comet has been built to move payloads by the new Reo-built Gold Comet! 
faster, more often, at lower cost, and with an unlimited life span that Modern styling, increased driver : 
nly lack of al care and maintenanc horte comfort——and Reo’s exclusive 
only lack of normal care and maintenance can shorten. “More-Load” design. 17,000 Ibs. 


to 38,000 Ibs., G.V.W. 
*The new Reo Gold Comet engine (331-cubic-inch displacement) 
develops more usable horsepower and torque than any other six- 
or eight-cylinder gasoline truck engine of comparable displacement. 
See your Reo dealer for full information and demonstration. 


YOU NAME THE TEST! 


Reo has a model right for you. Ratings range from 8,000 Ibs., G.V.W., 
to 76,000 Ibs., G.V.W. You name the test! Your Reo dealer will show 
you how Reo trucks can beat the best performance of any truck you TRUCKS AND BUSES 


now own. Reo Motors, Inc., Lansing 20, Michigan. 
£ 
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COMING MEETINGS 


JULY 

National Oil Jobbers Council, Grove Park Inn 
Asheville, N. C., July 17-20. 

oil Industry Information Committee, Statler 
Hotel, Washington, D. C., July 25-26 

American Petroleum Institute Board of Direc- 
tors, meeting, Washington, D. C., July 27 

AUGUST 

society of Automotive Engineers, Nat‘onal 
West Coast meeting, Multnomah Hotel, 
Portland, Oregon, Aug. 15-17. 

llorida Independent Petroleum Marketers 
Assn., summer meeting, Sheraton Plaza 
Hotel, Daytona Beach, Fla., August 19. 

Kentucky Petroleum Marketers Assn., fal) out- 
ing and golf tournament, Lexington Country 
Club, Lexington, Kentucky, Aug. 24-25. 

rennessee Liquefied Petroleum Gas Assn., An- 
drew Jackson Hotel, Nashville, Tenn., Aug 
29 

SEPTEMBER 

interstate Oil Compact Commission, quarterly 
meeting, Stanley Hotel, Estes Park, Colo., 
Sept. 1-3 

second Annual Liquefied Petroleum Gas Assn.- 
Eastern LP-Gas Service School, University 
of Pittsburgh, Pittsburgh, Pa., Sept. 7-9. 

North American Gasoline Tax Conference, 
Tahoe Tavern, Lake Tahoe, Calif., Sept. 
7-10. 

Michigan Petroleum Assn., Grand Hotel, Mack- 
inac Island, Michigan, Sept. 9-10 

New York Oil Heating Assn., Hotel Statler, 
New York, N. Y., Sept. 12 

National Truck Tank & Trailer Tank Insti- 
tute, Wentworth-By-The-Sea, Portsmouth, 
New Hampshire, Sept. 12-13. 

society of Automotive Engineers, National 
Tractor Meeting, Hotel Schroeder, Milwau- 
kee, Wis., Sept. 13-15. 

National Congress of Petroleum § Ketailers, 
Inc., annual convention, Atlanta Municipal 
\uditorium, Atlanta, Georgia, Sept. 13-15. 

National Petroleum Assn., Hotel Traymore, 
Atlantic City, New Jersey, Sept. 14-16. 

American Petroleum Institute Lubrication 
Committee, Division of Marketing, The 
Traymore, Atlantic City, N. J., Sept. 14-15. 

Liquefied Gas Assn., North Eastern District, 
Hotel Statler, New York, N. Y., Sept. 15-16. 

American Association of Oilwell Drilling Con- 
tractors, ninth annual meeting, Dallas, Tex., 
Sept. 19-21. 

Ohio Petroleum Marketers Assn., fall con- 
ference and golf tournament, Hotel Allerton, 
Cleveland, Ohio, Sept. 21-22 

Mid-Continent Oil and Gas Assn., 27th annual 


convention, Louisiana - Arkansas’ division, 
Roosevelt Hotel, New Orleans, La., Sept 
9» 99 
22-23 


(olorado Liquefied Petroleum Gas Assn., fall 
convention, Shirley Savoy Hotel, Denver, 
Colo., Sept. 25-27 

independent Oil Compounders Assn., 2nd an- 
nual meeting, Hotel Sherman, Chicago, II1., 
Sept. 26-27. 

OCTOBER 

American Society of Mechanical Engineers, 
Petroleum Division Conference, Oklahoma 
Biltmore Hotel, Oklahoma City, Okla., Oct 
2-5 

National Lubricating Grease Institute, Hotel 
Roosevelt, New Orleans, La., Oct. 3-5. 

(alifornia Natural Gasoline Assn., 24th annual 
fall meeting, Ambassador Hotel, Los An- 
geles, Calif., Oct. 7. 

rennsylvania Petroleum Assn., semi-annual 
convention, Bedford Springs Hotel, Bedford 
Springs, Pa., Oct. 9-11. 

Kentucky Liquefied Petroleum Gas _  Assn., 
Seelbach Hotel, Louisville, Kentucky, Oct 
10-11 

Texas Mid-Continent Oi] & Gas Assn., Rice 
Hotel, Houston, Tex., Oct, 13-14. 
ndiana Independent Petroleum Assn., Inc., 
Severin Hotel, Indianapolis, Ind., Oct. 13-14 
\merican Gas Assn., annual convention, Chi- 
cago, Illinois, Oct. 17-20 
irginia Petroleum Jobbers Assn., fall meet- 
ing, Hotel Roanoke, Roanoke, Va., Oct. 20 

-irginia Oil Men’s Assn., fall meeting, Hotel 
Roanoke, Roanoke, Va., Oct. 21 
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FEATURE INDEX 


PRODUCT LOSS PREVENTION—Esso Standard Oil Co. consider: 
the reduction of product losses so important that it has a special 
committee to study and work with various department heads on 
this subject. One of two articles on reports made by the Esso 


committee is published this week 22 


DELIVERY SPEED-UP—Petroleum Heat and Power has doubled 
capacity and cut loading time 50% with its new loading rack 
and yard. Remote controls give dispatcher complete command 

over every gallon of product moved 32 
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Manufacturers 







This price is possible due to our 
reduced cost of materials, and by selling 
direct from manufacturers to consumer. 











“TIME HAS ARRIVED- 


for Our Company to lead the Transport 
in lowering the consumers price 


Our price on standard 
5000 gallon tandem gasoline 
Transport built to specifica- 
tions below. Larger or smaller 
units priced proportionally, 
and all deliveries prompt. 


Specifications 
COVERING 5000 GALLON TANDEM TRANSPORT 


5000 gallons plus caliberation 

3 compartments 

Double bulk heads 

Frazier tandem 

18,000 Ib. Standard Forge or Timken axles. 
Dayton or 10 hole Budd wheels 

9-20x7.5 wide base rims or 20x9-10" 10 hole Bud wheels. 
16'2x6° Westinghouse air brakes 
8-10.00x20-12 ply. Ist line tires 

Painted any color or colors 

3” seamless tubing lincs 

2” discharge valves 

1 basket type tire carrier 

Framcless 

Smooth skin construction 

ICC lights in metal conduit 

Sealed catwalk with full length overturn rai Is 
Discharge from catwalk thru rear pipe ladder 


2 hose tubcs in side skirting 

Channcl bumpcr 

Telescope landing supports 

72° combination valve and tool box with double doors 
Streamline skirting 

12 months warrantee 


FRAZIER TANDEM SYSTEMS. includes following specifications 


Six point suspension 
Less Maintenance 
Timken bearing cqualization 
Easicr pulling 
Load cqualization 
Lower centcr of gravity 
Designed for transports 
@ Frazicr ‘s reco gnized ‘Taylored’’ engineering and experience is 
illustrated by the ever incrcasin g demand 


WRITE, WIRE OR PHONE FOR FURTHER DETAILS 


Springfield Body & Trailer Company 


1631 College St Phone 7606-7-8 


Springfield, ye 
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AHEAD of #%c NEWS 








DEALER SHAKE-UP—tThe signs point to another 
rise in lessee dealer changes, although not on such a 
broad scale as the shifts which were made immediate- 
ly after the war. Aside from the sharper competitive 
situation which is making it harder for fringe dealers 
to make a good showing, there are more new service 
stations being completed now than at any time since 
the war. Good dealers are anxious to get into these 
preferred spots with their potentially larger gallonage 
and better all around facilities for making a profit, 
while the oil marketing companies, on their part, want 
to be sure they lease new stations to first class oper- 
ators. As more of the new spots open up more dealers 
will be drawn from existing stations, necessitating 
changes and shifts at other locations. 


WHERRY’S HOPES—If Sen. Wherry can force a roll 
call on a pending resolution (S. Res. 58) to create a 
permanent Senate Small Business Committee, he be- 
lieves the measure will be approved. The Senate de- 
clined earlier this session to continue in existence the 
old special Small Business Committee which Wherry 
headed in the last Congress. But the Nebraskan 
reasons that a roll call would force senators to sup- 
port the new proposal, because of the wide backing 
it has among small business groups the country over. 


WHAT’S THIS?-—Independent gasoline dealers in 
Washington, D. C., area are said to be reacting cauti- 


ously to high pressure selling tactics of promoters 


who introduced this past week end a gasoline sales 
plan apparently designed for nationwide distribution. 
Inquiries from dealers, in reference to the promotion 
an, are coming into Washington retailers’ associa- 
tion office from points as far away as Georgia. Plan 
s being offered at $75 per year to dealers, including 
anners for station display, padlock and 1,002 keys 
wo of which will open the lock and give the custom- 
rs drawing a key from a box each a free tankful of 
sasoline. It is reported that entire nation is being 
livided into territories for which franchises are being 
old. When nationwide coverage is achieved, pro- 
ram will be promoted further through advertising in 
ational publication, promoters say. Eight Washing- 
mn dealers subscribed to plan during first several 
ays of soliciting, sellers of plan assert. 
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A FAIR TRADE?—Leading members of House Ju- 
diciary Committee believe ‘‘the tide is turning against 
state fair trade laws’ and predict a serious effort 
probably will be made in the next session of Congress 
to repeal the Miller-Tydings Act. This law aids 
states in establishing local fair trade laws. Con- 
gressmen contend the federal act is, in effect, an ‘“‘ex- 
ception” to the Sherman and Clayton Acts and puts 
‘a prop under uneconomic competition.” 


BRANNAN IS WOOED—-The Agriculture Subcom- 
mittee, headed by Iowa Sen. Gillette, has high hopes 
of getting additional support from Agriculture Secre- 
tary Brannan for its plan to force use of surplus 
grains to make alcohol for blending with motor fuel. 
Brannan’s department already is participating in a 
small way under the synthetic liquid fuels research 
program, but Gillette’s group wants to see the “alky- 
gas”’ program incorporated as a major part of the 
proposed and highly controversial Brannan farm plan. 


EYE ON AUSTIN—Washington officials seeking to 
compromise with Texas on ownership inside the three- 
league (10.5-mile) tidelands line probably are wasting 
their time. Beyond the three-league boundary, Texas 
officials will talk trade. 
league area under its annexation agreement with the 
United States in 1845. Giving up any of it to Uncle 
Sam is highly unpopular in the Lone Star state. Two 
of the three-member School Land Board which ad- 
ministers the territory, Land Commissioner Bascom 
Giles and Attorney General Price Daniel, are likely 
candidates for governor in 1950. 


Texas claims the three- 


TAXES IN TEXAS—tTexas legislators spent over a 
billion dollars at their session just closed, but went 
home without providing for operation of state hos- 
pitals after Aug. 31, 1950. It means another session 
within the next year, probably to increase taxes. De- 
clining oil production and oil prices has cut more than 
$2 million a month from Texas tax revenue, compared 
with a year ago. The oil and gas industry fear their 
taxes may be raised the next time the legislature 
meets. 














TO AN ELECTRICIAN, THE SIGN ABOVE STANDS FOR FUSE 





TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES 


¢ This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. 

The visible guarantee is evidenced by the plant and 
properties that make Gulf one of the country’s largest 
producers and refiners of crude oil. 

The invisible guarantee is the determination of Gulf 
to make the best petroleum products that skill, science, 
loyal employees and alert management can jointly 


achieve. 
7 7 
Gulf Oil Corporation 
e e 
Gulf Refining Company 
General Offices, Pittsburgh, Pa. 
DIVISION SALES OFFICES REFINERIES 
Boston « New York ¢ Philadelphia «¢ Pittsburgh New York ¢ Philadelphia « Pittsburgh «+ Toledo 
Atlanta « New Orleans «+ Houston « Louisville * Toledo Cincinnati ¢ Port Arthur « Fort Worth «+ Sweetwater 
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The plain im- 

port of Capitol 

Mr. Yocom Hill testimony 

these past two 

veeks is that the co-ops are aiming 

it taking over at least 15 to 20% 
f the oil business. 





At whose expense they conceivably 
might attain this objective is patent. 
Quite obviously it would be that of 
the thousands of Independent oil men 
n all branches of the industry, but 
especially the jobbing end. Caught 
between competition from the am- 
bitious, tax-privileged co-operators on 
one side and the majors, on the other 
inevitably many would be forced to 
the wall and out of business. 

Our authorities for the statement 
that the co-ops have set their sights 
on up to a minimum 20% slice of 
the oil business—and surely they 
would not stop at that point, once 
reached—are two in number. Both 
are co-operators with a capital C, 
recognized as leaders in their field by 
even the President of the United 
States. 

One is John Carson, Mr. Truman’s 
controversial nominee for member- 
ship on the Federal Trade Com- 
mission and the Washington ‘eyes 
and ears’”’ of the Co-operative League 
of the U. S. A. The other is H. 
Jerry Voorhis, ex-congressman from 
California, reformer, visionary and, as 
secretary-treasurer of the Co-op 
League, apparently Mr. Carson’s boss. 


Expounding his views on various 
and sundry economic matters, it was 
Mr. Carson’s opinion, expressed be- 
fore the Senate Commerce Committee 
on June 30, that “if the co-ops could 
get control of 15% of the econo- 
ny they would become a yardstick 
or stabilization.” 

A week later, before the same 

mmittee, ex-Rep. Voorhis similarly 

livered himself, only he used the 

ures 15 to 20%. 

So, if the co-operators are talk- 

in such terms then certainly 
it’s the goal for which they are 
ting. You don’t just pluck fig- 

Ss like these out of the air. At 

same time, it must be assumed 

t the 15 to 20% is to apply across 

boards, meaning equally in all 
ustries in which the co-ops are 
ve. 


* * * 


they managed to capture that 
t a slice of the oil business, the 
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WASHINGTON—By Herbert A. Yocom 


Co-ops Aim at Upping Oil Sales 
At the Expense of Independents 


oil co-ops would rank well up in the 
billion-dollar class. One _ estimate, 
believed conservative, is that the oil 
co-ops last year did a total gross 
business of something over $500 mil- 
lion, which is nothing to sneer at. 
Yet in the same year the gross oper- 
ating revenue of just 20 major com- 
panies amounted to $14 billion. 


Fifteen per cent of $14 billion is 
$2.1 billion; 20% is $2.8 billion. And 
this does not even take into account 
the business done by the Independents, 
both integrated and non-integrated, 
who obviously would be harder put 
to maintain their volume than the 
well-heeled majors. 


The high crime, should the co-ops 


Interpreting the Oil News 





make good their aim would be, of 
course, that it was all accomplished 
in the name of more and-better com- 
petition—co-op version. 

The co-operators protest their love 
for the little fellow in business, their 
hatred of monopoly. Yet they aspire 
to bigness for themselves in oil—as in 
other lines—in order thereby to break 
up, they say, the “concentrated 
power” of the “giant” oil companies. 

As Howard Cowden put it here last 
April, it has got to be a case of 
“the common man joining with his 
neighbors and channelling his pur- 
chases of petroleum products through 
his own integrated co-operative 
organizations.” 

“Channel” as used by Mr. Cowden 
means “to take away” from somebody 
else. It requires little imagination 
to guess from whom, because how 
else can the co-ops hope to achieve 
bigness except by accelerating the 
process already well started of first 
moving in on and then gobbling up 
the more vulnerable elements of the 
industry, meaning, of course, the In- 
dependents. Who else but? 





Midwest oil 
companies are 
cracking down on 
applicants for 
credit cards. A survey by NATIONAL 
PETROLEUM NEWS reveals that rejec- 
tions the last few months are running 
up to three times as great as in the 
immediate postwar years while at the 
same time the number of applica- 
tions is increasing rapidly. 

Some companies are taking steps 
to discourage applicant; for credit 
cards. Application blanks are being 
removed from service stations or not 
being replaced when the supply runs 
out. When this happens the motor- 
ist is told he must apply through the 
company’s nearest district or divi- 
sion office. Efforts are being made 
to educate the service station opera- 
tor to make a preliminary screening 
of applicants to weed out those who 
obviously could not qualify. 





Mr. Castle 


The credit manager for one major 
company told NPN that 45 to 50% 
of the applications received now by 
his company are being rejected. In 
1946 and 1947, when virtually every- 
one had plenty of cash, rejections 
were very low, in his particular case 
running less than 5%. 

He listed these figures for the Chi- 





MIDWEST—By Leonard Castle 


Oil Companies Cracking Down 


On Credit Cards, Survey Shows 


cago area to demonstrate how the 
picture is changing: 

1941—3,706 applications; 968, or 
20% rejections. 

1942—1,091 applications; 217, or 
20%, rejections. 

1943, 1944, 1945 
plications accepted. 

1946—2,021 applications; 39, or 
2%, rejections. 

1947—3,192 applications; 121, or 
4%, rejections. 

1948—-3,614 applications; 666, or 
18%, rejections. 

1949—-No application figures avail- 
able but rejections 45 to 50%. 


war years, no ap- 


* * * 

The principal reason that credit 
card rejections are mounting so ra- 
pidly is that cash is tighter and de- 
linquencies are higher. For all retail 
accounts in the Chicago area, only 
19% paid when the accounts were 
due last May, as compared with 
36.5% in May, 1948. The percentage 
of accounts past due in May, 1949, 
was 13.4% as compared with 8.2% 
the previous year. 

“Increased delinquencies is one of 
the natural phases of an inflationary 
period,” one credit manager said. 
“When the downward change started, 
the average consumer's income didn’t 
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Citation operators prefer to sell oil in 


cans 3 1t0[ { 


The reason? 


Most of them say because this is the way 
the customer wants to buy his oil. 


But many of them say it’s because oil in 
cans is a whole lot cleaner to handle. And 
other service station operators like canned 
oil because it’s more convenient.* 


PROTECT YOUR BRAND NAME WITH 


AMERICAN CAN COMPANY ic arco) New York + Chicago 


So—hats off to you refiners for continuing 
to put your oil in cans. Motorists like it that 
way. Stations, too. 

And remember — oil in cans gives you 
brand-name protection and lets you cash in 
on your national advertising at the point of 
sale. It’s good brand-name protection. 


Renal 
IN CANS 


San Francisco 


*According to a survey conducted in New England, Middle Atlantic, South Atlantic, and East North Central States by the Magazine, Super Service Station. 


NATIONAL PETROLEUM NEW 




















; 


( 


previously had 
passage, died in the closing hours of 
the session when it became bottled 
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nan for 


ep pace with 
spending. 


s income. 
rt to delinquency. 


credit card. 


“One of the most honest applica- 
ms we ever had was received re- 
ntly from a man who wrote that 
never had needed a credit card 
efore because he had always been 
le to pay cash for his gasoline. 
sut, he explained, he wouldn’t be 
able to pay cash as he went along 
inymore and 
redit card to enable him to pay 
vhenever he could. We admired the 
such a_ truthful 
tatement of his intent, but natural- 


therefore 


making 


had to reject the application.” 
, * * 


Despite last minute failure of the 
Illinois legislature to establish the 
nuch desired Chicago Port Author- 
ity (See NPN, June 15, p. 9), Chi- 
ago oil men who have barge and 
terminal facilities, as well as other 
shippers, are going ahead with plans 
set up a permanent organization 
to protect and promote their interests 
m the waterways. 


The port authority bill, 


seemed 


prices and_ the 
1ount of money he was in the habit 
So he had to lengthen 
s credit in an attempt to stretch 
This means he must re- 
He is trying to 
etch his income by applying for 


wanted a 


which 
assured of 








up in a legislative log-jam. Just a 
few days before this defeat, Chicago 
shippers, under the leadership of oil 
men, had formed the Chicago Dis- 
trict Waterways Assn. with Abraham 
Feldman, president of Lake River 
Terminals, as temporary chairman. 

Feeling among most oil shippers 
is that even though the port author- 
ity was not created this year, the 
permanent association can perform 
valuable service by working with 
and advising the various city, county, 
state and federal agencies which 
now share control of the waterways 
It also was felt that with a perma- 
nent organization already active, 
chances for passage of a port author- 
ity measure by the 1951 legislature 
would be much brighter. For these 
reasons, permanent officers and di- 
rectors will be elected at the next 
meeting of the new organization. 

Primary purpose of the association, 
according to its bylaws, is to im- 
prove and develop the Chicago water- 
ways as the nation’s leading inland 
port. Matters with which the asso- 
ciation will be concerned include the 
assuring of efficient and continuous 
ice breaking service during winter 
months in co-operation with the fed- 
eral government; operation of the 
numerous bridges over the system; 
water levels of the lake and river; 
and federal and state legislation af- 
fecting the waterways. 





Several oil com- 
panies are doing 
some advertising 
that merits more 


Mr. Bjorkback 


than ordinary attention. 


In this day of stiffening competition 
markets, they are bidding for 
buyer’s business by bidding di- 

tly for his good will, then telling 

m only indirectly how good their 

roducts are. 

Because public good will is the 

mary objective of their advertise- 

nts, those properly come under 
heading of “institutional” ad- 
rtising. That’s the kind of ad- 
tising, you will recall, that one 
most of during the war, when 
ut all that any kind of company 

ild keep in front of the public was 
company’s name. 

‘ow things are vastly different. 
{ yet institutional ads are making 
ie real sense—not only for indi- 
ial companies but for the industry 
t whole. 


* 


ake Socony-Vacuum’s for ex- 
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ATLANTIC COAST—By Raymond E. Bjorkback 


Institutional Ads Do Good Job 


For Oil Companies, Industry 


ample. (If you have the April 27 
and June 22 issues of NATIONAL 
PETROLEUM NEWS handy, look at the 
inside of the back covers, and you'll 
see what we’re talking about.) 

The Socony-Vacuum ads are not- 
able for several reasons, one being 
that this company hasn’t been one 
to use institutional advertising, ex- 
cept on occasion and during the war. 
Now, Socony-Vacuum is running a 
series of six ads in this category, 
through the year, in selected publica- 
tions over the nation, as an experi- 
ment. 

Its first ad tells how it “plowed 
back” into its business $68,000,000 
more in 1948 than its net income, and 
how the public will benefit—through 
increased supply and variety “of 
finest quality products,” through em- 
ployment for thousands, and increased 
oil potential for national security (by 
the company’s “helping to build a 
stronger industry,” outranked by 
“none” in importance). 

The second ad calls attention to the 
fact that the Independent jobber and 
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dealer is small business but has the 
advantage of bigness. Dealer James 
Raymond at Stamford, Conn., the ad 
reports alongside his picture, has 
“only 4 men on his payroll,” but 
“over 1,000 (Socony-Vacuum) scien- 
tists and technicians working for 
him, assuring him quality products 
building customer confidence.” 

This ad points out that high quality 
products and low prices are the re- 
sults of Socony-Vacuum’s integrated 
operations; also, that Socony-Vacuum 
supplies gasoline to 1,400 Independent 
jobbers and 45,000 Independent deal- 
ers. 

The third advertisement in the 
series, yet to appear, will emphasize 
that Socony-Vacuum’s (typical) in- 
tegration of industry functions means 
better products and lower prices. 

In effect, Socony-Vacuum in these 
ads is: 

1. Making it plain that industry 
detractors haven't told the whol 
truth when they yelled, “high pro- 
fits!” and the like. 

2. Saying that Socony-Vacuum, like 
the rest of this all-important indus- 
try, is alive to its responsibilities 
to the public and the nation’s future. 

3. Emphasizing the huge research 
and development programs of the in- 
dustry, and the high quality and low 
prices this industry makes possible. 

4. Stressing the large number of 
Independents in the industry, and sug- 
gesting that they are good men to 
do business with. 

5. Saying Socony-Vacuum is proud 
of its jobbers and dealers, and proud 
to be a member of a great industry. 


* * * 


The Socony-Vacuum series thus 
supplements the industry advertising 
program being conducted through the 
Oil Industry Information Committee. 

As a matter of fact, the men who 
planned the series say they decided, 
as have some others, that individual 
companies should spell out, in terms 
of themselves, the generalities being 
drawn jn the OIIC program. They be- 
lieve the OIIC program therewith 
will be more effective, at the same 
time that advertising dollars are 
turned to good individual account. 

They went about their project 
methodically, drawing on practically 
every company department for in- 
formation and opinion, but principally 
advertising, public relations and pub- 
licity, law, economics, research and 
marketing staffs, comptroller, pro- 
duction, marine transportation and 
manufacturing. Assisting, too, of 
course, was the company’s advertis- 
ing agency. 

The ad planners chose carefully 
the publications to carry the ads 
NATIONAL PETROLEUM NEWS and four 
or five other industry magazines; 
four national magazines of general 
readership, the principal newspaper 
trade journal, and 23 leading news- 
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Do you BELIEVE 


IN THE 


Hard Working 
Dollar? 


A ter all, you do have to take sides. 


You have to believe that a dollar 


put to work is a good thing... 


Or believe that all the dollars earned 
by a business, small or large, should 
be paid out in wages and taxes and 


none left in the business itself. 


If you choose the latter, you say 
that dollars should not be allowed to 
earn other dollars but should be spent 
immediately. The “working, earning 


dollar” as we know it in America would 


be abolished. 


When thisecompany puts profit- 


dollars back into the business it simply 





---THE JOBBER BRAND 


means that working-dollars are being 
accumulated to build new plants, create 
new jobs and satisfy the present-day 
demand for more petroleum products. 
These “working-dollars” which our 
company tries to earn help expand all 
industry, build new houses, help young 


couples start new families. 


Does this system work? Look around 
you. Then consider that in London 
a man has to work sixty-nine hours to 
earn a suit, in Paris he works a hundred- 
fifteen...and here only about thirty- 
six. Men work just as hard abroad... 


but their dollars don't. 


Would you change places? 
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CLEVELAND, OHIO 
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untry. 
The general-interest magazines are 
usiness Week, Newsweek, Time and 

S. News and World Report. The 
‘wspapermen’s journal is Editor & 
ublisher. 


in 21 cities throughout the 


The newspapers selected are such 
“thought leaders’ as the New York 
Times, Kansas City Star, Washing- 
ton (D. C.) Star, Milwaukee Journal, 
Los Angeles Times, New Orleans 
Times-Picayune, Detroit Free Press, 
etc. 





Relations _ be- 
tween two West 
Coast gasoline 
manufactur- 
rs and two wholesalers were recent- 
ly suspended. This seemed to fore- 
shadow possibly similar developments 
as contracts of Independent refiners 
ind wholesalers with large suppliers 
xpire. More than that, however, it 
inderlined the complexities of the 
present situation in the West. 

Contracts were between Standard 
Oil of California and Eagle Oil and 
Refining Co., Inc., and between Shell 
ind Ben Hur Oil Co. (See July 6 
NPN, p. 19.) 

In the first place, this attracted 
considerable attention because both 
are important suppliers of self-serv- 
e stations. 

J. D. Sterling, president of Eagle, 
told NPN: “The reason California 
Standard wouldn’t renew the con- 
tract with Eagle was because we’re 
n the self-service business. They 
hate self-serves. They are worried 
ibout them.” 

George Urich, owner of 11 self- 
serve stations, said he felt that the 
majors are applying pressure to 
nake it difficult for self-serves to op- 
rate. 

Joseph Novelli, president of Ben 
Hur, whose gasoline processing con- 
tract with Shell was not renewed, 
said he didn’t think self-serves had 
inything te do with the action. 

An underlying factor is the worsen- 
ng disproportion of gasoline to resid- 

ils. The demand for gasoline still 
<ceeds the output. But increasing 

isoline output means that the si- 
ultaneous increase of residuals adds 
the heavy fuel surpluses already 
utting the market. 

Manufacturers are unhappy about 

iking highly marketable gasoline 

other people when it means ag- 
avating their own heavy fuel prob- 
th. 

Many of the existing contracts 
t majors have with Independents 
traced back a few years to the 

when petroleum economists al- 
st unanimously predicted gasoline 


Mr. Breese 


PACIFIC COAST—By Frank Breese 


Heavy Fuels Surplus Seen Cause 


Of ‘Gas’ Contract Cancellations 


surpluses as a normal upshot of post- 
war readjustments. At that time, it 
seemed sensible planning to provide 
a series of outlets for gasoline 
through contracts with Independent 
jonobers. 

The prophets were wrong and some 
of the companies find themselves fet- 
tered with contracts which make for 
unwanted markets, but markets 
nonetheless which the manufacturers 
must supply. Contracts such as 
these may be allowed to expire with- 
out attempting renewal. 

” * *~ 

Two immediate results have been 
reported. Mr. Urich said that he has 
to pay 0.5c per gallon more for gas- 
oline on the open market because 
Eagle has been shopping up and 
down the market since losing its 
California Standard source. 

Second, fairly large-scale importa- 
tion of Texas gasoline is seen as a 
possibility. Both Eagle and Time Oil 
Co. announced their intention of 
bringing in Texas gasoline. 

~ * * 

Producers have proclaimed the 
West self-sufficient in petroleum and 
have issued a general appeal to sus- 
pend imports of crude oil and prod- 
ucts. 

On July 11, the Oil Producers 
Agency of California issued a report 
stating that statistics indicate there 
is no need at present to import crude 
oil or products into District 5 to sup- 
plement production within the dis- 
trict. 

Producers protested Shell’s action 
earlier in the year of ordering some 
Venezuelan crude. Since then, Shell 
has made arrangements to buy all its 
Pacific Coast requirements of high 
gravity crude in California. As an 
assurance to producers, Shell an- 
nounced that the last cargo of Vene- 
zuelan light crude sailed last month. 

“Local sources of supply for light 
refinery crudes have recently im- 
proved to the extent that the com- 
pany expects to conclude arrange- 
ments to purchase its light crude oil 
requirements from California produc- 
ers,’ Shell announced. 
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Last week Shell also announced 
shutting in of 2,000 b/d of heavy oil 
in the Coalinga area, making 5,000 
b/d the total shut in this year. 

Since Jan. 1, the California oil com- 
panies have shut in more than 52,000 
b/d of heavy crude, affecting 2,548 
wells producing oil ranging from 6 to 
23° gravity. 

Most of the majors have shut in 
large volumes of heavy crude from 
their fee properties. A number of 
Independent producers haven't, how- 
ever, so supply still runs ahead of 
demand. 

It was considered significant that 
the Oil Producers Agency of Cali- 
fornia issued a report criticizing re- 
finers for not acting to overcome the 
unbalance by re-equipping plants. 

* * - 

General Petroleum Corp. has adopt- 
ed the accordion-fold maps, used to 
handy advantage by the U. S. Army 
Eighth Air Force and the Royal Air 
Force in England during the war. 
GP is the first American company to 
try them. 

Last week the maps were placed in 
Mobilgas stations, right at the peak 
of vacation travel. They are distrib- 
uted free. 

Feature of the map is that they 
are folded in such a way it is unnec- 
essary to unfold the entire map to 
find a locality. Each fold is indexed 
for ready access. When the map is 
unfolded, it’s simple to refold. 

The story behind it is that William 
J. Custer, an ex-GI, was struck by 
the possibilities of the map when he 
was stationed in England. He ob- 
tained an American license from 
Foldex, Ltd., the European patent- 
holder. After a number of turndowns 
from the Atlantic west, Custer ap- 
proached F. C. Meunier, GP adver- 
tising manager, who snapped up the 
idea on the spot. 


* * * 


For private planes, Standard Oil of 
California has marketed a_ special 
new aviation gasoline, a company an- 
nouncement said. Designated Chev- 
ron Aviation Gasoline 80/87, it re- 
places Chevron Aviation Gasoline 80. 
This new fuel has a controlled take- 
off antiknock rating, a feature pre- 
viously reserved for higher octane 
airline and military grades of avia- 
tion gasoline, California Standard 
said. 

Pratt & Whitney recently approved 
the new fuel for their Wasp Jr. 985 
engines which formerly required 
91/98 gasoline, according to the com- 
pany statement. Maximum lead con- 
tent is 144 ml. tetraethyl lead per 
gallon. 

* oe * 

Idaho has begun a survey of the 
state highway system. The study 
reportedly is similar to those made 
by California, Oregon and Washing- 
ton which led to increases in gasoline 
taxes and highway revenue. 
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Mr. Buncutter 


Mr. Wilton 


They Head Two Virginia Oil Associations 


New presidents of two Virginia oil 
groups are: Robert E. Buncutter of 
Virginia Petroleum Jobbers Assn. and 
E. Craig Wilton of Virginia Oil Men’s 
Assn. Although separately incorpor- 
ated, the two associations work to- 
gether rather closely and each year 
hold annual meetings on successive 
days at the same location. A num- 
ber of the jobber group also hold 
membership in the oil men’s associa- 
tion 

Mr. Buncutter has been active in 
the jobber association for the past 12 
years. Last vear he was vice presi- 
dent and previously had served as di- 
rector for a two-year term. When 
retiring president Gilbert S. Camp- 
bell was unavailable, Mr. Buncutter 
represented Virginia jobbers at the 
National Oil Jobbers Council meet- 
ing this past spring. 

A distributor of Shell Oil Co. prod- 
ucts in Winchester, Mr. 
also operates there as Buncutter Tire 
Co. His business career began in 
1919, following three years at Shen- 
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Buncutter 


andoah Valley Academy, when he 
joined his dad in the general mer- 
chandise, tire and gas business at 
Albin, Va. Ten years later he began 
developing his own enterprise which 
opened for business in 1930 as Bun- 
cutter Tire Co., handling tires and 
gasoline. 

In 1935, Mr. Buncutter started 
with Shell as a commission agent. In 
1940 he became a Shell distributor 
after buying all the company’s Win- 
chester assets, save the bulk plant 
which he purchased six years later. 
His five-county franchise is handled 
with five transport units and a 138,- 
000-gal. bulk plant. The major por- 
tion of his oil business is realized 
through farm accounts, although Mr. 
3uncutter does own several service 
stations in addition to supplying a 
number more. 

Mr. Buncutter is father of three 
children ranging in age from 24 to 
28 and also has a_ two-year-old 
grandchild. 

New head of Virginia Oil Men’s 


Assn., E. Craig Wilton, is a 20-year 
Shell Oil Co. veteran. Currently he 
serves with the Baltimore division in 
charge of distributor-jobber sales and 
operations in Virginia and parts of 
Kentucky and West Virginia. 

A native of Washington, D. C., Mr. 
Wilton started with Shell soon after 
completing a law course at George 
Washington University in Washing- 
ton. His first position was branch 
manager of Shell Eastern Petroleum 
Products, which was _ Shell’s first 
East Coast operation. Since then he 
has served as retail sales manager, 
central division, Baltimore, and in 
the same capacity in the southern di- 
vision, Charlotte, N. C. 

In addition to his work with the 
Virginia Oil Men’s Assn., Mr. Wil- 
ton is on the executive board of the 
Virginia Petroleum Industries Com- 
mittee and vice chairman with the 
Oil Industry Information Committee 
in Virginia. 

He makes his home in Richmond, 
Va., with his wife and three children. 
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Opposition Forms to House 
Version of Pricing Bill 


Senators Declare Carroll Amendments Tighten 


Anti-Price Discrimination Clauses Now in Effect 


WASHINGTON A group of in- 
fluential senators on Capitol Hill were 
preparing this week to oppose the 
House approved version of the O’Ma- 
honey pricing practices bill (S. 1008). 

These senators, NPN was told, are 
willing to go along with the bill as 
voted by the Senate but believe the 
two Carroll amendents adopted by 
the House last week ‘“‘go too far” and, 
in effect, make even tighter the anti- 
price discrimination clauses of the 
Robinson-Patman Act. 

The Carroll amendments, sponsored 
by Rep. Carroll (D., Colo.), were 
written into the bill by the House 
after the Coloradan said in a speech 
they were aimed at preserving the 
Robinson-Patman Act and giving the 
U. S. Supreme Court time to rule on 
a federal circuit court’s decision in 
the FTC-Indiana Standard-Detroit 
case. 

As such, the Carroll provisos are 
substitutes for the Kefauver amend- 
ments, which the Senate unanimously 
approved when it passed the O’Ma- 
honey bill. (See June 8 NPN, p. 17.) 

In asking support for his amend- 
nents, Rep. Carroll told the House 
the actual issue’’ posed by the bill 
s whether or not Congress ‘“‘by legis- 
itive fiat is going to overrule the 
lecision in the Standard Oil case as 
lecided by the Seventh Circuit Court 
i Appeals.”” Otherwise, the main 
urpose of the bill, over which there 
sno disagreement between the House 
ind Senate, is to make plain that 
reight absorption and the use of 
elivered prices by manufacturers and 
ellers are not illegal per se. 


Kefauver Supports Carroll 


In a speech to the Senate, Sen. Ke- 

iuver (D., Tenn.) said that he 

vholeheartedly”’ supports the Car- 

ll amendments as _ substitutes for 

Ss provisos. 

“They,” he declared, 
House 


referring to 
amendments, “perfect 
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what I attempted to do hurriedly on 
the floor of the Senate.” 


Sen. Kefauver further stated: 


“The Carroll amendments, I wish 
to emphasize, retain the exact lan- 
guage now existing in Sec. 2 of the 
Clayton Act, as amended by the 
Robinson-Patman Act. Such amend- 
ments, therefore, cannot possibly pro- 
duce any uncertainty or confusion in 
existing law. They simply reiterate 
the present language of Sec. 2 of 
the Clayton Act, which prohibits a 
discriminatory price where ‘its effect 
may be substantially to lessen com- 
petition’.” 

The parliamentary situation, at 
NPN press time, is that the Senate 
must decide whether to take up the 
House version on the floor and vote 
its approval or _ disapproval, or 
whether to appoint a small group of 
senators and ask for a conference 
with House delegates to work out 
differences in the two bills. 


If a conference is asked the con- 
ferees must accept either the House 
or Senate versions or “something in 
between” the Kefauver and Carroll 
amendments. 


Decision Would Be Overruled 


Sponsors of both amendments say 
that without either of them, the cir- 
cuit court’s decision in the Detroit 
case would be overruled. Rep. Carroll 
told NPN he believes his amend- 
ments are “much broader and much 
stronger” in protecting the circuit 
court decision and giving the high 
court time to act on Indiana Stand- 
ard’s appeal. 

Joining Sen. Kefauver in pulling 
for support of the Carroll amend- 
ments was Sen. Long (D., La.), who 
said the bill as approved by the 
House dealt a blow to the “oil and 
gas trusts, the steel trust, the cément 
trust and other great monopolies of 
America.” 


The Louisiana senator referred to 
the Detroit case and then declared 


“IT certainly would not be against 
Standard Oil lowering the price of 
gasoline. I would be tickled pink to 
see it done, but I say if they are 
going to lower the price of gasoline 
they should lower the price of gaso- 
line for everybody, not lower it for 
four or five concerns in order to 
permit them to drive everybody else 
out of business. And, parenthetically, 
I would state that when the inde- 
pendent operators are driven out of 
business a very odd thing has usually 
happened—namely, as the banks fore- 
close on the mortgages of these little 
filling station operators the big oil 
companies bought the stations at fore- 
closure sales for a mere fraction of 
the actual investment. 


“. .. Without the Robinson-Patman 
Act the Standard Oil and Gulf com- 
panies, for example, could decide that 
they were going to sell gasoline to 
the one largest filling station in each 
city of American at a price exactly 
one-half of that at which they would 
sell to anyone else in the city. Not 
one other filling station in those 
cities could survive such competition, 
not because they were inefficient, but 
only because they would have to pay 
an impossible price for the gasoline 
which they sold at their pumps.” 


Terms Divorcement ‘Last Resort’ 


In the meantime, at the opening 
session of an ambitious antimonopoly 
investigation by the House Judiciary 
(Celler) Committee, Attorney Gen- 
eral Clark described “divestiture, dis- 
solution or divorcement” as remedies 
to be sought only as a last resort if 
the Justice Department is unable suc- 
cessfully to attack monopoly power 
by less drastic methods. 


Also, the past week in Washington 
saw the unfolding of plans by Chair- 
man Patman (D., Tex.) to persuade 
his House Small Business Committee 
to consider whether it would be ad- 
visable as an antitrust weapon to 
“disintegrate” such industries as oil 
and rubber. 


Elsewhere in the national capitol, 
Sen. Gillette (D., Iowa) hinted strong- 
ly that he will summon oil industry 
witnesses to continuing hearings be- 
fore his Agriculture Subcommittee to 
give their views on possibility of 
using surplus grains for production of 
alcohol as motor fuel. 


The House Commerce Oil Subcom- 
mittee, in another action of interest 
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to the petroleum industry, cancelled 
tentative plans to launch hearings on 
legislation to set up a huge govern- 
ment fund to finance construction 
and operation of experimental com- 
mercial synthetic liquid fuel plants. 
Cancellation of the subcommittee’s 
plans followed request by Interior's 
Bureau of Mines to delay action until 
next year. 

Attorney General Clark told the 
House Committee that in seeking to 
split up monopoly power, his depart- 
ment has a policy aimed at seeing 
that “each of the parts remain a 
strong, independent enterprise, cap- 
able of competing and of holding its 
own in the struggle for business.” 

Mr. Clark spoke generally and 
did not reveal what industries, if any, 
might be subjected to divorcement 
or dissolution suits in the future. 

In reviewing the history of anti- 
trust actions by his department, at- 
torney general cited recent California 
Standard exclusive dealing case as 
one of three big suits which depart- 
ment prosecuted and won during past 
fiscal year. 


Cites Minority Opinion 


At mention of 5-4 Supreme Court 
decision against California Standard, 
Rep. Keating (R., N. Y.) noted that 
a dissenting opinion held that Justice 
Department by this suit was “trying 
to set up monopolies.” He referred 
to dissent of Justice Douglas who 
held that majority opinion charted 
the path for big industrial firms and 
remakes America “in the image of 
the cartels.” 

Mr. Clark said he differed with 
that view and pointed out it was a 
minority decision. 

Second witness was Sen. O’Ma- 
honey (D., Wyo.) who urged com- 
mittee to support his bill to set up 
national standards for “national cor- 
porations.”’ He recalled that he first 
introduced such a bill 12 years ago 
in conjunction with former’ Sen. 
Borah (R., Idaho) and has _ been 
sponsoring similar bills every session 
since that time. 

He said big corporations are large- 
ly managed by officials who have lit- 
tle stock interest in the companies 
which they direct. 

At one point in his testimony, Mr. 
O’Mahoney turned his attention to 
petroleum industry, noting that fol- 
lowing break-up of old Standard Oil 
Co. by courts that “a dozen or more” 
companies sprang up, each now larger 
than original Standard Oil Co. 

He noted also that in Middle East, 
four American companies now control 
“the biggest deposit of petroleum in 
the world” and “are in effect partners 
with governments.” This quartet, he 
declared, sits at the conference table 
with governments and “takes on as- 
pects of governments.” 

Wyoming senator said he wasn’t 
mentioning Middle East oil holdings 
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in spirit of criticism but was using 
operation of companies there as ex- 
ample of what he termed “manager- 
ial aspect” of current U. S. economy. 

In fact, he continued, American 
companies operating in Middle East 
are “doing a grand job over there,” 
pointing out that American oil firms 
have brought great “social advan- 
tages” to Saudi Arabia. 

The attorney general, in explaining 
his views on monopoly power, told 
the committee, headed by Rep. Celler 
(D., N. Y.), that such power seldom 
shows up in the form of one huge cor- 
poration dominating an industry. In- 
stead, he contended, it is found in 
industries dominated by a small group 
of companies—three or four—and 
monopoly power exerted by this 
group may be exerted in many ways. 
Then, attorney general added: 


Charges Prices Controlled 


“The managers of those companies 
can operate largely on principles of 
monopoly secure in the knowledge 
that within reasonable limits the 
others will do likewise. If one com- 
pany makes a price cut or increase, 
the others follow. If a company man- 
ager catches himself thinking about 
increasing production in a way that 
might threaten the comfortable and 
carefully nurtured price structure of 
the industry, that thought is followed 
by the more persuasive thought the 
others might retaliate. 

“In an industry in which monopoly 
power exists, those possessing that 
power can control prices by regulat- 
ing production. When the price level 
in the industry produces satisfactory 
profits, there is no incentive to in- 
crease production. In a falling mar- 
ket, profits may be maintained by 
cutting production and employment 
rather than prices. In either situation, 
the American people—and the vast 
majority of American businessmen 

suffer. 

“In such an industry smaller pro- 
ducers may exist only by sufferance 
of those possessing monopoly power 
Their position in the industry is fixed 





Iowa Jobbers Get Progress 
Report on Co-op Proposal 


DES MOINES Progress made 
thus far in plan to convert Iowa In- 
dependent Oil Jobbers Assn. to status 
of co-operative was outlined to board 
of directors last week by attorney re- 
tained to formulate the necessary 
legal steps. At same time, directors 
gave attorney their ideas on what 
should be done. 

J. A. Dennis, association secretary, 
said another board meeting is sched- 
uled tentatively for later in July 
after which a statewise meeting of 
all Independent jobbers will be held 
to take final vote on changing to 
Co-Op. 


and growing pains are quickly dead- 
ened by fear of antagonizing the ‘big 
three’ or the ‘big four.’ Any attempt 
by a smaller producer to cut the es- 
tablished price may be dealt with 
summarily. Sources of raw materials 
may be closed to him and purchasers 
forced to boycott him. In many in- 
stances, new producers dare not take 
the risk of entering the industry.” 


Has Truman’s ‘Blessing’ 


In unfolding plans for his judici- 
ary committee’s trust-busting study, 
Rep. Celler (D., N. Y.) revealed that 
President Truman has placed his 
“blessing” on the investigation and 
has ordered federal agencies to co- 
operate. 

Rep. Celler said his group will in- 
vestigate all laws which provide “ex- 
ceptions and exemptions” to anti- 
trust laws. Included by the New 
Yorker as laws which set up exemp- 
tions are such statutes as Robinson- 
Patman Act, Webb-Pomerene Act 
and Miller-Tydings Fair Trade Act. 
These ‘exceptions,’ he declared, le- 
galize ‘“‘soft competition.” 

Also to be investigated are what 
Rep. Celler terms ‘‘oligopolies’”’ 
groups of big corporations which 
together exercise monopoly control. 
As examples, he cited biggest com- 
panies in soap, tobacco and whiskey 
industries. Rep. Celler indicated he 
has intention of investigating petrol- 
eum under this phase of the commit- 
tee’s study. 

Rep. Patman’s plans to seek an 
investigation of the advisability of 
“disintegrating’’ such industries as 
oil and rubber were shaped up in a 
conference here last week with rep- 
resentatives of co-operatives, farm 
groups, labor organizations and sev- 
eral trade associations, including 
National Congress of Petroleum Re- 
tailers. 

The Texan asked the group to 
consider formulation of a plan for 
antimonop»ly investigation by his 
committee and explained that when 
plan is completed he will submit it 
to committee. To start off meeting, 
he suggested investigatory program 
might include these questions, among 
others: 

1. ‘Should the government contin- 
ue to'purchase goods from organiza- 
tions which have been persistent 
violators of the antitrust and fair 
trade laws?” 

2. “Should the government lease 
public lands and mineral rights to 
organizations which have been per- 
sistent violators of the antitrust laws 
or should these resources be de- 
veloped in some way as controls 
against monopoly practices ?”’ 

3. “Is there discrimination in our 
tax laws, or in any other laws, in 
favor of or against any kind of 
business ?”’ 

4. “Should the government act to 
disintegrate those businesses which 
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re now integrated, such as has 
en proposed for the rubber tire in- 
istry and the oil industry?” 


It was emphasized that Patman 
illed the conference on his own 
ok. The group plans to meet again 
n July 20 to see if they can agree on 
proposed investigation to be recom- 
ended to the Small Business Com- 
ittee by Patman. 






Views Farm Alcohol Picture 
Sen. Gillette’s Agriculture Subcom- 
\ittee is exploring the possibility of 

reopening three government plants 

for production of ethyl alcohol and, 

n search for expanded market, is 
tudying feasability of using ethyl 

alcohol as a gasoline blend at refin- 

eries or as a carbureter injection 
mixture. 


Discussing his subcommittee’s 
work during an American Farm 
Bureau Federation radio broadcast 
over NBC Sunday afternoon, Gillette 
remarked that when the _ alcohol- 
fuel study originally began four or 
five years ago, oil industry called the 
program “ridiculous” but at the 
same time was conducting its own 
research along that line. 


Alcohol injection devices, he added, 
may be ‘‘stepping on the toes” of the 
oil industry so far as the premium 
gasoline market is concerned. He re- 
peated words, previously expressed 
at hearings, to effect that premium 
gasoline price differential of 2c was 
considerably higher than costs justi- 


fied. 


At subcommittee hearing Satur- 
lay, C. H. Van Hartesveldt, Thomp- 
son-Toledo Vitameter Corp. vice 
president, testified that oil industry 
had co-operated ‘‘very well’ with his 
company’s work in developing and 
marketing the Vitameter alcohol in- 
jection device and the Vitane alcohol 
mixture. 


In answer to questions from Spe- 
al Counsel Paul Hadlick as to ne- 
essity of tetraethyl lead in alcohol 
solutions, considering that Agricul- 
ture Department’s experiments use 
only a straight alcohol-water mix- 
ture, Mr. Van Hartesveldt agreed that 
tane rating of gasoline could be 
hoosted from third grade to as high 

100 octane without use of lead. 
ie pointed out, however, that use of 
c. ec. TEL per gallon of alcohol 
st only about 0.6c and reduced al- 
hol consumption by 20%. 


Although Vitameter uses only a 
ethanol solution at present, Mr. Van 

hiartesveldt said that ethanol could 
used interchangeably and, under 
tional distribution of Vitameter, 
ght be used in localities where 
ight costs overcome 5c per gallon 
e differential between ethyl and 
thyl alcohol. 
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Writ Compels California Standard 
To Sell Self-Serve Supplier ‘Gas’ 


Decision Due Soon on New Jersey Self-Serve 


Ban; San Diego Fire Chief Terms Stations Safe 


Federal Judge Ben Harrison of 
Los Angeles granted temporary re- 
straining order requiring Standard 
Oil of California to continue the sale 
of petroleum products to Eagle Oil 
and Refining Co. (NPN July 6, p. 19) 
pending hearing on a preliminary in- 
junction July 18. 


Eagle Oil filed suit in federal court 
charging conspiracy on the part of 
Standard to prevent Eagle from 
getting any petroleum products. 
Eagle alleged in complaint that Stan- 
dard required as condition of con- 
tract that retailer must not sell pe- 
troleum products at prices below 
those at which they are sold in Stan- 
dard outlets. Eagle supplies numer- 
ous self-serve stations. 


Eagle claimed Standard coerced 
other major oil companies into re- 
fusing sale of their products to Eagle, 
which claimed it has been using 10 
million gals. of gasoline monthly. 


Complaint alleged Standard and 
other majors control 90% of all pre- 
mium gasoline sold in western states 
and that at present there is a surplus. 

Suit contends that gasoline market 
is continuing to decline and that 
surplus is increasing, so there is no 
reason why fuel should not be sold 
to Eagle, complaint stated. 


In the East a decision is expected 
soon in a court test of New Jersey’s 
new ban on self-serve gasoline sta- 
tions (NPN June 1, p. 18). The same 
Patercon, N. J., court also has under 
advisement a case in which the 
attackers on the self-serve prohibi- 
tion are accused of violating the 
state’s fair trade law. 


In the first case, a temporary 
order barring the State Labor De- 
partment from enforcing the ban 
on self-serves is being sought by 
Irving Reingold and Philip Stark, 
operating as Rein Motors. They 
contend the new law is unconstitu- 
tional. 

Prior to its becoming effective, 
they were operating a self-serve at 
Hackensack. Then, however, they 
switched back to conventional oper- 
ation, but continued selling under 
most other stations (see June 8 
NPN, p. 19). 


Their prices constitute the basis 
for .the second court action. Cali- 
fornia Oil Co., which supplies Rein 
Motors’ supplying jobber, has pro- 
tested to Supreme Court that Rein 





Motors’ 19.8c for regular and 21.8c 
for premium are below California 
Oil’s prices at Hackensack, which 
are “fair-traded” at 22.2c and 24.2c. 
(All these prices include 4.5c state 
and federal tax.) 

California Oil wants a preliminary 
injunction restraining Rein Motors 
from using Calso trademark, trade 
name and brand. 


Terms Self-Serves Safe 


Meanwhile, San Diego's fire chief, 
G. E. Courser, said that self-serve 
stations present no special hazard 
and may even be safer in operation 
than conventional stations. He re- 
vealed his conclusion after a spot 
check on operation of 31 conventional 
and four self-serve stations. 

Poll revealed that conventional 
stations averaged 90 cars per day, 
6.8 gals. per car with  spill-overs 
occurring on more than one out of 
every 10 sales. Self-serves averaged 
862 cars daily, 6.7 gals. per car, and 
“only a rare spill-over.” 

Mr. Courser attributes the low 
spill-over frequency in self-serves to 
fact that car owners are less likely 
to take a chance with their property 
than a man who is merely servicing 
the car. 

There are 40 self-serves in San 
Diego, according to Chief Courser, 
and the only special safety regula- 
tions applying to them are that 
“safety-fill” or pressure release type 
nozzles be used, that a male attend- 
ant be on duty, that no roller skating 
money collectors be employed and 
that no coin operated pumps be used. 


Crude Output, Refinery 
Runs Decline, API Says 


Refinery runs of crude declined 
from 5,322,000 b/d during the previ- 
out week to 5,241,000 b/d for the 
week ended July 2, according to API 
statistics. Crude oil production was 
down to 4,819,950 b/d in spite of the 
fact that oil and gas drilling activity 
in Texas during the first half of 1949 
exceeded 1948 in all respects. For 
example, the first half of this year 
saw 237 oil fields discovered and 4,- 
402 oil wells completed as against 
154 fields discovered and 3,555 oil 
wells completed during the same pe- 
r.od in 1948. 

Gasoline stocks dropped a little 
more than 1.5 million bbls. 
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ECA Financing of European Oil Refining 


Equipment Purchases in U. S. to Begin Soon 


Economic Co-operation Adminis- 
tration, this week or next, expects 
at last to make a start on financing 
of European oil refining equipment 
purchases in U. S. Only a few proj- 
ects are to be included in the first 
batch of approvals, which will break 
the log-jam which has existed ever 
since the ambitious nature of Eu- 
rope’s expansion plans became known 
back at the beginning of the re- 
covery program. 

Equipment, whose purchase soon 
is to be underwritten by ECA, main- 
ly will be for use in refinery rehab- 
ilitation and maintenance, but it 
would come as no surprise if in- 
cluded were at least a couple of 
deals involving capacity expansion. 

In fact, ECA formally acknowl- 
edged that “a series of exploratory 
meetings” were begun last week with 
3ritish and Dutch for the purpose of 
discussing “‘the estimated expansion 
of foreign crude oil production and 
refining facilities in the next few 
years and the resulting increased 
supply of petroleum.” 

At about the time these talks were 
underway, Britain clamped down on 
dollar spending. Prior to this, Britain 
had plans for purchasing “dollar oil’ 
during the fiscal year beginning July 
1 in the amount of 18,766,000 tons, 
worth an estimated $191 million, 
according to ECA. Extent to which 
3ritish purchases of crude and prod- 
ucts from U. S. and other countries 
demanding payment in dollars now 
will be cut back is not clear. 


Imports Battle Still On 


Meanwhile, the imports’ contro- 
versy continued to hold the attention 
of Independent producers and some 
members of Congress, producing 
these developments: 

1-- Independent Petroleum Assn. of 
America began a last-ditch fight for 
a congressional limitation on imports 
“that does not depend upon the good- 
will of the importing companies for 


its effectiveness.” IPAA President 
Fred W. Shield charged that al- 
though importing companies “have 


an avowed superior interest in the 
welfare of the oil industry of U. S., 
their actions do not square with their 
public statements.” 
Russell B. Brown, 
counsel, charged that 
certainly” the oil 


IPAA general 
“gradually but 


importing com- 
panies “are increasing their power 


and moving toward a 
world monopoly.” 


position of 
2 House Small Business Commit- 
tee was scheduled to resume this 
week its investigation of the im- 
pact of oil imports upon 
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domestic 


petroleum industry. First witness 
at hearing, scheduled to be held in 
New York, was to be Eugene Hol- 
man, Jersey Standard president. Em- 
pire State Petroleum Assn. also may 
be asked to testify. 

3—Rep. Vurrell (R., Ill.) called on 
the adminictration in Washington to 
either “stop emphasizing the import- 
ance of Middle East oil” or ‘“con- 
sider putting enough military forces 
in there to protect the properties of 
American companies operating in 
that area. He declared that in event 
of war with Russia, Middle East oil 
fields, refineries and pipe lines could 
be seized “in two or three hours and 
probably with little fighting.” 


Other Developments 


Other recent developments involv- 
ing oil activities abroad include: 

All details as to the basis on which 
U. S. would be willing to consider 
making a loan to Mexico for re- 
habilitation and revitalization of that 
country’s internal oil distribution and 
refining facilities reportedly have 
been finally buttoned up by the State 
Department with full approval of 
the White House. 

A joint exploration and tect drill- 





ing program in the Kuwait-Saudi 
Arabia neutral zone was revealed 
last week by American Independent 
Oil Co. and Pacific Western Oil Corp. 

Canada is producing crude oil in 
1949 at double the rate in 1948, 
Statistics of Canada’s Department of 
Trade and Commerce show. In the 
first four months of 1949 the total 
oil output was 6,393,368 bbls. of 35 


Imperial gals. In the same period 
last year production was 3,169,000 
bbls. Largest producing field this 


year is Leduc with 3,196,731 bbls. 


Cotton Valley Case Tossed 
Out of FBI Report Issue 


antitrust case 
against Cotton Valley Operators 
Committee was dismissed Julv 7 in 
Federal District Court by Judge Ben 
C. Dawkins after the government re- 
fused to comply with a court order 
of March 11 to produce FBI reports 
of investigation of the case. The 
judge ordered the p’aintiff to produce 
for irspection by the court the FBI 
reports within the next 10 days. 


Government's 


When counse! for the government 
declined to do this, the court ordered 
that the suit be dismissed. 

In Washington NPN learned that 
Justice Department “undoubtedly” 
will appeal the Shreveport, La., court 
ruling. 


Majority of OHI-IOMA Leadership Opposes 
Code; Don't Have to Sign Cards, Members Told 


Special to NPN 
BOSTON—-A preponderance of sen- 
timent against the Federal Trade 
Commission's projected “oil heating 
industry” trade practice code (see 
July 6/NPN, p. 18) exists within the 
combined leadership of the Indepen- 
dent Oil Men’s Assn. of New Eng- 
land and the code-advocating Oil 
Heat Institute of New England, ac- 
cording to an association poll of the 
two groups’ officers and directors. 
This shows that: 


Officers and directors of the two 
groups represent 58 different com- 
panies. 

These 58 companies hold 83- mem- 
berships in the two organizations 
12 in the fuel oil association, and 41 
in the OHI. 


Of the 83, 55 oppose the code, 
eight favor it, three have declined 
to vote. and the attitudes of 17 


haven't been recorded. 

Meanwhile, members of Independ- 
ent Oil Men’s Assn. of New England 
are being advised they don't have to 
Sign compliance cards being distrib- 
uted by FTC in contemplation of 





July 30 starting date for application 
of the trade practice code. 


The association’s bulletin, the 
Digest, suggests that, by signing a 
card, a fuel oil operator would, ‘n 


effect, approve a code which would 
“make the fuel oil inductry from 
coast to coast a stepchild of “ederal 
regulatory procedure or influence.” 

Association has opposed the code 
primarily with the argument that 
relatively few of New England's oil 
men ‘were circulatized by FTC in 
preparation for a set of rules ap- 
parently conceived by New England 
oil burner industry alone, but finally 
drafted to cover fuel oil men, too. 

While FTC has, to date, ignored 
the ascociation’s and _ other oil 
groups’ objections, to the 
has accepted an association offer to 
complement FTC’s mailing list in 
distribution of code copies and com- 
pliance cards. 


code, it 


Mailing 500 of each, the associa- 
tion at same time is informing the 
members they need not sign and re- 
turn the cards to FTC as that 
agency requests. 
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California Oil Refinery Yields Must Conform 
With Demand to Avoid Surpluses, Report Shows 


LOS ANGELES — Yield patterns 
n District 5 have not conformed with 
lemand patterns during 1948 and so 
far in 1949. Unless these patterns 
ire changed, the fuel oil surpluses 
urrently evident are likely to con- 
tinue, according to Oil Producers 
Agency of California. 

That something is being done to 
remedy this condition is shown in 
the results of a survey made by the 
agency, which indicates that some 
companies are installing or are plan- 
ning to install processing equipment 
that will enable them to achieve prod- 
uct supply-demand balance. 

In a survey of present conditions 
in the California oil industry, the 
agency said the immediate objective 
is to utilize greater quantities of 
heavy crudes and fuel oil to produce 
greater quantities of lighter products, 
especially gasoline and_ distillate 
fuels. The agency report said unless 
refinery yield patterns are changed, 
the fuel oil surpluses are likely to 
continue. 

Some companies, aware of this 
condition, are installing or are plan- 
ning to install equipment to remedy 
it, the agency reported without fur- 
ther details regarding the companies. 

More efficient utilization of Cali- 
fornia crudes is expected to be car- 
ried out “within the next two to 
three years,” the agency predicted, 
commenting: “This program will re- 
quire considerable time for comple- 
tion, but any acceleration will hasten 
the adjustment.” 


Crude requirements for the first 
four months of 1949, the report said, 
show the variation in crude specifi- 
cations needed to supply the demand 
for different products because of vari- 
ations in demands and variations in 
product yields from crudes. 

Crude Required to Supply Demand for 
Fuel Distillates Gasoline 
835,000 b/d 1,003,636 b/d 837,500 b/d 

“It is seen, therefore, that if suf- 
ficient crude were produced to supply 
the demand for distillates, both fuel 

| and gasoline would necessarily be 
idded to storage, which is exactly 

hat took place,” said the report, “Of 
he three products, distillate fuels reg- 
tered the only storage decrease.” 


Distillate Yields Increased 


In a severe analysis of refinery op- 
ations, the report notes, “residual 
el oil yields have decreased from 
1% in 1932 to 36.2% in 1948; 
‘tillate yields have increased from 
1% to 18.7% in the same period, 
1 gasoline yields have remained 
nost constant at 40% and 40.2%.” 
The report continues, “During 1948 
1 for the first four months of 1949, 
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it has become apparent that refinery 
yield patterns in California are not 
suited to product-demand patterns; 
that in order to provide enough of 
one product, the average refinery in 
California must run crude at a rate 
which yields a surplus of other prod- 
ucts. The question arises: Why aren't 
refinery yield patterns more nearly 
in conformity with demand patterns? 

“The answer seems to be based on 
the past economic relationships of 
the various products to crude and 
that of residual fuel oil to those of 
the lighter products. With the possible 
exception of the war period, when re- 
fining installations were made to 
provide materials to meet the war 
demand, the past relationships of 
products to crude, and of residual 
fuel to lighter products, have pre- 
cluded the revamping of refinery ca- 
pacities in California to make them 
more nearly suited to the demand 
pattern that has been gradually de- 
veloping during the past 10 years 
and has been accentuated during the 
years since the end of the war. 

“These relationships have, how- 
ever, undergone marked changes since 
the first of the current year, and it 
is known that many refinery con- 
struction programs are either in the 
planning stage or are actually under 
way. For the long term, therefore, 
there is reason to believe that Cali- 
fornia refineries will utilize greater 
percentages of heavy crudes and fuel 
oil to produce greater quantities of 
lighter products, particularly distil- 
late fuels and gasoline. This prospect 
is in the future, of course, and is a 
promise of more efficient utilization 
of California crudes some time within 
the next two to three years.” 

The report said the importation of 
natural gas from Texas, which began 
in 1947, has made the problem more 
acute even though some of the gas 
goes to users who normally would not 
consume fuel oil. Natural gas imports 
the first five months averaged 270,- 
000 mef, the equivalent of 45,000 b/d 
of fuel oil. Facilities exist for 305,- 
000 mcf, the equivalent of 51,000 
b/d of fuel oil, and plans have been 
made to enlarge these facilities, the 
report said. 


Conclusions 


Six general conclusions drawn from 
the analysis were: 


1. District 5 supply of petroleum 
is greater than required for the sup- 
ply of any product with possible ex- 
ception of distillates. 

2. Petroleum stocks have increased 
in general but don’t appear to be 
burdensome compared with past 
levels. 


3. Fuel oil will continue to be man- 
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ufactured in excess of the amount 
needed for demand until refinery 
yield patterns are changed—unless 
there is a reversal in present con- 
sumption trends. 


4. Statistics indicate there is no 
present need to import crude oil and 
or products into District 5 in order 
to supplement production within. 


5. Oil fields drilling and develop- 
ment activity have declined during 
the first four months of 1949, but 
that doesn’t mean that the quantity 
of oil available has been reduced. 


6. “The data contained in this re- 
port indicate that refinery yield pat- 
terns in District 5 have not con- 
formed with demand patterns. We 
are advised that the refining compan- 
ies are aware of this condition and 
that they are installing or planning 
to install equipment to remedy it. 
This program will require consider- 
able time for completion, but any 
acceJeration will hasten the adjust- 
ment.” 


Multiple-Car Rate Request 
Hearing Set for July 21 


WASHINGTON Interstate Com- 
merce Commission will hear oral ar- 
guments here July 21 on suspended 
tariffs ont Union Pacific Railroad 
containing multiple-car and reduced 
single-car rates on petroleum prod- 
ucts between Utah, Idaho, Montana, 
Oregon and Washington. 


Railroad has asked ICC to vacate 
its order, suspending proposed rates 
until Dec. 30, on grounds that unless 
tariffs are made immediately effec- 
tive Standard Oil Co. of California 
will proceed with construction of a 
products pipe line from Salt Lake 
City to Spokane. Standard last week 
opened bids for first leg of line ex- 
tending as far as Boise, Idaho (see 
story below). 

Opposition to Union Pacific's re- 
quest has been registered, meantime 
by Arrow Transportation Co., Port- 
land (Ore.) Freight Traffic Assn., 
Tidewater-Shaver Barge Lines, and 
Inland Navigation Co. 


Freight Traffic Assn. informed 
ICC that multiple carload rates 
would “do a grave injustice to many 
interests in the Pacific Northwest”’ 
and would give Standard Oil a mono- 
poly in distribution of gasoline in 
Inland Empire and Southern Idaho. 


Tidewater-Shaver said it could not 
object to building of products pipe 
line by Standard of California from 
Salt Lake City, “but we do object to 
using the threat of a pipe line as a 
club to beat down the petroleum 
rates out of Salt Lake City and from 
the distributing points and _ thus 
cause an incurable chaotic condition 
in the general rate structure on 
petroleum . , .” 
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New Texas Governor for Tidelands Compromise 


AUSTIN, Tex.—Lieutenant Gover- 
nor Shivers, successor to Governor 
Jester who died July 11, is the only 
important Texas official publicly to 
recommend compromising with the 
federal government on ownership of 
tidelands. 


Governor Shivers, a former state 
senator, is, like the late Govern- 
or Jester, conservative politically and 
was expected to become a candidate 
for governor in 1950. He said re- 
cently that he believes Texas should 
accept some plan on tidelands owner- 
ship, but he declined to say how 
much he thought the state and fed- 


eral governments should each get. 
A plan for the state to keep half 
within the three-league (10.5) limit 
in exchange for haif of the terri- 


tory between three leagues and con- 
tinental shelf boundaries was under 
discussion when Shivers went to 
Washington recently. 


Governor Shivers remarked that 
drilling within three leagues of shore 
had been “very disappointing,” that 
geologists believe most oil and gas is 
20 to 25 miles from Texas coast, and 
that the state might gain more than 
it lores through compromise. 


As governor, Shivers becomes a 
member of Texas School Land Board 


which administers state public do- 
main. Other members are Land 
Commissioner Bascom Giles, chair- 
man; and Attorney General Price 


Daniel. Giles now is in Washington 
attending Speaker Sam Rayburn’s 
tidelands conference. The school land 
board last week repeated its opposi- 
tion to granting federal government 
anything within three-league terri- 
tory which Texas claims under its 
annexation agreement with Mexico. 


Deaths 


Edward J. 





Bouwsma, president of 


Commonwealth Pipe Line Co. and 
Old Dutch Refining Co., Muskegon, 
Mich., died July 10 after an illness 
of: several months. He also was a 
director of Independent Petroleum 


Assn. 
State 


Producers 
Michigan 


and a member of 
Conservation Board. 


* * * 


Herbert Sidney Austin, 65, who de- 
signed Iraq Petroleum Co.'s 600-mile 
Kirkuk-Mediterranean line on loan 
of his services by Jersey Standard, 
died July 5 at Easton, Md. 
co-ordinator of pipe lines for Stand- 
ard, which he joined in 1915, he 
served the government during the 
war, following his retirement in 1940. 


* * * 


Thomas E. Mobley, 71, 


former di- 





Former 


rector of Standard-Vacuum Oil Co. 
and veteran of 43 years of oil pro- 
duction experience in U. S. and South 
America, died June 30 in Parkers- 
burg, W. Va. He entered the oil in- 
dustry in 1898 with Eureka Pipeline 
Co. and subsequently served in U. S. 
and South America with Carter Oil 
and Standard Oil (N. J.). 


* * * 


George E. Mattingly, 49, foreign 
service veteran of Jersey Standard, 
died July 4 in a New York Hospital. 
He had been ill several weeks , 
Prior to his death Mr. Mattingly 
was shareholders’ representative for 
Jersey in Switzerland and Algiers. 

Mr. Mattingly joined the company 


in its foreign marketing department 
in 1922. 

A native of Washington, Ind., he 
married Ivonne Barthelon in Paris 
in 1929. She survives him, as does a 
sister, Dr. Caroline Mattingly, Red- 
lands, Calif. 

* * * 

Capt. Victor H. 
USNR, pioneer oil engineer in the 
West and California inspector of 
naval petroleum reserves since 1944, 


Wilhelm, 63, 


died July 7 in Long Beach Naval 
Hospital after an illness of several 
months. A _ graduate of Stanford 


University, Captain Wilhelm engaged 
in early oil development projects in 
Mexico, Canada, Alaska and _ the 
West. He was chief petroleum en- 
gineer for the old Petroleum Midway 
and California Petroleum companies, 
continuing in that capacity after 
they merged with The Texas Co. 


IPAA Gasoline Average Shows 0.03c Increase 


NPN News Bureau 
WASHINGTON—-Averages for all 
products showed further declines in 
June in Independent Petroleum Assn. 
of America’s compilation of crude and 
products averages. 


Gasoline average was up 0.03c per 
gal., from 10.71c in May to 10.74c in 


June. Kerosine average was down 
0.24c, light fuel 0.2c, and heavy fuel 


0.25c per gal. 


Association’s crude price 
dropped 2c per bbl. from $2.56 to 
$2.54, and price spread of products 
over crude was off the same amount 
from $0.74 to $0.72 per bbl. 


average 


IPAA’s averages for June, 1948, 
and May and June, 1949, follow: 
Refined products in 9 


Refinery Markets: 
Motor Gasoline (c gal.) 


June May June 
1948 1949 1949 
10.45 10.71 10.74 


Kerosine (c gal.) 9.93 9.05 8.81 
Light Fuel (c gal.) 8.95 7.42 7.22 
Heavy Fuel (c gal.) 5.99 3.11 2.88 
Average above 4 products: 
Cents per gal 8.86 7.85 7.76 
Dollars per bbl 3.72 3.30 3.26 
Crude Pet. in 8 areas (§$ bbl.) 2.59 2.56 2.54 
Price Spread Products Over 

Crude (§$ bbl.) 1.13 0.74 0.72 


Figures used by IPAA in prepar- 
ing the graph shown at right follow: 


$2.54 June, 1949 $3.26 
2.56 May, 1949 3.30 
2.59 Year, 1948S 3.70 
1.92 Year, 1947 2.91 
eS eee eee ee Year, 1946. 2.21 
1.14 Year, 1945 1.85 
Preliminary 
Crude petroleum is weighed average well 


price for eight principal areas and closely ap- 
proximates the average price of all crude in 
the U. §S 


Full details for prior years and method of 
computation of prices appeared in the July, 
1947, issue of Independent Monthly. 


Refined products is weighted average refinery 
price of gasoline, kerosine, light and heavy 
fuel oils for nine principal areas calculated 
from low quotations as reported weekly by 
NATIONAL PETROLEUM NEWS 
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The heavy black lines on the chart 

indicates the prices per bbl. in June 

1949. Heavy arrows show what prices 
were in other years 
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Editorially Speaking 





Road Federation, Co-op and Union Witnesses Use 


Maybank Hearing to Promote Special Interests 


HE first session of the Senate Banking (Maybank) 
Committee’s hearing on gasoline prices should cause 
that committee, first, to put a muzzle on its staff and, 
second, to screen its future witness lists more carefully. 


That actions of the committee’s staff need a close check 
s shown by the fact that it put out a headline-grabbing 
release about the immense cost to the motoring public 
of gasoline price increases—before a single witness was 
heard. 


Part of this release was based on material prepared by 
the American Automobile Assn. There appears to be 
within the automobile association a crowd which wants 
to turn the AAA into a consumer union type of organiza- 
tion. This crowd, NPN is told, is responsible for the 
ridiculous propaganda against premium gasoline which 
Harland Manchester quoted in his Reader's Digest article, 
also for the one-sided charges credited to AAA on the 
cost of gasoline price increases, which the Maybank 
committee staff incorporated in its report. 


3ut in recent weeks those responsible for manage- 
nent of AAA apparently have stepped in, with the result 
that a more balanced view now prevails. 


So when the first session of the Maybank price hearing 
vas held, top officials of the AAA were unavailable to 
support the previous position and they deposited with the 
ommittee a statement somewhat more reasonable and 
fair than the AAA publicity on which the committee staff 
had pounced for prehearing headline stuff. 


But anti-industry headlines from the staff report had 
ilready been spread from coast to coast, based upon 
harges made prior to any hearing. That just isn’t right, 
omething which a public official with Senator May- 
bank’s reputation for fairness should readily admit. If 
the admission takes the form of a closer check on the 
ommittee staff, similar injustices could be avoided in the 
future, 


Need for screening witness lists may be already ap- 
arent to Senator Maybank. Three of the witnesses from 
utside the oil industry were obviously promoting angles 
nly vaguely related to prices. Their appearance was a 
iw demonstration of using a congressional hearing for 
romotion of special interests. 


The Michigan Good Roads Federation, represented by 
A. Rubin, took the stand because federation officers are 
eking retaliation for a licking they took on a gaso- 
ne tax increase bill at the last session of the Michigan 
gislature. They wanted to boost the gasoline tax from 
to 5c in Michigan, but they lost, thanks to the efforts 
oil men, including the Michigan Petroleum Assn. and 
Michigan Petroleum Industries Committee. Mr. 
ibin’s statements against the oil industry had been 
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answered weeks before at Lansing, Mich., by Joseph 
Hadley, secretary of the Michigan Petroleum Assn. 


The roads federation had argued that oil companies 
maintained higher prices in Michigan than in states with 
a higher gasoline tax. Mr. Hadley replied by pointing 
out that a “survey” made by the federation was based 
upon a few rare instances of subnormal prices in other 
states. 


L. C. Halvorson of the National Grange took the stand 
at the Maybank hearing to propagandize for the co-ops. 


But rawest of the three was the testimony of Hoyt 
Haddock of the CIO Maritime Committee, who came to 
complain about the registry of tankers under the Panama 
and Honduras flags. It was so obvious that Mr. Haddock 
wanted any kind of a congressional platform to sing his 
song for the CIO maritime workers that Chairman May- 
bank would have been justified if “*he had stopped Mr. 
Haddock’s testimony in the middle and sent him packing. 


A fourth non-industry witness was Jeremiah Courtney 
of the American Taxicab Assn., who did stick to the sub- 
ject. No one would question his right to a place on the 
witness list. His testimony on the effect of gasoline 
prices on taxi operating costs is, however, subject to four 
return questions: 


1. Have gasoline prices increased more or less than the 
cost of wages? 

2. Have gasoline prices increased more or less than the 
cost of new taxicabs? 

3. While gasoline prices have increased for taxi fleets 
in some areas during the past year, have they not de- 
creased for fleets in other areas? 

1. Have motor oil prices increased or decreased ? 


Senator Maybank says that he will continue his hear- 
ings at a later date. If he does, NATIONAL PETROLEUM 
NEWS hopes that more oil industry men will voluntee? 
to testify, and will speak forthrightly as did A. L. Nicker- 
son of Socony-Vacuum, the only major company man at 
the first hearing, and W. L. Heinz and Batson Hewitt, 
South Carolina Independents. 


In view of the decline in the cost to the public of all 





As soon as you can say what you think, and 
not what some other person has thought for 
you, you are on the way to being a remarkable 


man—J. M. Barrie 


NATIONAL PETROLEUM NEWS always welcomes 
comments of readers on its editorials, Please 
write Warren C. Platt, Editor, 1213 West 3rd 
St., Cleveland 13, Ohio. 
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products from a barrel of crude, it is a little difficult to 
see any point in a “price increase” hearing. But if such 
a hearing is to continue, the industry itself must be com- 
petently represented, or suffer the consequences of further 
misunderstanding in Congress. 


Patman Appears to Be Using Loaded 
Dice in Proposed Antimonopoly Probe 


HE proposed antimonopoly investigation of Rep. 

Patman’s House Small Business Committee appears 
to be loaded not only against big business, but against 
privately-owned business in general. That is the only 
conclusion to be drawn from the list of organizations 
selected by Rep. Patman to help him plan the investiga- 
tion. 

Of 11 organizations invited to a special conference 
called by Rep. Patman, six are either co-op associations or 
are closely connected with the co-op movement. These 
are the Co-operative League of the U. S., the National 
Council of Farmer Co-operatives, the National Grange, 
the Farm Bureau, the National Farmers Union and the 
Rural Electric Co-operatives. Three of the remaining 
five are labor organizations—the International Assn. of 
Machinists, the CIO and the AFL. That leaves two 
to represent “‘business’’—the National Congress of Pe- 
troleum Retailers and the Wholesale Grocers Assn. 

At this stage it appears that the investigation might 
well be called, ‘A Hearing to Give Co-ops a Platform to 
Proclaim Their Virtues.” 

One specific question which comes immediately to 


mind is: Why was the National Oil Jobbers Council 


passed up in the selection of organizations consulted 
by Rep. Patman? Representing all but two of the large 
state oil jobber associations, the council certainly quali- 
fies as a national organization. Its interest in the proper 
conduct of an antimonopoly investigation is at least as 
great as any of the group Rep. Patman has in his inner 
circle. Rep. Patman is aware of this interest and of the 
jobber council’s scope because just a few weeks ago the 
council’s Economic Concentration Committee called upon 
him to discuss this very problem. 

The council may have been snubbed because several 
of its state associations strongly oppose continuation of 
the tax advantages for co-ops, whereas Rep. Patman 
is one of the co-ops’ best friends in Congress. Or per- 
haps the council’s independence of the large oil compan- 
ies has been misrepresented to, or is otherwise misunder- 
stood by, the Texas congressman. 


A big majority of oil jobbers associated with the coun- 
cil handle national brands of gasoline. Unfortunately, 
too many in the general public, and probably too many 
congressmen, do not know that these jobbing companies 
are independently owned and managed—a situation which 
is due to lack of outward evidence of independent own- 
ership. Though there has been considerable improve- 
ment in the last couple years, there still is a need for 
Independent jobbers to advertise themselves and their 
independence on every bulk plant, truck, service station 
and in every other possible way. 

If Rep. Patman doesn’t know—because of misunder- 
standing or misrepresentation—that the jobbers council 
speaks for Independent business, someone should set him 
straight. Then if he persists in ignoring the jobber 
council, it can be directly charged to his co-op attitude. 





Strikes Hit Houston, 
Oil City Refineries 


3ecause of what company officials 
term “a new type sitdown strike,” 
and one which might be legal under 
the Taft-Hartley Act, Crown Cen- 
tral Petroleum Co. shut down its 
26,000 b/d refinery at Pasadena, Tex., 
a Houston suburb, on July 6. 


Company spokesman told NPN 
that contract between company and 
union expired July 1 and _ negotia- 
tions for new agreement have been 
underway since June 7. Negotia- 
tions were broken off July 3. 

The loophole referred to is the 
right of the workers to file written 
grievances against the employer. Ac- 
cording to company, about 1,200 com- 
plaints or grievances have been filed, 
only a few of which are considered 
legitimate, with employes taking up 
their working hours by writing one 
complaint after another. Company 
spokesman said a worker might 
appear to be dissatisfied with it, tear 
it up and spend hours rephrasing it. 
July 6, company said, a big part of 
the workers spent their time doing 
this while men on a previous shift 
kept working and earned unwar- 
ranted overtime. Company asserts 
union is requesting conditions not in 
contracts with other oil companies. 

Meanwhile, in Oil City 
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strike 


against Pennzoil Co. by OWIU con- 
tinued without any sign of a break 
in the stalemate over demands by 
workers who want higher wages, and, 
among other things: 

1. A coal miners’ type of royalty 
on output. 

2. Observance of the first day of 
the deer hunting season as a legal 
holiday. 

Only foremen continue to work in 
Pennzoil’s 8,500 b/d crude plant and 
its cracking plant, which were shut 
down after the day shift left the job 
late June 30. 

Management and representatives of 
OWIU Local 455 had been talking 
renegotiation since about June 6. 
They had been asking for more 
money by reclassification of many 
jobs. Just before they struck, mem- 
bers asked an across-the-board in- 
crease of 12c an hour. Previously, 
they also had been demanding a per- 
bbl.-of-crude royality to go into a 
welfare fund, a more liberal vacation 
plan and the first day of the deer 
season as a legal holiday. 
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May Service Station Sales 
Show Range of Changes 


NPN News Bureau 

WASHINGTON — Service station 
sales during May, 1949, decreased as 
much as 16% from the same month a 
year ago in seven of the 13 cities 
checked each month by the Census 
Bureau. For the other six cities, 
sales increases ranged as high as 
15%, bureau reports. 

Report also shows that all but two 
of the cities—St. Louis and Seattle- 
increased service station sales dur- 
ing May as compared to April this 
year. 

Service station report is a by-prod- 
uct of Census Bureau’s monthly trade 
sampling in representative areas over 
the country and includes the follow- 
ing summary on service station sales 
(percentage change) from 13 of the 
nation’s larger cities. 

May May Jan.-May 
1949 1949 1949 
Compared Compared Compared 
With With With 


May April Jan.-May, 
Cities 1948 1949 
Los Angeles ‘ +. 2 
San Francisco } 2 
Washington .... +1% 6 
Chicago... ; 4 + 4 
Fort Wayne j $11 
Detroit areas i. 3 
De. SO cee 4 Ss 
New York . 3 i. 3 
Philadelphia f 
Pittsburgh i 6 & 3 
San Antonio . 5 +11 —16 
NE “sav ace 3 6 —14 
Milwaukee ..... + +. § + 6 
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With meter- printed receipts 
as proof of full-measure, you 
can dodge heavy traffic — 
hours, work your tank trucks if = 
around the clock, start them 


P 
7 a } UAE! otk 
Usb af Se Oh 


off on long hauls at any hour. Dx Pio 


There's a Red Seal meter for 
every truck use, with easier BR 
ticket printing and unques- J 
tionable accuracy. 





Newest accomplishment in ef- 
ficient wholesale operations is 
the Red Seal remote meter- 
ing system. While trucks are ° 
loading with amazing speed 
outside, you keep all control 
over the deliveries right in 
your accounting department. 
Available through consulting 
engineers. 








On trucks compartmented for 
two or more products, pre- 
vent mixing of high and low 
flash fuels by providing a 
separate meter for each. 
You'll save hours on large 
drops, too, with dual meters 
delivering simultaneously. 





Your operators simply set the 
meter for the amount to be 
delivered and flip the Red 
Seal Auto-Stop lever. The 
Auto-Stop automatically shuts 
off at the right quantity, stops 
losses due to overfilling. 
Available with or without 
ticket printing. 





Only accurate metering pays 
out in the long run. Specify 
Red Seals—the meters distin- 
guished for sustained accu- 
racy and low maintenance. 
Your nearest Neptune repre- 
sentative or Neptune equip- 
ment jobber will be glad to 
tell you why—ask him. 





NEPTUNE METER COMPANY 
50 WEST SOth STREET, NEW YORK 20. N. ¥Y 


ANK TRUCKS, BULK PLANTS 
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refining and 
conservation 


transporting, 
products. Improved 


above-ground petroleum resources 


field, 


Prevention. This committee has a 
clearing house for all information 


works with operating departments. 


By the Committee on Oil Loss Pre- 
vention, Esso Standard Oil Co. 





Each year an estimated 30,000,000 
bbls. of petroleum products are lost 
somewhere between the nation’s re- 
fineries and the ultimate consumer. 
This incredible product disappear- 
ance through evaporation and other 
causes is the responsibility of every 
marketer whether large or small. 
Much has already been done to re- 
duce these losses, witness the change 
in plant facilities over the past 15 
years. Such conservation devices as 
floating roof tanks, pressure tanks, 
pressure vacuum vents, vapor recov- 
ery systems, submerged loading facil- 
ities, and countless others have _ be- 
come a common sight in our termi- 
nals and bulk plants. 

Even with these advancements, the 
motor fuels continues at a 
rate of over one gallon for every 200 
gals. sold to customers. Recognizing 
that any further reduction in this 
loss will require more critical anal- 
ysis of the loss data, as well as con- 
tinued field study by trained special, 
ists, marketing management in Esso 
Standard Oil has inaugurated a com- 
prehensive long-range reduction 
program. This program, as in prev- 
ious work of this type, is based on 
first, getting the facts, and, second, 
doing something about them. 


loss of 


loss 


Facts About Size of Losses 


The first principle of stock 
control, the “getting the facts” part 
of the program, consists of an accu- 
rate determination of the magnitude 
of the 
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loss 


losses. 








It has been estimated that of every 100 gals. of crude 
removed from the ground, only 97 gals. contribute to the 
nation’s well-being, the other three being lost in storing, 
marketing the 
measures in handling 
over the 
result in making available to the consumer an additional 
amount of oil equal to the discovery of a sizable new oil 


can, 


Outstanding work in this regard has been done by 
Esso Standard Oil Co., through a Committee on Oil Loss 
staff headed 
full-time oil loss prevention co-ordinator. 
on the 

The 
all information pertinent to control of oil losses is digested 





crude and 


years, 
the first of two 


based upon these reports. 


Product Loss Reduction—Study Reveals Bi 












and the salient features distributed to Esso’s operating 
groups for application. 

To encourage a free exchange of ideas on control tech 
niques and procedures within the oil 
Standard has made available for publication several re 
ports by the Committee on Oil Loss Prevention. This is 
articles in NATIONAL PETROLEUM 


industry, Ess« 


NEWS 
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hopes, as does Esso, that the publication of these articles 


handling 
by a 
It serves as a 
subject and 
result is that 








After management knows what the 
losses are in total, they can decide 
what expenditure of manpower and 
money is justified to further improve 
the control of losses. When the mag- 
nitude of the loss is significant, the 
next step is to determine where the 
losses are occurring and how much 
is being lost. 

The answers to these questions 
form the basis of all permanent re- 
medial measures for reducing stock 
losses. Thus, the second principle 
of stock loss reduction, i.e., the in- 
dividual loss sources making up the 
total must be isolated and their mag- 


nitude determined before intelligent 
action can be taken to reduce the 
losses. 


Accurate information on the over- 
all stock loss plus knowledge of the 
individual loss sources and means for 
reducing or eliminating such 
is the foundation upon which a stock 
loss reduction program can be built. 
From here on, the problem resolves 
into the training of field personnel in 
the latest techniques and procedures 
for controlling the losses within rea- 
sonable limits. 


losses 


Applying the Principles 


To illustrate the application of 
these principles to the operations of 
a typical terminal, let us consider 
the case of Terminal A, a marine 
terminal which receives products via 
tanker from the Gulf and distributes 
to the tributary area by barge, tank 
car and tank truck. 

Since the products are purchased 
f.o.b. at the shipping point, the con- 





will contribute to the whole industry’s efficiency in th 
of products and that 
make available the results of similar studies by them. 
This article is titled ‘“‘Control of Bulk Stock Losses in 
Marketing Operations.”’ 
with control at large terminals, a number of the ideas 
presented can be adapted for small plants. 


other companies will 


While it is primarily concerned 


trol in this case begins at the sup- 
plier’s plant. You may ask—How 
can a terminal several thousand 
miles distant from the supply point 
exercise the necessary control? Let 
us consider the problem as it con- 
fronts the purchaser. There are two 
types of suppliers, (1) those who 
properly verify the accuracy of in- 
voiced quantities prior to invoicing 
and (2) those who always bill on the 
basis of their shore tank measure- 
ments without verification. Since the 
principles applied in either case are 
essentially the same, we shall review 
the first case in detail and then ex- 
plain the additional work required in 
controlling losses where the supplier 
does not verify his quantities prior 
to billing. 


The control of losses in the trans- 
portation operation is possible 
through the use of the quantity cal- 
culated from tanker ullages, tem- 
peratures and calibration charts as a 
secondary check on the accuracy of 
shore tank measurements. To _ be 
specific, by applying accepted statis- 
tical procedures to data on previous 
voyages of a given tanker, an “‘ex- 
perience factor,’”’ which is the ratio 
of the shore and tanker quantities 
when all measurements are accurate 
and no abnormal loss occurs, is estab- 
lished. Comparison of this factor 
with the variation in shore and ves- 
sel quantities for a particular load- 
ing or unloading indicates where an 
error or physical loss has occurred 
For example, consider the case shown 
on Table 1. 
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From the 1.21% loading variation, 
he supplier knows immediately that 
some error has occurred in determin- 
ng the shore tank delivery, the 
tanker receipt, or that same condi- 
ion ashore, possibly in the loading 
lines, has introduced an error into the 
ndicated delivered quantity. An im- 
nediate investigation may disclose 
where the error or loss occurred. 
However, due to the complexity of 
the shore facilities, it is often im- 
possible to trace down the loss, but 
the question remains—How much 
product wag delivered into the cus- 
tomer’s tanker? 


The solution would be easy if the 
tanker were accurately calibrated 
and billing could be made on the 
tanker quantity, but this is seldom 
the case. Another solution is for the 
supplier to contact the customer and 
obtain the outturn data. A tabula- 
tion of all of the data as given in 
Table 1 indicates that the error oc- 
curred in the loading shore quantity 
and that actually the delivery was 
98,860 bbls. (outturn shore tank plus 
in transit variation) instead of the 
100,000 bbls. measured in the sup- 
pliers’ tank. Billing is then made 
for the correct quantity. By follow- 
ng this procedure, the supplier in- 
sures the customer of fair treatment, 
protects himself against product give- 
away and permits undesirable shore 
onditions to be detected and reme- 
lial measures initiated. 


The receiving terminal also has a 


Table 1 
se] Esso Transport 
(All Quantities barrels at 60° F 
ided Refinery—2/12/49 
duct Heating Oil 
re Tank 100,000 


sel— Measured Quantity 
Experience Factor 


99,0400 100,000 


(Multiplier) 0.9979 
Corrected Quantity YS, 792 
ding Variation 1,208 
ding Variation—% 1.21 
vaded at Terminal A—2/25/49 
sel—-Measured Quantity 98,800 
Experience Factor 
(Multiplier) 0.9979 
Corrected Quantity 98,592 
Transit Variation 200 
Transit Variation—% 0.20 
re Tank 98,660 
ading Variation 68 
aading Variation—% 0.07 
rall Variation 1,340 
rall Variation—% 1.34 
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Careful study of equipment before purchase and installation at a 
bulk plant or terminal may aid in the reduction of product losses. 
Picture above shows steel plate being fastened into dolly so it can 
be moved around tank edge to desired position, then welded. Scene 
is at Morehead Terminal of Esso Standard, Morehead City, N. C. 


responsibility, i.e., to subject the out- 
turn to the same analysis and there- 
by insure an accurate measure of the 
receipt. Thus, with an accurate in- 
voice and outturn, the only excessive 
loss which may occur would be an 
actual physical loss from the tanker 
while in transit. The value of such 
losses are recoverable through claims 
against the carrier. 


Eliminating Ill-feeling 


Now suppose that instead of veri- 
fying the invoice quantity prior to 
billing, the supplier merely charges 


on the basis of his down-gauge shore 
tank measurements. Upon receipt of 
the cargo and verification of the out- 
turn by Terminal A, a shortage of 


1,340 bbls., or 1.34% exists. The cus- 
tomer must then compare the data 
as in Table 1 and, as before, it is 


evident that the error occurred in 
the supplier’s shore tank quantity. 
This loss is recoverable upon pre- 
sentation of a claim to the supplier. 
Had the loss been in transit the 
claim would be against the carrier. 
Thus, ultimately, the same billed and 
received quantities are agreed upon 
in both cases, but where the verifica- 
tion is made immediately following 
loading and unloading, the source of 
error or loss is often detected and 
much time consuming correspondence 
and ill-feeling are eliminated. 

Once we are sure that our plant 
receipts are accurate, the next prob- 
lem is the control of inventories and 
deliveries from the plant. This is 
necessary since the plant loss is a 
balance of receipts, deliveries and the 
inventory change and unless it is 
based on accurate quantities on a 
common base temperature, the true 
economic incentive for conservation 
measures will be unknown. Thus, 
we are still striving for, the first 
principle, i.e., accurate determination 
of the magnitude of the over-all loss. 


Inventory control is possible 
through the establishment of a stand- 
ard procedure for taking and report- 
ing inventories which embodies the 
following principles: 


(1) Responsibility for the accu- 
racy and proper conduct of the in- 
ventory must be assigned to 
person, preferably the 
superintendent. 


one 
terminal 


(2) Measurement, calculation and 
reporting procedures must 
form with company standards, 


(3) Routine check procedures 
must be established to permit gross 
errors in the inventory to be de- 
tected and investigated promptly. 
Figures which appear to be out of 
line can often be substantiated or 
indicated to be in error through 
comparsion with the previous day’s 
pumping reports, inventories, etc. 


con- 


Control on deliveries varies with 
the type of transportation media pro- 
vided. However, the principle upon 
which the control is based remains 
the same, i.e., measure the same de- 
livery at two or more different loca- 
tions for comparison. 

In the case of barge shipments, 
the quantity measured in the barge 
provides a check on the accuracy of 
the shore tank delivery. The proce- 
dure is essentially the same as that 
described for the verification of tank- 
er receipts and deliveries. 

Tank car deliveries are verified by 
comparison of the total quantity of 
product measured in a string of cars 
with the total quantity as computed 
in the supplying shore tank 


Controlling Truck Loading 


Control of truck loading is also 
possible. Where loading rack meters 
are available, the first step is the 
establishment of standard meter 
calibration procedures which require 
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Product Loss Reduction 





Figure 1—Breathing Losses—Fixed Roof Tanks 


Breathing Loss in Gallons = 0.00274 x Breathing Factor x Liquid Surface Area x Paint Factor x Condition 
Factor x Number of Days in Service During Month 


ITY —MPR. 


EE HEE HE 520 22 
PRODUCT R.V.P. fit 
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FEET OF SEAL 
TANK DIA.FT. AREA SQ.FT. 


20 + 62.6 

25 78.5 

30 94.2 
125.6 
157.0 
188.4 
235.5 
282.6 
292.02 
314.0 
361.1 
376.8 


40 0 60 70 8 80 120 160 200 240 280 
AVERAGE STOCK TEMPERATURE-— °F. LOSS FACTOR—GALS/YR./FT. OF SEAL 


regular and frequent checks on meter major variables which influence the TABLE 3 

accuracy as measured by an accu- rate of evaporation from this type of 

rately calibrated prover tank. Any tank, are based on plant test data Approximate Paint Factors 
deviation in the accuracy of loading and have proven very accurate, par- Fixed Roof Tanks 

rack meters is detected by routine ticularly over long periods. The data 
comparison with the quantity as required for use of the correlations at 40 Weseaion 
measured in the calibrated truck are obtained from plant and labora- J-M Insulation 1.0 
compartments. A three-way check is tory records with the single excep- yp : 
possible on short hauls which are tion of paint and condition factors Pn Raney Si ‘ F 
metered from the truck, viz.: loading which are selected from Tables 2 and Yellow Brown 4 
rack meter vs. truck compartment 3 after a careful inspection of tank hed or Dansk 
calibrations vs. truck meter read- roofs and appliances. No Paint 
ings. Where a meter is found to be To 
inaccurate, remedial measures are in- 

stituted immediately. 


Now with an accurate measure of TABLE 2 
receipts, deliveries and inventories, Approximate Condition Factors 
all on a common temperature basis, Fined Rect Tank 
we can accurately evaluate the mate- =. OC! 5GnEs 


se No, 
rial lost from the plant. (1) Gas tight roof equipped with pressure vacuum vent, gas tight liquid level indicator 
attachment, gas tight weighted gauging hatch 
In good physical condition Factor 
In fair physical condition Factor 
Where and How Much? In poor physical condition Factor ¢ 
, Gas tight roof equipped with a single open vent, non-gas tight gauging hatch, non-gas 
tight liquid level indicator attachment, 
The next question is—Where are In good physical condition — Factor 1.5 
> _— -CIIYri , , . In fair physical condition Factor 1.75 
the losses occurring and how much in peor physical condition — Factor 30 
1S being lost ? In terminal and bulk : Non-gas tight roof equipped with a single open vent, non-gas tight liquid level ind 
plant operations, most of the loss cator attachment, eee hatch ae . 
nee % n good physical condition Factor 2.0 
under normal conditions is attribut- In fair physical condition — Factor 2.25 
able to evaporation from gasoline In poor physical condition — Factor 3.0 
; ‘ Non-gas tight roof equipped with two open vents, non-gas tight gauging hatch, an 
tankage and during loading and un- non-gas tight liquid level indicator 
loading operations. There are many In good physical condition — Factor 3.0 
e ‘ el : f licti cs In fair physical condition Factor 3.5 
methods available or predicting In poor physical condition Factor 4.0 
tankage evaporation losses. Some g Non-gas tight roof with Johns-Manville insulation roof, pressure vacuum 
ar . ratic tight gauging hatch and oil sealed liquid level indicator attachment, 
are based on theoretical formulae In good physical condition — Factor 1.25 
and others on test data. Figures 1 In fair physical condition Factor 1.5 
‘ O.. dian _ : ’ — 7 In poor physical condition Factor 3.0 
and 2 are used = the Esso market Non-gas tight roof with Johns-Manville insulation, single open vent, non-gz 
ing operations for estimating breath- gauging hatch, and non-gas tight liquid level indicator attachment, 
ing and filling losses from fixed roof In good physical condition — Factor 1.75 


. In fair physical condition — Factor 2.00 
tanks. These charts, relating the In poor physical condition — Factor 3.0 


) 
) 
5* 
) 
) 


5 
illustrate the application of When 10% of prime coat is exposed 
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Figure 3. Evaporation Losses from Floating Roof Tanks 


Loss in Gallons (Double Wiggins Seal) = 0.00274 x Loss Factor x Ft. of Seal x Number of Days in Serv- 
ice During Month. 


Loss in Gallons (Single Wiggins Seal) = 0.00874 x Loss Factor x Ft. of Seal x Number of Days in Serv- 
ice During Month. 


) 
“oe 


AVERAGE TANK OUTAGE-FT. 
HGT.-AVG. | 


| LIQUID SURFACE AREA 
TANK DIA.FT. AREA SQ.FT. 

; 10 78.5 

is 176.7 

20 314.2 

25 490.9 

7089 

12566 

19635 

28274 

44179 

6361.7 

67929 

7853.9 

10386.9 

120 1 1309.7 





80 90 «OO 


30 40 50 60 70 4 6 - 10 12 i4 16 
AVERAGE STOCK TEMPERATURE — °F. BREATHING LOSS FACTOR —GALLONS/YR /SQ. FT. 
; Figure 2. Filling Loss-Fixed Roof Tanks Figure 4. Filling Loss—Loading Tank Cars and 
« Filling Loss—Gallons/month = 0.01 x Filling Loss Trucks by Splash Method 


Factor x Throughput in Gallons/Month. 
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these charts, consider the following 
case: 


Operating Conditions 


Type and size of tank Cone Roof 


90 x 42 
Days in service 365 
Tank Throughput 46,200,000 gals. 


yr. 
Average tank outage 
Product R.V.P. 10-lb. 


24 ft. 


Average Product Temperature—61°F. 

Pumping rate into tank 84,000 
gals./hr. 

Pumping rate out of tank 8,400 
gals./hr. 


Losses in Marketing Operations 

Product Value 9.1¢c/gal. 

Gas tight roof construction 
condition* 
Roof Paint 
tion* 

Tank shell condition—good* 

From Fig. 1—Breathing Loss Factor 


7.9 


good 


White in good condi- 


Surface area 6361.7 
sq. ft. 
Fig. 2-—Filling Loss Factor — 0.167 
Table 2—-Condition Factor 1.0 
Table 3—-Paint Factor 1.0 
Applying Equations on Figs. 1 and 2 
3reathing Loss 0.00274 x 7.9 x 


*From field inspection. 
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Heil Truck Tanks. Capaci- 
ties 800 to 2100 gals. 


Heil Elevating Tailgate 
raises and lowers 2000-Ib. 
loads quickly and easily. 









6361.9 x 1.0 x 1.0 x 365 
gals./yr. 
Filling Loss 
200,000 
Total Evaporation Loss, 

gals./yr. 


50,264 


0.01 x 0.167 x 46,- 
77,154 gals./yr. 
127,418 


Figures 3 and 4 are used for esti- 
mating evaporation losses from float- 
ing roof tanks and in loading tank 
trucks and tank cars by the splash 
method. With the exception of the 
average wind velocity which is ob- 
tained from the local weather bu- 
reau or airport, the data necessary 
for using these charts are available 
in the plant records. Where sub- 
merged fillers are available for load- 
ing tank trucks and tank cars with 
motor and aviation gasolines, the loss 
is estimated at 0.1% of the loaded 
quantity. 

Figure 2 is also used in calculating 
filling losses from 214-lb pressure 
tankage. There is no breathing loss 
in this type of storage. Other losses, 
such as pump leakage, line leaks, 
etc., are measured, or where this is 
impractical, are based on plant esti- 
mates. 


A Dollar Sign on Savings 


With these tools, it is possible to 
determine the best type of tank or 
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Costs 
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loading rack for a new installation 
or to put the dollar sign on the real 
savings which can be realized by re- 
pairing the existing tanks and by the 
installation of modern conservation 
facilities. Let’s consider tank repairs 
first, since, in most cases, we must 
continue to use the available facili- 
ties even though the installation of 
new equipment would be more de- 
sirable. Table 4 illustrates the ef- 
fect of tank repair and maintenance 
on evaporation losses. 


Case 1 and Case 2 in Table 4 com- 
pare the losses for a 90 x 42-foot tank 
with the roof in poor condition, i.e., 
where wind actually blows across the 
oil surface, with the losses from the 
same tank with the roof gas tight. 
Both tanks need repainting, P/V 
vents, and gas-tight appliances so 
that, merely by plugging up the holes 
in the roof, the losses can be re- 
duced 85,300 gals. per year or $7,665 
year. The cost of these repairs will 
pay out in two months. 

Case 3 illustrates the effect of in- 
stalling a P/V vent and gas-tight 
tank appliances. Here the total net 
savings increases to $10,730/year and 
the pay out becomes 2.4 months. 
Case 4 shows the effect of painting 
the roof with free chalking, white 
paint. The total net savings on all 
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Heil Troilerized Petroleum 
Transport Tanks. Capac- 
ities 4100 - 6000 gals. 
Single or tandem axle. 


Less, Now 


to Haul Petroleum Products 


The advanced design of HEIL equipment 
brings about unusual operating economies 


Heil built the first frameless petroleum transport... the 
first one-piece, all-welded boltless truck tanks. . 
kind of equipment that lets you haul bigger payloads 
at lower costs. 

This advanced design can help you make larger 
profits. Write today for bulletins that show why. 


THe HEIL co. 


DEPT. 3779, 3037 WEST MONTANA STREET, MILWAUKEE 1, WISCONSIN 
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TABLE 4 


Effect of Tank Repair on Losses 


Case I Case ll Case Hl Case IV 





unk Condition 
Type of Roof Construction Gas Tight Gas Tight Gas Tight Gas Tight 


Condition of Roof Poor Good Good Good Serving the 
Type of Vent Open Open P/V P/V 
Type of Appliances Non-gas Non-gas Gas Tight Gas Tight Operating Conditions 
tight tight Type and Size of Tank Petroleum and 

‘olor and Condition of Needs Needs Needs White-Good Cone Roof—90 x 

Roof Paint Repainting Repainting Repainting 42’ . 
Condition of Tank Shell Good . Good . Goed Good lbays in Service—365 Process Industries 

‘ aleulated Loss—Gallions/ Yr, rank Throughput 

Windage 226,200 113,100 0 “ 16,200,000 G/Yr 
Breathing 0 0 75.400 nO. 250 \vg. Tank Outage Ol L AN D GAS TAN K % 
Pumping 16,3008 74,100 77,150 77,150 24 ft 
Total 272,500 187,200 152,550 127.400 Product R.V.P 10z 

of Throughput 0.59 0.41 0.33 0.2 \vg. Product Temp PRESSURE VESSELS 

61 F 

tal Est. Repair Costs over Pumping Rate into 
Case I—S$ 0 1,250 2,100 2,500 Tank—-84,000 Gals WELDED STEEL PLATE 
tal Value of Savings over Hr 
Case I—-$/Yr 0 7,690 10,805 13,070 Pumping Rate out of 
tal Est. Inc. Maintenance Tank-—5,400 Gals CONSTRUCTION 
Cost over Case I—$/Yr 0 25 75 175 Huy 
tal Net Savings over Case Product Value—9%.0l« 

$/Yr 0 7.665 10,730 12,SH5 gal 


yout— Months 0 2 2.4 2 


rginal Repair Cost over 6 U F FA LO T A N K 
Preceding Case—S§ 1,250 


S50 Th 
larginal Savings over Pre 
eding Case—$/Yr 


7,690 3,115 2,265 CORPORATION 
rginal Inc. in Maintenance 





ver Preceding Case—$/Yr 25 5O 100 
. 
larginal Net Savings over General Sales Office 
Preceding Case-—$/Yr 7,665 , O65 2,165 
yout on Marginal Repair 744 Broad St., Newark s N. J. 
vy’ Cost—-Months 2 3.3 2.2 
3 Covers th nstallat f 18” str ind tl I f rcumfer t th PLANTS 
3 o -Ts @ Installation oO an Ss strip aroun the oo circumiterer ea ie eaves 
Includes repainting the roof every four years Buffalo, N. Y. 
t Includes installation o 2” P/V ents zhted gauging hatch, and S&J level indicato 
: me i lati r cme = V vent weigh ed gaugi E ate ine ie fu ine icator Baltimore, Md. 
§ Predicted from Chart II and corrected for reduced hydrocarbon content of vapors due to poor 
i) f condition and open vent Dunellen, N. J. 








repairs is now increased to $12,895 
year and the pay out period reduced 
to 2.3 months. From these data, it 

is evident that tank repairs and re- 


\ , 
.\ \\ \\\ \ /, 
: painting will pay out in reduced loss- \ \ e 
; at a very attractive rate. These <alind 
alculations present a case for in- 


On 


reased maintenance costs and of- IN BULK STAT1 


¢ fer a good example of preventive 
naintenance. 


, ; Building a New Plant 

; Now let’s consider the design of a 
& . . 
f new installation or the improvement 


ff an older plant through the instal- 
as lation of modern conservation equip- 
nent. Table 5 presents comparative 


’ figures on losses from gas-tight cone 
i of, floating roof and pressure tank- 

ige for two proposed conditions; the we 
= first, a high throughput tank, and : anes - Groups of tetone 
< he second, a lower throughput case. enclosed VIKING 
a In Case 1, on p. 30, where the al TWINS -»+Ready for 
hroughput is 100,800,000 gals./year, Shipment. 


double seal pontoon floater will 
ve $19,000/year and will pay out 
: 14 months. This relatively quick 
C ; iy out on the incremental cost is 
ie to the complete elimination of 

e pumping loss. The pay out on 
214-lb. pressure tank is 119 













For complete safety, with or without pump house 
install the new totally enclosed, Underwriters’ approved 
twin unit for bulk station unloading 





Save the cost of a pump house install right 
cutdoors. It's weather proof, dust proof, water proof 
and explosion proof 


Either pump can be operated singly or in unison 






| || AN HONORED NAME All i d clutches i . 

; : ’ eas | gearing and clutches installed in totally enclosed 
mnths or almost 10 years so that t | IN PUMPING housing and run in a bath of oil. Both pumps complete 
e installation of this type of tank — with valve on head 
tuld not be recommended. In gen- 3 alae Write for free copy of bulletin B400R today 


al, pressure tankage cannot be jus- 
ied under high throughput condi- 


ns - Pump Company 
Case 2 shows comparative data for 

same types of tanks at the rela- 

’ ely low throughput of 8,400,000 


Cedar Falls, lowa 
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Featuring 


All-Steel construction 


Positive displacement, true-rotary principle 
Complete static and dynamic balance 
e Simple design, no reciprocating parts 
Gear-synchronized rotors won’t wear N Liquid enters spiral flutes of rotors, 


impelling them'to turn freely. 
Measuring element an interchangeable assembly 


ALL-SFEEL 


Bropie  Bikotor 


RALPH N. BRODIE CO., INC. 61ST & LOWELL, OAKLAND 8, CALIFORNIA 
Division Offices: CHRYSLER BLDG., NEW YORK CITY + 59 E. VAN BUREN, CHICAGO S - 72101 S. SAN PEDRO, LOS ANGELES II, CALIFORNIA 
302 SOUTH PEARL ST., DALLAS 1, TEXAS + 221-9TH AVE. NORTH, SEATTLE 9, WASH. « REPRESENTATIVES AND STOCKS IN ALL PRINCIPAL CITIES 
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LOADING RACK METERS 
introduce cazézely NEW PRINCIPLE 


eee 


ind ALL-STEEL CONSTRUCTION @ 


Representing the greatest major advancement and improvement in 


















petroleum product metering, the new Brodie BiRotor Meters em- 
body features and advantages not to be found in any other type of 
meter. This revolutionary BiRotor design employs the trve-rotary 
principle with complete static and dynamic balance maintained under 
all operating conditions. Fully synchronized rotation of the helical 
fluted rotors achieves precision performance—with no reciprocating 
parts to wear, Or impair sustained metering efficiency. A//-Steel con- 


struction further contributes to long-life, trouble-free operation. 








An exact volume of liquid is 
momentarily isolated from the inlet and outlet. 


LNA! ‘ 


rotors into the de 





ETER 


Write or wire for full details on 
New Brodie BiRotor Meters. Re- 
quest Bulletin today— Don't Delay. 
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TABLE 5 
Effect of Tank Type on Loss 


Gas Tight 


Double Seal 


Operating Conditions 


Cone Roof Pontoon Type 24%e2 


with White 


Tank Type Roof Paint 


(ase I 
3reathing Loss—Gals./Yr 50,250 
Windage Loss—Gals./Yr. 0 
Pumping Loss—Gals./Yr. 168,350 


Total Loss-—Gals,/Yr 218,600 


Installation Cost—$ S3, OOM) 
Incremental Cost over Gas-Tight 

Cone Roof—$ 0 
Value of Savings—$/Y1 0 
Increase (Decrease) in Maintenance 

over Gas Tight Cone Roof—$/Yr 0 
Net Savings—$/Yr 
Payout on incremental cost—months 0 

Case Il 

greathing Loss——-Gals./Yr 18,990 
Windage Loss—Gals./Yr 0 
Pumping Loss—Gals./Yr 14,030 


Total Loss—Gals./Yr 63,020 


Installation Cost—-§ 


R5 O00 
Incremental Cost over Gas-Tight 

Cone Roof—§ 0 
Value of Savings—$/Yr ) 
Increase (Decrease) in Maintenance 

over Gas Tight Cone Roof—$/Yr 0 
Net Savings—$/Yr ” 
Payout on incremental cost— months 0 


gals./year or 4 turnovers/year. Un- 
der these conditions, the pay out on 
the floater increased to &5 months 
or 4% years, whereas the 214-lb. 
pressure tank pay out remains con- 
stant at about 10 years. In such a 
case, the best solution is to operate 
the gas-tight cone roof tank, in good 
condition, and spend the money some- 
place where a larger reduction in loss 
can be realized per dollar of invest- 
ment. 


To illustrate the use of Figure 4 in 
justifying improved loading facilities, 
consider the following case: 


Operating Conditions 

Yearly Throughput 
Average Product 
61° F 


60,000,000 
Temperature 


Product R.V.P.—-100-Ib. 
Gallons 
‘; Loss Loss 
Splash Loading 0.19 114,000 
Submerged Loading 0.10 60,000 

Savings 

Gallons /yr. 54,000 
Dollars /yr. 5,950 


Fast Payout 


The above data indicate that a sav- 
ings of $5,950 per year would be as- 
sociated with the installation of sub- 
merged fillers for truck loadings at 
this plant. Once again, this  illus- 
trates the rapid payout which may 
be realized from improved conserva- 
tion measures. It should be remem- 
bered, however, that the economics 
of each case must be considered 
Separately to guard against uneco- 
nomic expenditures for improve- 
ments. 


These 


30 


control procedures have 


Floating Pressure Tank Capacity-——50,000 bar 
Roof Tank rels 
Days in Service—365 
Tank Throughput—100, - 
0 0 SO0O.OO0 gals./yr 
8 480 0 Ave. Tank Outage (Cone 
0 168,350 _ Roof) 24 Ft. 
& 480 168,350 Product R.V.P.-—-10z 
Avg. Product Temp 61°F 
Product Value—®%.0lc/gal 
107,500 130,000 Pumping Rate into Tank 
84,000 Gals./Hr 
22,500 15,000 Pumping Rate out of Tank 
18,930 1,530 $.400 Gals./Hr 
\vg. Wind Velocity 10 
50 (5) MPH 
18,880 4,535 Turnovers/month —4 
14 11% 
Tank Capacity——50,000 bar- 
rels 
Days in Service—-365 
0 0 Tank Throughput—S, 400, - 
S480 0 000 gals 
0 14.030 Avg. Tank Outage—22 Ft 
8.480 14,030 Product R.V.P 10¢ 
Avg. Product Temp 61°F 
Product Value—9%.01c/gal 
107,500 130,000 Pumping Rate into Tank 
84,000 Gals./Hr. 
22,500 15,000 Pumping Rate out of Tank 
41,915 1,415 8.400 Gals./Hr 
\ve. Wind Velocity 10 
50 (5) MPH 
1,865 1,420 Turnovers/montt 1/3 
5D 121 
been applied, under test conditions, 


to the operations of two terminals 
within the Esso marketers interests. 
The first, previously referred to as 
Terminal A is a marine termina 
which receives via tanker and dis- 
tributes by barge, tank car and tank 
truck, the second, Terminal B, a pipe 
line terminus which delivers over 
85°, of its products by barge. Sum- 
marized below are the results of this 
work: 


A direct comparison of the losses 
reported by the two terminals would 
appear to show that Terminal B is 


operating more efficiently, from a 
stock loss control standpoint, than 
Terminal A. However, analysis of 
the operations at both plants proves 
that Terminal A cannot be expected 
to operate with as low a stock loss 
as B even when all of the tanks are 
reconditioned and submerged truck 
loading facilities provided. The mini- 
mum losses with the reconditioned 
tankage and loading equipment are 
shown as 0.31% and 0.25% of deliv- 
eries for plants A and B, respective- 
ly. 

Using these “loss goals’ for the 
two plants, it is evident that Ter- 
minal A was at 167% of the objec- 
tive whereas plant B was at 144% of 
its goal. The somewhat closer ap- 
proach to the objective at B was at- 
tributable entirely to the better av- 
erage mechanical condition of the 
roofs and appliances on the storage 
tanks at Terminal B. While the data 
indicate that Terminal B is within 
14% of its goal vs. 67% for A, it is 
interesting to note that the savings 
from gas tightening and repainting 
the tanks at B are 71% of those 
which were shown possible for a 
similar repair program at Plant A. 
This is due, of course, to the larger 
number of tanks in service at the 
pipe line terminal. Further investi- 
gation also disclosed that the losses 
at B could be reduced by an addi- 
tional $22,000/year through the use 
of a vapor balance system. 

Referring again to the table below, 
it can be seen that calculation of the 


Comparison of Motor Gasoline Losses 


(All Quantities 60° F. Gallons’ Month) 


Terminal 


A B 
Actual Plant Los Gallons 1), 606 3, TH 
of Deliveries 0.52 0.38 
Calculated Losses with Existing Facilities in Actual Condition 
Tankage Evaporation 41,966 17,191 
Pump Leakage 212 ( 
Tank Truck Loading 7,413 2,97 
Total —Gallons 419,591 164 
Deliveries 0.51 0.3 
of Actual GS ) 
Calculated Losses with Tanks Repaired, Roofs Painted White 
and Submerged Loading Facilities 
Tankage Evaporatior 25,327 11 
Pump Leakage 0 P 
Tank Truck Loading 1,716 1,74¢ 
Total (Plant Goal)--Gallons 30,043 7,166 
Deliverie 0.31 .2 
Savings 
Tankage Repair Gallons/ Month 16,63! 11,77 
Deliveries 0.17 0.4 
$/Year 20,000 14,1¢ 
Submerged Filling-—Galions/ Montt 2,697 1,22 
Deliveries 0.03 0.0 
S$ Year 3,200 1.60 
Total Gallons/ Month 19,548* 13,0 
Deliveries 0.20 0.¢ 
S$/Year 23,200 15, 7¢ 
\pproximate Tank Repair Cost § 000 » 54 
Payout—-Months 1.8 
Approximate Cost of Submerged Filling Equipment—$ 1,100 4 
Payout Months 15 


Including 212 gals 
Includes cost of fillers 


month reduction in pump 


leakage 


piping and installatior 
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sses under existing conditions pro- 
ies a measure of plant efficiency 
controlling the losses within the 
nits imposed by the condition and 
iture of the facilities provided. The 
ntrol in both plants appears to be 
od as evidenced by the close 
~reement in calculated and actual 
loss figures, i.e., 98% of actual for 
and 93% for B. Any excessive 
‘viations would indicate that a 
ajor unaccounted for loss occurred 
some undetected error had oc- 
irred in determining invoiced, re- 
ived or inventory quantities. 


With the completion of the repair 
vork on tankage and the installation 

improved conservation devices at 
hese plants, we have completed the 
first two objectives of the program, 
i.e., the magnitude of the over-all loss 
has been accurately determined and 
the individual loss sources isolated 
and corrective measures taken. 


Informing Field People 


From here on, the success of the 
program depends upon the establish- 
ment of control procedures in the 
plants to maintain the losses within 
reasonable limits. Much has already 
been done to provide the field op- 
erating people with detailed informa- 
tion on the latest control techniques 
and methods. An educational 
pamphlet has been issued on means 


for controlling evaporation losses 
through proper selection, mainte- 
nance and usage of tankage. Book- 


lets have been published standardiz- 
ing measuring and sampling  pro- 
edures for various types of tanks 
and petroleum carriers. Instructions 
have been put together on systems 
or verifying the accuracy of re- 
eived and shipped quantities and 
for controlling losses in barge and 
tanker transportation into and out of 
the plants. Standard procedures have 
been set up for taking and reporting 
petroleum inventories, checking the 
iccuracy of displacement meters, 
and controlling package filling losses. 
Periodic and regular inspection re- 
ports on the physical condition of the 
plant facilities have been instituted 
» serve to indicate where efforts to 
prove conservation facilities should 
directed. Charts and tables have 
en prepared to evaluate the fac- 
rs affecting evaporation and han- 
ng losses and methods outlined to 
tablish plant and _ division loss 
oals”’. 
All of this information is being 
lected in a “Stock Loss Control” 
‘nual for use by the _ personnel 
iined in stock loss control methods. 
rough a process of steady evolu- 
n, this program is being extended 
i modified to take advantage of 
vances in the operational and tech- 
al “know-how” developed through 
se co-operation between the en- 
leering, operating, research, and 
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accounting organizations and di- 
rected towards eliminating all pos- 
sible sources of product loss in our 
marketing operations. 


In summary, the loss control pro- 
gram in the marketing operations of 
Esso Standard Oil is predicated on 
first, accurately determining’ the 
magnitude and value of the loss. 
Once the dollar potential is estab- 
lished, work can go forward on the 
isolation, reduction and elimination 
of the individual sources of loss, the 
final step being the establishment of 
the control procedures necessary to 
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keep the losses within reasonable 
limits. The success of the program 
rests with the individuals responsi- 
ble for its prosecution so that only 
carefully selected and trained per- 
sonnel are assigned to this work. 

This article has been prepared on 
the hope that it will stimulate in- 
terest in the control of bulk stock 
losses and encourage a free exchange 
of ideas on control procedures and 
techniques within the industry as a 
contribution to further the reduction 
or elimination of this waste of our 
natural resources. 





ORONITE ADDITIVES HELP 
LUBE OILS WIN HIGH HONORS 


Oronite Lube Oil Additives help heavy duty and premium 
motor oils pass the test of tough operating conditions in 
modern high speed engines. These superior additives are 
inhibitors of corrosion and oxidation. They 


impart to base oils any degree of deter- 
gency desired. The excellent qualities of 
these additives have been proved by exten- 
sive field service experience. If you need 
complete, balanced additives ready for 
blending or special additive formulations, 
call or write the Oronite office nearest you. 4 


- ‘ 
4 
- x - 


' 
| 38 Sansome St., San Francisco 4, California + 30 Rockefeller Plaza, New York 20, N.Y. i 


ORONITE 
CHEMICAL 


COMPANY 





COMI 


} Standard Oil Bidg., Los Angeles 15, California + 600 So. Michigan Ave., Chicago 5, Illinois 
' 824 Whitney Bldg., New Orleans 12, Louisiana 
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Photo shows three trucks being loaded with No. 2 oil while a fourth takes on No. 5 oil load 
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Capacity Doubled, Loading Time Cut 50% 
At ‘Filling Station’ Type Rack, Yard 


By NPN Staff Writer 


Construction of a new loading yard 
with a “filling station’ design to- 
gether with increased-capacity load- 
ing arms has enabled Petroleum 
Heat and Power Co. to more than 
double its output capacity while re- 
ducing by more than 50% the load- 
ing time per truck at its Great Neck, 
Long Island, N. Y., barge terminal. 

While the weather of the past win- 
ter offered no true test for the $100,- 
000 plant which was completed last 
winter, the company estimates that 
it can put out approximately 600,000 
gals. daily of No. 2 through its three 
new loading stations. This compares 
with a record high of about 247,000 
gals. put through the three original 
stations during the toughest 24-hour 
periods experienced at the plant dur- 
ing January of 1948. 

In addition, throughput capacity 
for No. 5 oil has been raised to about 
100 gals. per minute with the instal- 
lation of a modern-design 4-in. spout 
exclusively for No. 5 oil, plus new 
storage tankage for this product. 

3asically the improved output ca- 
pacity of this tight little four-spout 
bulk plant hinges on two factors: 

1. The “filling station” layout 
which makes it possible for trucks to 
swing off the road and right under 
the rack with no manuevering, just 
like a car coming into a _ gasoline 
station, and move right out the same 
way. 
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2. Installation of two 4-in., and two 
3-in. spouts to increase the g.p.m. 
loading rate over those used previ- 
ously. In addition, the plant is con- 
trolled directly from the office where 
electrically-operated ticket printing 
meters and remote pump controls 
give the dispatcher complete control 
over every gallon of product moving 
out of the plant. 


Design Cuts Truck Maneuvering 


The design of the new Petro plant 
is so different from the old layout as 
to be practically revolutionary. The 
plant is situated on an indentation of 
Long Island Sound and unloads from 
barges into storage tanks which are 
grouped near the water. Formerly 
the tank trucks had to load at racks 
located between two groups of these 
storage tanks, The trucks had to 
move down an incline from the street 
into the yard and pull along side 
one of three loading spouts. 

To exit they either backed out 
and turned around before moving up 
the incline or pulled forward into a 
small turning space between the racks 
and the water’s edge and there turned 
around. A line up of trucks during 
cold weather complicated the situa- 
tion. The peak of complication was 
reached during the 1947-48 winter 
when on some peak days such awk- 
ward facilities forced some trucks to 
wait 30 minutes or more. 

Situated as it is on a neck of land, 


95% of the trucks served by this 
Petro plant must return down the 
road in the direction from which they 
came. 

For this reason the plant is now 
laid out so that the trucks need only 
to make a single, full circle turn, 
the first half of which will bring 
them under the spout and the conclu- 
sion of which will head them back 
in the direction from which they 
came. Width of yard and street make 
it possible for biggest trucks to 
make the swing with no backing. 


Clear View of Loading Rack 


The office of the plant is curved 
on one side and sits on an arc of 
the circle in which the trucks move 
A full window running the length of 
the curved sides gives the office a 
clear view of the entire loading rack 
an added advantage of the new lay 
out over the old. The dispatcher has 
a continuous view of all trucks an 
men in the loading yard, and on the 
same level as the top of the trucks 
The entire loading area is covere 
by one continuous roof. 

A concrete ramp now leads dow! 
into the former loading yard an 
gives entrance into the basement o 
the new building. which adjoins 
garage for servicing trucks and whic! 
houses the steam unit by which a 
products are kept heated to 60 
This is a 50 h. p. Scoth Marine typ 
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Printing meters and pump controls in Petroleum Heat and Power office are set in 

compact control board arrangement which takes up no more room than an ordin- 

ary desk top. From this poin® dispatcher can look out over entire loading area. 
Sliding glass window is provided for handing out tickets to drivers 


boiler fired by a Petro W4A auto- 
matic rotary burner using No. 5 oil. 
In the office the printing meters 


and the pump controls are set in 


a compact control board arrangement 
rectly adjacent to the dispatcher’s 
esk, Meters, pump control and suf- 
ient working space for making 
it tickets takes up no more area 
than an ordinary desk top. 

\ sliding glass window by the 
ieter desk opens directly to a plat- 
form on the loading yard, and drivers 
have merely to walk a few feet and 
ip a few steps to receive their tick- 
ts. One loading arm is situated di- 
ctly on the platform onto which 
he window opens. 
The total office force at the plant 
msists of a dispatcher, a degree day 
erk, a bookkeeper-clerk and a sten- 
rapher. 

Services 3,900 Heating Oil Accounts 
From the Great Neck plant Petro 
rvices about 3,900 domestic and 
lustrial heating oil accounts in 49 
the small towns which dot that 
pulous section of Long Island. 

In addition to its own heating oil 

siness, the plant also handles a 

ge volume of oil on a throughput 
sis for other companies. While 

figures are available, NPN esti- 
ites that over half of the business 
through put for other companies. 

The two four-inch loading arms 

talled for the new plant are of 

latest type with counter-balanc- 

Weights. One is used for No. 2 

and the other for No. 5. They 

a!- each rated at 450-500 g.p.m. The 


} 


two additional  three-inch 
handle about 400 g.p.m. 

The plant is currently equipped 
with two 25 h. p. centrifugal pumps 
having a capacity of 1,000 g.p.m. 
each. Provision for a third pump 
was included in the re-construction 
work. 

All new loading arms are equipped 
with extension pieces which makes 
it possible to reach every compart- 
ment without moving the truck. 

Storage capacity of the new plant 
is now about 2 million gals. The 
plant now handles No. 2 and No. 5 
oils; however plans have been made 
to add a 15,000-bbl. storage tank for 
No. 6 oil for which there is an in- 
creasing demand in the area. The 
plant is already equipped with steam 
lines for heating the heavy oil. 

Petro keeps all oil in storage at 60 
because there is no other way to ac- 
curately operate a bulk plant and 
determine the correct amount of oil 
handled. 

Under the new plant layout, Petro 
stores its trucks out of doors in the 
area formerly taken up with the load- 
ing racks. For cold weather the 
trucks will use Petro-made engine 
heaters. 


spouts 





Equipment Used by Petro 


Loading arm assemblies Wheaton 
Brass Works 

Meters inside and out Neptune 
Meter Co 

Pumps and _ controls Worthingtor 
Pump 











History of Southwest 
Oil Development Told 


Oil! Titan of the Southwest, by Car! Coke 
Rister; 467 pages, cloth binding Published by 
University of Oklahoma Press, Norman, Okla 

$5.00 


In September, 1945, the Standard 
Oil Co. of New Jersey made a re- 
search grant (subsequently in- 
creased) to the University of Okla- 
homa Foundation to aid in compiling 
necessary data and writing a history 
of oil development in the Southwest. 


Mr. Rister, research professor of 
American history at the University 
of Oklahoma, who has written a num- 
ber of other notable books on the 
Southwest in the past two decades, 
was chosen for the task and given 
leave of absence from his teaching 
duties. In seeking data, Mr. Rister 
traveled by automobile and train 
more than 35,000 miles, assembling 
nearly 10,000 copied pages of infor- 
mation, hundreds of oil field, town, 
and refinery photographs, microfilms, 
photostats, maps, charts, and out-of- 
print publications. From all of these 
he built his recital of events 


The result is gratifying Only the 
patient historian could present such 
a detailed story of oil's growth in 
that section of the U. S. that now 
accounts for almost two-thirds of the 
nation’s crude oil production 


It’s almost a well-by-well account 
of the successful attempts and fail- 
ures in each of the six states com- 
prising the region with dates, names 
and places carefully documented from 
the early days right down to the pres- 
ent. Mr. Rister, by emphasizing the 
significance of petroleum— its con- 
stant, persuasive influence on our po- 
litical, economic and social life-—-has 
filled a gap left by other historians 
purely through neglect of the subject 


In pointing out how both nation- 
al and regional trade journals help 
to promote oil’s progress, serving as 
media to supply oil men with latest 
news and data, Myr. Rister has in- 
cluded the following footnote per- 
taining to NATIONAL PETROLEUM 
NEWS: 


“The NATIONAL PETROLEUM NEWS 
has been and is now the leading gen- 
eral oil industry trade journal on a 
national front. It was founded in 
February, 1909, by Warren C. Platt, 
a Cleveland newspaper reporter, who 
thus sought to champion the rights 
and interests of complaining Inde- 
pendent refiners against the compe- 
titive practices of the Standard Oil 
Co. A _ short time later, however, 
Platt recognized a broader field of 
service—of reporting accurately and 
promptly the general developments in 
the fast growing oil industry. Dur- 
ing World War I the NEWS was 
changed from a monthly to a weekly 
(in December, 1917) to keep pace 
with the industry’s news tempo.” 
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This cinder block station was completed last year by the Circle Oil Co., Raleigh, N. C., on a 150-ft. square site at the edge 
of a new residential development. Adjoining business frontage is as yet undeveloped 


* ° ° cost-plus arrangement with the con- 
Jobber Finds Contractors Bidding tractor. The last one, completed last 
" , ’ fall, was built for a final cost which 

; > was very close to the advance esti- 
Again for Station Building Projects = 8)_v°", "0%, 6 ths aavanee ost 
cinder block construction, with th 

‘ ‘ exterior walls treated first with a 

Supplier Helps Marketer Plan New Retail Outlets; filler paint and later covered with an 


Partners Personally Supervise Construction Jobs oil-base white paint. 
According to Sol Hanft, president 


of Circle Oil Co., this building cost 
By FRANK C. STURTEVANT now m the planning stage on their “somewhere around $20,000” exclusive 
NPN Staff Writer building program, the company has of real estate. Tien teanee deales 
Cost of new service station con- been able to secure bids from two or who has been operating the station 
struction has leveled off and _ jobs — competing bullding sper ennepain since it was built, is doing better 
no longer need to be handled on a at prices well within cost estimates. than 10,000 gals. a month. 
cost-plus basis, according to Circle Circle Oil built two stations last The location is on a dual highway 
Oil Co., of Raleigh, N. C. On projects year which had to be put up on a about two miles out from the center 
of Raleigh, at the edge of a resi- 
dential development known as Long- 
view Gardens. The station site it- 
self is about 150 ft. square, facing 
two streets. New homes are being 
built on the streets just beyond the 
station. The lessee dealer started 
this spring planting shrubs around 
the station, and will use, among 
other things, the special shrubbery 
deal recently offered by the Pure Oi 
Co. to service station operators. 


Added by Supplier 


Mr. Hanft, and his partner, W. G 
Weems, secretary-treasurer of Circle 
Oil Co., have had the assistance o 
the Pure Oil Co. engineering depart 
ment in planning all their stations 
The procedure usually followed is t 
send in a rough layout to Pure head 
quarters from which a tentative pla: 
is prepared and sent back to the Cir 
cle Oil management for approva 
When a tentative plan is given fina 
approval by Circle Oil, after it ha 
made such modifications as ma 
seem desirable, the Pure engineerin 
Currently engaged in a service station building program are, left to right, W. G. department makes up blueprints an 
Weems and Sol Hanft, secretary-treasurer and president, respectively, of Circle specifications. 

Oil Co., Pure jobber in Raleigh, N. C. In building their stations Circle O 
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PITTSBURGH 
METERS 


WE HAVE WHAT YOU NEED 
For Positive Gallonage Control! 


CGUAROIWNS ar 


OVER LFA - PLANTS 


PETROLEUM ff 4°” 3a 


tocycle meter 


j ‘ Ve “a : illustrated with 
Lit 1 = i a c large numeral 


set-back regis- 
ter. Small nu- 
meral and print- 
ing register op- 
tional. 


ON PIPE LINES 


Model 2 PL Rotocycle pipe 
line meter illustrated with 
straight reading 
register and tem- 
perature compen- 
sator. Made in 
four sizes for 
either high or low 
pressure service. 
A variety of reg- 
isters to suit any 
field requirement. 


July 13, 1949 








has found it expedient to make many 
departures from original specifica- 
tions. Mr. Weems points out that in 
the case of the Longview station a 
number of changes were necessary 
to hold down the cost. Biggest 
changes were the use of less expen- 
sive plumbing and electrical fixtures, 
substitution of 8-in. instead of 12-in. 
cinder blocks, less glass area, uSe of 
a lubrication pit in place of a lift, 
and lighter materials in general. For 
lack of cost information the Circle 
management did not consider the use 
of porcelain enamei on the station 
exterior, but feels that it might be 
desirable for both present and future 
stations on account of the low main- 
tenance cost and improved appear- 


ance. S. J. Lloyd, Circle Oil Co. driver, has been on the job for 20 years without on acci- 
Mr. Weems and Mr. Hanft watched dent. He is shown here with the 1,800-gal. tank truck he now drives for Circle Oil. 






HOW TO MAKE UP YOUR 
MIND ABOUT METERS 


Naturally, you want a meter so nearly perfect you 
can put it on the job and forget it. Here are the 
features an outstanding meter should give you: 


TROUBLE-FREE OPERATION. . . . . A Graner 
FAST DELIVERY 2 2. 2 2. 2... AG eomeer 
GUARANTEED ACCURACY. . 2... . Aromer 
LONG SERVICE .... 2.2... » OGuamer 
LOW INITIAL and MAINTENANCE COST. . 4 4 
ACCURATE PERFORMANCE at all VISCOSITIES WW Aene 
QUICK, EASY CALIBRATION. . . . ld 


ONLY GRANCO HAS THEM ALL! 


Unique rotary action and fewer working parts give precise measure- 
ment, trouble-free operation and longer life. GRANCO Meter action 
is as simple as a mill wheel turning in a brook. Rotor turns directly 
in line of flow with friction-free “feather weight’ action. No eccentric 
or reciprocating movements to interrupt the smooth flow of liquid, 
cause slippage or turbulence in the metering chamber. GRANCO 
Meters have an extremely low pressure drop. Easy, accurate calibra- 
tion. Dial on outside of meter tells you how at first glance. 


THERE’S A GRANCO METER TO FIT YOUR NEED 


See your distributor, or write today for full 
particulars. GRANCO sales and service 
throughout the nation. 


ISO) 


GRANBERG CORPORATION 


Oakland 8, California 


Also makers of Granco Rotary Positive Displacement Pumps 
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the progress of the Longview con- 
struction very closely. They super- 
vised the procurement of the major 
building materials and checked each 
step of the building operation. 
Neither partner looks on the amount 
of supervision they devote to their 
building jobs as burdensome. In 
fact, Mr. Weems comments that 
when the company has any new con- 
struction under way he considers it 
a pleasure to watch over it. On 
their next station, even though they 
have been able to secure competitive 
bids from building contractors at firm 
prices, they will still follow the same 
plan of close day-to-day supervision 


Increase Station Storage 


Circle Oil Co. has been a Pure 
jobber for the past 19 years. It has 
carried out a program of installing 
larger underground storage tanks in 
about 10 of its 35 retail outlets. The 
aim is to put in two 4,000 gal. tanks 
wherever practical. Not all of the 
stations can take full transport loads 
but direct deliveries run about 80,000 
gals. a month. The company oper- 
ates its own transport, hauling prod- 
ucts from tidewater terminal to 
Raleigh, and showed a good profit 
last year on the difference between 
freight charges and their own haul- 
ing costs. 


Mr. Hanft is a long-time citizen 
of Raleigh, having settled in the city 
some 50 years ago. He and a former 
partner organized the Circle Oil Co., 
Mr. Hanft later becoming sole owner. 
Mr. Weems became a partner about 
three years ago, after a lengthy ex- 
perience with a major oil company. 
Both partners are members of the 
Masonic Lodge, Scottish Rites, 
Shrine, Elks, Civitan Club, and the 
North Carolina Oil Jobbers Assn. Mr. 
Hanft is also a member of the Amer- 
ican Legion. 


L. C. Clayton is the district man- 
ager for The Pure Oil Co., at Raleigh. 
Pure has direct marketing opera- 
tions generally throughout the area 
but its only representation in Raleigh 
is Circle Oil Co. 
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V’eights and Measures 
Eandbook Available Soon 


WASHINGTON Revised recom- 
n ended codes of specifications, toler- 
aces and regulations for commercial 
veighing and measuring devices, 
Handbook H-44, will be available for 
distribution in about 60 days, Na- 
tional Bureau of Standards reports. 

teplacing Handbook H-29, the new 
handbook includes several last min- 
ute revisions made by the Commit- 
tee on Specifications and Tolerances 
at the recent National Conference on 
Weights and Measures. These were 
adopted by the conference just prior 
to adjournment with the result that 
the story in the June 8 NPN, p. 38, 
written from the committee’s ‘‘ten- 
tative” report, is incorrect in certain 
respects. 

Instead of outlining procedure for 
making special tests of multiple 
compartments discharging through a 
manifold to a common line to meter, 
as originally proposed by the com- 
mittee, Handbook H-44 will drop this 
detail and recommend only that spe- 
cial tests be made “as circumstances 
require.” 

Also, it will show that the toler- 
ance reduction relating to wholesale 
meters applies only to tests con- 
ducted at normal flow, and that no 
change was made by the conference 
in tolerance recommendations for 
gasoline pumps. 
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Issues in Cotton Valley 
Suit Discussed in Book 


Unit Operation at Cotton Valley: an Al- 
ed Violation of the Sherman Act. Paper 
Burns H. Errebo, 715 West Brooks, Nor- 
Okla., B.S. in Petroleum Engineering, 
1944, LL.B. 1949, University of Oklahoma; 33 
pages, prefaced by index and list of authori- 
Definable issues in the antitrust 
suit brought by the Justice Depart- 
ment against the Cotton Valley Op- 
erators Committee, interested oil 
companies and royalty holders in a 
Louisiana district court on June 17, 
19417, seem to be two in number, ac- 
cording to the author: 


Whether or not, without violating 
the antitrust laws, (1) co-owners of 
gas condensate can process it in a 
jointly-owned plant with simple uses 
of changes in temperature and pres- 
Sure, and (2) co-owners of products 
from the plant can sell them through 
a common sales agent. Mr. Errebo’s 
Paper deals with the first of these 
Wo issues. 

ickground material on unitization 
is provided by the author before he 
dis usses court cases comparable to 
the Cotton Valley suit. He concludes: 

n view of its purpose, size and 
Sur ounding circumstances, it would 
See that the Cotton Valley project 
'§ nique as compared to those com- 
bin ‘tions and associations which have 
In ast years been held to come with- 
In he prohibition of the Sherman 
Ac’ Processing of condensate is a 


Jul 13, 1949 


small but vital part of a plan which 
has been successful in its declared 
purpose of conserving oil and gas and 
preventing waste. 

“If a substantial effect upon in- 
terstate commerce should be found 
to exist, it appears that the rule of 
reason should apply. Furthermore, a 
review of leading cases shows that 
the Sherman Antitrust Act was never 
designed to apply to a situation like 


that found at Cotton Valley where 


the alleged violation occurs in re- 
sponse to government order rather 
than by voluntary agreement as in 


other cases wherein a violation has 


been found.” 


U. S. ‘Gas’ Tax Take Gains 


NPN News Bureau 
WASHINGTON—Federal gasoline 
tax collections during May totaled 
$47,003,908, an increase of 12% from 
collections of $41,974,288 in May, 
1948, Internal Revenue Bureau re- 
ports. 

Summary of May receipts also 
shows that collections on lubricating 
oils were $7,523,763, down about 37% 
from $12,040,849 collected a year ago, 
while those on transportation of oil 
by pipe line were down to $1,595,841 
from $1,737,938 collected in May, 
1948. 


MONEY-BACK OFFER 
GUARANTEES 33-13% INCREASE 
IN GALLONAGE! 


To make it as easy as | can for more service station operators to 
actually see the “profit side of Post-Lite showmanship lighting” as 
proved by thousands of installations, | am making you this unusual 


can‘t-lose offer. 


THIS 1S WHAT I GUARANTEE: 


You will enjoy 33-1/3% minimum in- 
crease in gallonage within 3 months 
after Post-Lites are turned on, or you 
are privileged to return the fixtures 
and get your money back. And, so 
that you can't possibly lose, | will 
reimburse you for your installation 
costs up to $10.00 per unit! 


after month. 


Our engineering department will 
recommend the proper lighting re- 
quirements to do this job. 
Now read why | make this unusual 
offer, then write for our recommenda- 
tions which you are free to accept 
or reject. 

The offer is good for a limited 


time only. 


HOW CAN POST-LITES MAKE THIS GUARANTEE? 


Surveys on installations in various parts of the country have shown without 
exception that Post-Lites attract and keep on attracting new business month 





Night-time Business 
Revolutionized 
Stations that could not afford to stay 
open after dark are now paying out 
with Post-lites on night-time service 
to midnight. Many Post-Lited stations 





were enabled to extend their opera- 
| tions to a 24-hour basis and are doing 
good business. 


You Can Double Your Volume 
In a Year And Net More Profit 
Than On Two Stations 


Simply do the volume equivalent of 
two stations on the overhead of one. 
Other Post-Lited stations are doing it. 
To add a second station would repre- 
sent an investment of thousands of 
dollars while a Post-Lite investment 
would be only $300 or over accord- 
ing to the size of the station. 

An ancient proverb tells us “It takes 
more courage than money to make 
more money’. It should require very 
little courage to junk fixtures that give 


only light, for other fixtures that not 
only give you ten times more usable 
light, but also ‘guarantee’ to in 
crease your business. 


You Take No Chances 
—The Risk Is Ours 


This is an unusual offer; nothing like 
it has ever been made before The 
offer is limited and it will not be 
made again. The only chance you 
take is the chance of making more 
money. Investigate it further, but at 
once—that does not obligate you in 
the least. 


Write at Once For Lighting 
Recommendations 


Simply pencil a rough sketch of your 
station; indicating approximate meas- 
urements of your space and bvyilding, 
indicating number of pumps and light 
posts. Our engineering department 
will recommend an installation that 
will be “‘guaranteed’’ to make money 
for you. 


TWELVE 


W. H. LONG COMPANY 
MODELS 


114 W. Illinois St., Chicago 10, IN. 


Established 1911. Over 38 Years of Guaranteed Customer Satisfaction. 
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How ‘safety-circle driving cuts down accidents 


“Know your safety-circle!” is an important 
lesson taught Standard of California driv- 
ers...and perhaps it can be helpful to you. 

Your safety-circle is the distance you 
need to meet an emergency situation—a 
car stopping suddenly ahead, for example. 
Our drivers get a special test which tells 
them exactly how fast they react, but in 
general, it takes the average person a full 
second to see a hazard, think what to do 
and act. So, driving on a clear road, at 30 
miles an hour, you should stay at least 7 
car lengths behind the car ahead; when 
you drive 45 miles an hour, stay behind 
13 car lengths. 

More than 5,000 Standard drivers have 
studied this and many other safety princi- 


ples in our Driver Training Program, 
besides passing thorough visual examina- 
tions. Last year, they drove 41 million 
miles with an accident rate 60% lower 
than the national trucking fleet average. 
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P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 
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East's Leading Suppliers Offer Summer Fill Discounts; 
Gasoline Supplies Appear Adequate in All Areas 


Special summer discount plans to encourage early 
fills of kerosine and No. 2 fuel, offered by leading 
East Coast marketers, featured oil markets the first 
week in July. The secord “hump” of the motoring 
season, the July 4th holiday, was crossed with sup- 
plies of gasoline appearing ample in most major 
refining districts. 

With exception of some easing in third-grade gaso- 
line in the Mid-Continent and western bright stock 
prices, quotations of principal refiners and marketers 
were unchanged. 

The summer discount plan, and the inclusion of 
kerosine in its price protection program to household 
consumers filling tanks during the summer, was 
initiated by Esso Standard Oil Co. for sales through- 
out its marketing territory. Esso said it would give 
summer discounts to resellers and consumers of kero- 
sine, No. 2 and Diesel fuels under the following 
schedule: 


Kerosine and No. 2 fuel—to resellers accepting de- 
liveries during July, 0.6c per gal. off its posted prices; 
resellers accepting deliveries in August are eligible 
for 0.5c discount; household and commercial con- 
sumers who fill their tanks with kerosine or No. 2 
fuel during July and August will receive 0.5¢ dis- 
count. In addition, a householder who has filled up 
in June will be eligible for the 0.5¢c discount retroac- 
tively. Esso said a reseller who bought to fill up his 
kerosine or No. 2 fuel tanks before July will be elig- 
ible for 0.6e discount on either his purchases during 
June or the unsold portion of that inventory as of 
July 1, whichever amount is less. An Esso distributor 


will thereby benefit under the discount plan to the 
full extent of his June summer fills. 

Esso also said it is offering consumers and resellers 
of Diesel fuels 0.5c discount off its posted prices dur- 
ing July and August. Concerning consumer trade the 
company emphasized, however, that its price protec- 
tion policy applies only to householders, and is not 
offered to Diesel fuel buyers or to industrial con- 
sumers of kerosine and No. 2 fuel. The classes of 
buyers excepted from price protection normally take 
deliveries against current needs only, and rarely buy 
to stockpile in the summer, it was said. 


In offering the discount plan, Esso suspended any 
“voluntary allowances” in effect previously. It stressed 
the fact that the household consumer “will suffer no 
financial disadvantage (for having made) purchases 
early in the off season.”’ 


Esso explained that the summer discount plan was 
prompted because the flow of heating oils “into sec- 
ondary and consumer storage tanks is entirely in- 
adequate to meet the potential situations which may 
occur in the event of an early or abnormally cold 
winter.” Company declared that in summer fills 
the reseller has ‘a responsibility” and the consumer 
“a certain amount of responsibility’—the reseller to 
move supplies in the off season, and the consumer 
to protect himself and to help the industry serve 
him properly. 

Other leading eastern marketers for the most part 
announced similar discount plans. Under the dis- 
counts offered by Atlantic Refining Co., consumers 
of Diesel fuel, kerosine and No. 2 will benefit from 
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Summary of Daily Gasoline Prices (July 5 through July 11) 








Monday . 4 Thursday Wednesday Tuesday 
Motor Gasoline, 78-80 Oct, (Premium): duly 11 ) duly 7 duly 6 duly 5 
Oklahoma (Group 3) ennes ee nececeeoe 10. ans .75 10.75(¢1) 10.75(1) 
Midwestern (Group 3 basis) oT sees or oe 
N. Tex.(For shpt. to “Tex. &N.M. dest’ ns) 1ii 11(2) ~~ 11.2 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11- i. 75(1) ay tf (1)11-11.75(1) (1)11-11.75(1) 
E. Tex. (Truck Tnsp.) (1)11- A2(1) (1)11-12(1) (1)11-12(1) _ 
Cent. W. Tex. (Truck Tnsp.) (1)11.25-11.5(1) .25-11.5 (1)11.25-11.5(1) (1)11.25-11.5(1) 
Motor Gasoline, 78-80(86) Oct, (Prem.): 
Oklahoma (Group 3) (4)11-11.625(1) (4)11-11.625(1) 
Midwestern (Group 3 basis) ... (3)11-11.625(1) (3)11-11.625(1) 
N. Tex.(For shpt. to “Tex. &N.M. dest’ns) (1)11-12.75(1) (1)11-12.75(1) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11.25-11.5(1) (1)11.25-11.5(1) 
E. Tex. (Truck Tnsp.) 11(1) 11(1) 
Cent. W. Tex. (Truck Tnsp.) (1)11.25-11.5(1) (1)11.25-11.5(1) 
Motor Gasoline, 74-76 Oct. (Regular): 
Oklahoma (Group 3) eee eoee oe ° eee . 
Midwestern (Group 3 basis) .......... » ee eowve e I 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10. 25(1) (1)10-10.25(1 (1)10- “10. 25(1) (1)10-10.25(1) : 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(1) (1)10-10.75(1 (2)10-10. 75(1) (1)10-10.75(1) ; 
E. Tex. (Truck Tnsp.) ese see o 
Cent. W. Tex. (Truck Tnsp.) ........ (1)10.25-10. 5(1) (1)10.25-10.5 (1)10.25-10. 5(1) (1)10.25-10.5(1) . 
Motor Gasoline, 74-76(80) Oct. (Regular) : 
Oklahoma (Group 3) .. sevecccocee GO30-8R 2701) (5)10-10.37 » (5)10-10.375(1) (5 
Midwestern (Group 3 basis) (5)10-10.375(1) (5)10-10.37 OT, (5 Ss 
N. Tex.(For shpt. to Tex.&N. M. dest’ ns) (1)10-10.75(2) (1)10-10.75( 2) (1)10-10.75(2 (1 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10. 5(1) 1 f 
E. Tex. (Truck Tnsp.) .... (1)10- 11) (1)10-11(1) 0-111) (1)10-11(1) (1 
Cent. W. Tex. (Truck Tnsp.) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1 £ 
60 octane & below: 
Oklahoma (Group 3) (1)9-9.75(1) (239. 9.75(1) (1)9-9.75(1) (1)9-9.75(1) (1)9-9.75(1) 
Midwestern (Group 3 basis) (2)9-9.75(1) 2)9-9.75(1) (2)9-9.75(1) (2)9-9.75(1) (2)9-9.75(1) 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) (2)9.375-10.3(1) ‘ 2)9. 375-10. 3(1) (2)9.375-10.3(1) (2)9.375-10.3(1) (2)9.375-10.3(1) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) 
E. Tex. (Truck Tnsp.) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) t 
Cent. W. Tex. (Truck Tnsp.) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) 
Gasoline octane ratings are ASTM Motor Method ratings, except ASTM Research Method minimum ratings which are shown in parentheses. t 
Motor Gasoline, 78-80 oct. (Premium) (b) 7 
New York harbor -2( 2. 2.6-14. (1)12. 
New York harbor, barges .75 2. 2.5-13. (1)12. 
Philadelphia -75 3. 3.7-13. (1)13. . 
Philadelphia, barges .65 3. 3.6-13. (1)13. I 
Baltimore .1¢ 2. 2.4-14. (1)12. 
Baltimore, .65 2. 2.3-13. (1)12. 
Motor Gasoline, 78-80 oct. (Premium) (c) 
New York harbor eee osee ene acne oe | 
New York harbor, barges aa ie 
Philadelphia .. 14. 14 s 
Philadelphia, barges ae Sic 
Baltimore 14. 14 Ny 
Baltimore, barges cies aeteed Aes cee ecee coe osee coee 
Motor Gasoline, 74-76 oct. (Regular) (b) 0 
New York harbor 1.6-12.9/1) a. 2.9(1) (1)11.6 r 
New York harbor, barges ............ 1.5-12.5(1) 1. 2.5(1) (1)11.5 
Philadelphia 2.5-13.2(2) 2. 3.2(2) (2)12.5 } 
Philadelphia, 2.4-12.6(1) 2. 2.6(1) (1)12.4 
Baltimore 1.4-12.6(3) 1. 2.6(3) (1)11.4 ‘ 
Baltimore, barges 1.3-12.4(1) 1.3-12.4(1) (1)11.3 a 
Motor Gasoline: | 
Western Penna., Bradford-Warren: 
78-80 Oct. (Prem.) eevee sees eses eses osee q 
74-76 Oct. (Regular) 2 12(2) 12(2) 12(2) 
Western Penna., Other Districts: 
78-80 Oct. (Prem.) (1)12.75-13 8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) 
74-76 Oct. 4 (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) Vv 
Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of 
companies quoting the low & highs of the ranges. ( 
(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. t 
. . * . . il 
0.5c discount for summer fills in eastern Penna., tank wagon prices for the same products in some 
Delaware, New Jersey, Maryland, the Virginias and parts of Metropolitan New York in amounts ranging ' 
Carolinas. Sun Oil Co. offered discounts to kerosine from 0.3c to 0.4c per gal. Advances, Socony said, 
and No. 2 resellers and consumers for July and August were “to adjust prices for No. 2 and kerosine where 
throughout its eastern marketing territory—New Eng- they have been subnormal to the company’s New , 
land states, New York, New Jersey, Pennsylvania, York Harbor barge prices.” 1 


Delaware and Maryland. 

In the Southeast, Standard Oil Co. (Kentucky) 
announced that effective July 8 it will “apply a 0.5c 
per gal. discount to all billings, to all classes of trade, 
covering deliveries at all levels’ of kerosine, No. 2 
heating oil and Diesel fuel. Standard’s discount will 
be effective throughout the balance of July and 
August. Kentucky Standard markets in Kentucky, 
Alabama, Mississippi, Georgia and Florida. 


Discount schedule adopted by Socony-Vacuum for , : ; 
New York State and New England, effective July 9 stress on quality, particularly low lead content, witi 
: prices for the most part unchanged. 


Many East Coast traders believed the discount 
plan would help to break the log-jam between bulg- 
ing primary heating oil inventories and nearly empty 
reseller and consumer storage. 


The generally high consumption of gasoline in June 
and over the holiday brought some inquiries for barge s 
and cargo quantities into the Gulf Coast marke’, 
but in most areas there still was preponderance of 
sellers to meet the demand. The result was increased | 


through Aug. 31, followed the pattern of other 
eastern marketers. At the same time, the company In the Mid-Continent, prices for third-grade gasc- 
advanced its tank car prices for kerosine and No. line were off 0.125c on the lows following reductiors 
2 at Hartford and New Haven, Conn., and yard and by several refiners. Third grade was offered at 9.25», 
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ist Texas, in truck transports and 9c, tank cars in 
klahoma. Refiners in that general area said third 
rade sales were “disappointing.” 
At the Gulf, one major supplier who said he was 
‘ither buyer nor seller of spot gasoline, reported 
- found inquiries for product still were outnumbered 
offerings. While he said most cargoes of 84 Re- 
search octane regular-grade still were held for 10.25c, 
- added material now was of better quality. 


Along the East Coast, consensus of gasoline re- 
rts was that enough of the summer had passed to 
ndicate no greater than about a 5% increase in con- 
imption over last year; stocks in the East were re- 
ported about 10-12% larger than a year ago. Barge 
sales at New York Harbor were reported, but not con- 
firmed, at prices ranging down to 11c for regular- 
grade; suppliers barge prices for regular-grade report- 
ed at the harbor ranged upward from 11.5c. 


er 


Contrary to seasonal expectations, traders reported 
that bunker “C” cargo prices were usually firm at 
the low reported price of $1.20 per bbl. at the Gulf. 
There also were reports that some sellers were asking 
“premiums” over the low for cargoes of low sulfur, 
low carbon material. 

In contrast to the Gulf, the prevailing weakness 
in vessel rates continued to undermine East Coast 
suppliers’ prices for both light and heavy fuels. At 
New York Harbor, barge quantities of Nos. 2, 5 and 
6 fuels still were said to be available at discounts 
ranging from 0.15c per gal. for No. 2 up to 35c per 
bbl. for 0-10 p.t. No. 5 oil. Sales of bunker “C” barges 
at New York were reported, but not confirmed at 15c 
per bbl. discounts; suppliers at the harbor generally 
quoted $1.60 for barge lots of “C” fuel. 


The continuing weakness in lubricating oil prices 
was reflected in a reported part-cargo parcel of West- 
ern bright stock sold at 16.25c per gal., FOB ship, 
the Gulf, for export. 

Ten-cent reductions posted by Humble Oil & Refin- 

ing Co. on July 8 for low cold test Texas Gulf Coast 
crudes and low gravity Mirando grade crude feature 
crude oil markets. Lower prices apply to 25 fields in 
the area where Humble is a buyer. 
Humble said reduction wipes out a differential in 
vor of these crudes brought about in November, 
1946. On Nov. 15 of that year, in a general increase 
in its erude prices, Humble advanced its postings in 
most Texas fields 20c per bbl. Because of a “special 
demand” existing at that time, low cold test Texas 
Gulf Coast crudes and Mirando were boosted 30c. 


f 


‘Today such special demand does not exist,’’ Humble 
Suid, “and the lower posting is made necessary in or- 
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NPN Gasoline Index 


Cents Per Gal, 


Dealer T.W. Tank Car 


July 11 15.21 11.24 
Month ago 15.21 11.26 
Year ago 14.58 11.31 

Dealer index is an average of ‘‘undivided dealer prices 
ex-tax; in 50 cities 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline FOB refineries or 
terminals Okla Midwestern Ww Penna Calif N Y 


Harbor, Philadelphia, Jacksonville 3ostor ind Gulf Coast 











der to bring the prices of these crudes more nearly in 
line with their value in relation to other crudes.” 

Humble’s new prices range from $2.54 per bbl. for 
below 24 gravity oil to $2.68 for 30 and above in low 
cold test Gulf Coast fields; from $2.51 per bbl. for 
below 24 gravity up to $2.63 for 29 and above for 
Mirando. 

Magnolia Petroleum Co. met Humble’s 10c reduc- 
tion for Mirando, effective July 11. 

A 61c reduction to $2.00 per bbl. in prices it will 
pay for low gravity oil in an unnamed South Texas 
field was posted by Three Rivers Refining Co. on July 
1. 

Berry Asphalt Co., buying approximately 150 b/d 
of heavy oil in the Gum Creek and Wesson, Ark., 
fields, reduced its posting 25c to $1.73 for below 15 
gravity crude, effective July 11. 


ATLANTIC COAST 
Socony Ups Some Heating Oil Prices 0.4c 


The short holiday week witnessed one of the first ad- 
vances in heating oil prices after declines lasting many 
months. Advances in amounts ranging from 0.3c to 0.4c 
per gal. in its kerosine and No. 2 fuel tank car prices 
at principal points in Connecticut, and similar increases 
in yard and tank wagon prices in three New York City 
boroughs, were announced by Socony-Vacuum Oil Co., 
effective July 9. Socony said its advances were to “ad- 
just prices for No. 2 heating oil and kerosine where 
they have been subnormal to the company’s New York 
Harbor barge prices.” 

At other East Coast points, prices generally were un- 
changed. Except for continued scrapping for fuel oil 
business at the retail level, and occasional negotiations 
for spot gasoline, marketers spent most of the week per- 
fecting their price protection and summer discount plans 
for distillate fuels. 

For tank car deliveries, Socony advanced its kerosine 
and No. 2 fuel prices at three points in Connecticut. 
Socony’s kerosine tank car prices were increased 0.4c 
to 9c at New Haven and 9.4c at Hartford; at Bridge- 
port, the company’s kerosine tank car price was upped 
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Crude Oil Prices 


Humble and Magnolia cut low cold test Texas 
Gulf Coast and Mirando grade crudes 10c per 
bbl. (see p. 41). 

For complete crude price schedules, which, 
however, do not reflect changes reported since 
June 27, see June 29 NPN, p. 53-54. 











to 9c, an increase of 0.3c. For No. 2 tank car ship- 
ments, the company’s prices were advanced 0.4c to 7.6c 
at New Haven and Bridgeport and 8c at Hartford. 

In New York City, for tank wagon deliveries in Rich- 
mond, Socony increased its prices to 13c for kerosine and 
11.1c for No. 2 fuel. No changes were made in the com- 
pany’s prices for heating oils in Queens or Manhattan. 

Tank car prices reported by New Haven suppliers at 
the end of the week ranged from 8.6c to 9c for kerosine 
and 7.6 to 8c for No. 2 fuel, both up 0.4c on the high 
side. However, under Socony-Vacuum’s summer fill pro- 
gram (see p. 39) both resellers and consumers will get 
discounts off the higher prices during the balance of 
July and August. 

Spot dealings continued unusually slow at most points 
along the Seaboard. Several small barge lots of regular- 
grade gasoline were reported sold out of secondary stor- 
age at New York Harbor at prices ranging from 11 to 
11.25c; harbor suppliers reported regular-grade barge 
prices ranging upward from 11.5c. 

The low prevailing tanker rates for fuel oils to the East 
Coast from Gulf and Caribbean ports continued to work 
as a depressant to barge prices for heavy fuel. One large 
metropolitan distributor said the increasing number of 
“shaded” offerings had persuaded him to leave his regular 
heavy fuel supplier to buy on the open market. 


GULF COAST 
Fuel Oil Prices Strengthen 


A marked strengthening in prices for light and heavy 
fuel was reported at the Gulf during the first week in 
July. On the other hand, gasoline was interpreted by 
some observers to have eased slightly; while prices were 
unchanged, the quality of some offerings improved, they 
said. 

Trading continued light for most products, but the 
number of new inquiries in the market caused some sup- 
pliers to comment that the market was less sloppy than 
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for some time. 
ported unchanged. 

Increased demand for bunker “C”’ in the face of re- 
duced supply was noted by the majority of suppliers. 
One said that “not too long ago” it was almost impossible 
to sell a spot cargo “without giving a discount’; this 
week he said he was approached by several buyers of- 
fering to pay “low reported price, date of lifting.” 

One trader reported he was unable to locate two car- 
goes of less than 2% sulfur “C” fuel, and another re- 
marked that “fair-grade’”’ heavy fuel at $1.20 per bbl. rap- 
idly was drying up. In addition, a government tender, 
yet to be announced, was expected in the Gulf market 
for 24 cargoes of Navy Special fuel oil for delivery ove1 
the last five months of 1949. 

While quantities of No. 2 fuel for early lifting con- 
tinued available at 6c, sellers generally were reported 
asking higher prices for deliveries in the fall. Two ma- 
jor marketers were reported potential buyers of No. 2 
fuel. 

Several cargo inquiries were reported in the market 
for gasoline, including one for 83 Research regular-grad¢ 
and another for 90 premium, but in general gasoline 
sellers still were predominant over buyers. One majo! 
said he interpreted a slight easing in gasoline prices in 
the gradual rise in quality of offerings. 


Prices of principal suppliers were re- 


WESTERN PENNA. 
Demand Fair-to-Good for Most Products 


Fair-to-good demand for all products, except fuel oil 
was reported by Western Penna. refiners the first week 
in July. Prices generally were unchanged, according to 
reports. 

Good demand for motor oils and “moderate” interest 
of buyers in bright stock and neutrals were holding lubri- 
cating oil prices firm, most refiners said. There was 
some inter-refinery trading of bright stock, and one re- 
finer reported buying three cars of 25 pour test 200 vis 
neutral at 16.5c per gal. Quotations to the trade reported 
by refiners for 200 neutral ranged upward from 17c. 

Foreign demand was only fair; sales reported during 
the week were confined to small lots, although a Middl 
East inquiry for 4,200 bbls. of motor oil was reported in 
the market as the week ended. 

Refiners generally said gasoline demand was up to ex- 
pectations in the short holiday week. Fuel oil continued 
slow, according to reports of most refiners, although one 
said a regular industrial customer who had been taking 
three cars of fuel oil per week had increased his ship- 
ping instructions to four cars the past week. 
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MIDWESTERN (Chicago-E. St. Louis Area) 
Strike of Buyers Continues 


Except for gasoline at pipe line terminals, demand for 
all products remained slack in this area, according to 
trade reports, as buyers continued to shy away from the 
market in the short business week following Independ- 
ence Day. , 

Prices mostly were reported unchanged, but an across- 
the-board reduction for distillates reported by one re- 
finer lowered the ranges for three products. The big- 
gest reduction occurred in Diesel fuel where the range 
low dropped 0.5c to 7c. Other refiners reported prices 
to 8c for this product. Other changes in distillate 
price ranges were: range oil, 7 to 7.9c, down 0.1c on the 
high; and No. 3 fuel, 6 to 6.125c, down 0.625c on the 
high. 

The only spot trading reported during the week was a 
sale of two cars of range oil sold by a refiner at 7c, 


Group 3. A tank car marketer reported an inquiry for 


25 cars of No. 2 fuel from a buyer asking “the lowest 
possible price,”’ but said he had not filled the order. 


No. 6 fuel was offered by a marketer at 55c per bbl., 
Group 3. Midwest refiners reported prices ranging from 
60c to $1.20 per bbl. for No. 6. 


CENTRAL MICHIGAN 


Reduced Runs Lower Fuel Inventories 


Inventories of light and heavy fuels, especially the 
latter, were on the decline at some Central Michigan 
plants in the week following July 4th because of reduc- 
tions in refinery runs, according to refiners’ reports. 
Most refiners said they expected supply and transporta- 
tion troubles to develop before midwinter as result of the 
prolonged buyers’ strike in this area. 


Prices generally were unchanged during the week, but 
80 research regular-grade gasoline ranged 0.25c lower on 
the low side when refiner reported a like reduction to 
12.25c, his plant. Other refiners reported prices ranging 
up to 13.25¢c for this grade of gasoline. Gasoline was 
said to be plentiful in this area, but cuts in refinery runs 
of crude also were responsible for inventory declines in 
gasolines at two refineries, according to reports. 


Although no sales were reported during the week some 
refiners said a few jobbers had taken the initiative to 
inguire into prices and supply for light fuels. While all 
refiners stood ready as sellers of domestic grades, a few 
said their storage of No. 6 fuel was either “low,” or “in 
balance.” Two refiners said they saw an “early short- 
age’ of No. 6 fuel in this area unless refiners were able 
to step up their crude runs. 


A refiner’s reported reduction of 0.4c for UGI gas oil 
lowered the range high for that product 0.15c to 8.75c. 
Other refiners reported prices upward from 8c, their 
plants. 
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MID-CONTINENT 
Gasoline Demand Rises in Some Areas 


Week following July 4th holiday saw an upsurge in 
gasoline demand in some districts surpassing that of a 
year ago, while in other parts of Mid-Continent refiners 
said customer withdrawals had not come up to last year. 
Heavy rains have prolonged harvesting this year, and 
farm demand has not come up to expectations, several 
trade sources said. There was some “shopping around”’ 
for light fuel but over-all demand still lagged, reports 
indicated. Residual remained difficult to move. 

Three refiners said railroads were reducing their tak- 
ings of heavy fuel this month. Two of them, an Ar- 
kansas and Kansas refiner, said at the same time they 
were “not in bad shape storage-wise.”” The Arkansas 
refiner said he had turned down a Louisiana marketer's 
85c per bbl. bid for 6,000 bbls. of No. 6 oil. On the 
other hand, a Central West Texas refiner said he might 
be forced to cut his crude runs if he cannot move his 
residual. 

No. 6 fuel was down 45c on the high of price range 
in East Texas when one refiner reported a like reduc- 
tion in his price to $1.90 per bbl. Quotations reported 
by other East Texas refiners for No. 6 ranged downward 
to 95c. 

Lows of price ranges for several grades of Mid-Con- 
tinent No. 3 color conventional neutral were lower follow- 
ing 0.5c price reductions reported by two refiners. New 
price range lows were 11.5c for 180 and 200 vis., 13c for 
280 vis., and 13.5c for 300 vis. 

No. 2 fuel was reported by two brokers to be avail- 
able in Oklahoma, Texas, Louisiana, and Illinois at 5.5 
to 5.75c, Group 3. One disclosed purchase of three cars 
of No. 2 at 5.75c, Group 3, from Louisiana; this he re- 
sold, he said, at 6c. Sales of 20 cars of No. 2 fuel at 
“0.375c and 0.5c under published Group 3 low” to Mid- 
west brokers were disclosed by an East Texas refiner. 

A central West Texas refiner said he had sold 10 cars 
of dark 33 gravity low cold test gas oil at 5.5c, Group 
3, to a Midwest broker for shipment in buyer’s cars. A 
broker reported sale of an undisclosed quantity of ordi- 
nary gas oil at 5.25c to 5.875c, Group 3, to jobbers and 
other brokers, for shipment from Oklahoma, Louisiana, 
and South Texas. 

Demand for third-grade gasoline has been disappoint- 
ing this year, several refiners said. Lows of price range 
for this grade were down 0.125c in Oklahoma and East 
Texas, to 9c and 9.25c, respectively, following like re- 
ductions in quotations reported by three refiners. 


Reduces Asphalt Prices on West Coast 


SAN FRANCISCO—A coast-wide reduction in price 
of all asphaltic road materials, ranging from $1.10 to 
$2.60 per ton, has been announced by Stancal Asphalt and 
Bitumuls Co., subsidiary of California Standard. New 
prices are effective July 7 in all of the company’s market- 
ing areas on the Pacific Coast. 
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On Petroleum Transporters 
812 Charles St. Galion, Ohio 


Main 8061 Phone: 28201 
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OIL PRICE SECTION 


At Refineries and 





Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting Oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
ana shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Gaso- 
line octane ratings in price tables are ASTM 
Motor Method ratings, except ASTM Research 
Method minimum ratings which are shown in 
parentheses. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio Annual subscription rate in 
U. S $150 per year, payable in advance 


Gasoline 


Prices in Effect July 11 duly 5 
esa (Group 3) 

8-80 Oct. 

yy, i 10.75(1) 
78-80(86) Oct. 

Prem (4)11-11.625(1) (4)11-11.625(1) 


10.75(1) 


74-76 Oct Reg 
74-76(80) Oct. 

Reg «+++ (5)10-10.375(1) (5)10-10.375(1) 
60 Oct & 

below (1)99-9.7501) (1)9-9,7501) 
MIDWESTERN (Group 3 basis) 
78-80 Oct. 

Prem. . 
78-80(86) Oct 

Prem 3)11-11.625(1) (3)11-11.625(1) 
74-76 Oct. Reg. ; err 
74-76(80) Oct. 

Reg ‘ (5)10-10.375(1) (5)10-10.375(1) 
60 Oct.& below(2)9-9.75(1) (2)9-9. 75011) 


N. TEX. (For shpt. to Tex, & N.M, dest’ns.) 
78-80 Oct. 

Prem 11(2) 11(2) 
78-S80(86) Oct 

Prem .«++(1)11-12.75(1) (1)11-12.7 
74-76 Oct. 


(1)10-10.25(1) (1)10-10.25 


es e« 
74-76(80) Oct. 
Reg (1)10-10.75(2) (1)10- 10.7 
60 Oct. &below (! 2)9.375-10.3(1) (2)9.375-11 


DOMESTIC - EXPORT 


DRUMMING 
CANNING 


MANUFACTURERS OF ALL 


PETROLEUM 


PRODUCTS 
Paragon Oil Company 


Bridgewater Street at Newtown Creek 
Brooklyn 22, N. Y 
Cable Address ‘‘Paragonoil N. Y 


Prices in Effect July 11 duly 5 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-80 Oct. 

Prem, ....(1)11-11.75(1) (1)11-11.75(1) 
78-80(56) Oct. 

Prem, ....(1)11.25-11.5(1) (1)11.25-11.5(1) 
74-76 Oct. Reg. (1)10-10.75(1) (1)10-10.75(1) 
74- 16(80) Oct. 

Reg ....(1)10,25-10 5(1) (1)10.25-10.5(1) 
60 Oct. &below(1)9.375-10(2 (1)9.375-10(2) 


E, TEX. (Truck tnspt.) 
75-50 Oct. 

Prem. ....(1)11-12(1) 
75-80(86) Oct. 

Prem. ..c« 11(1) 11(1) 
74-76 Oct. Reg. or oess 
74-76(80) Oct. 

Reg .....(€1)10-11(1) (1)10-11(1) 
60 Oc t. & below(1)9.25—10.5(1) (1)9.25-10.5(1) 


CENT. W. TEX. (Truck Transpt.) 
78-80 Oct. 

Prem. ....(1)11.2 
78-80(86) Oct. 

Prem, ....(1)11.25-11.5(1) (1)11.25—11.5(1) 
74-76 Oct. Reg. (1)10.25-10.5(1) (1)10.25-10.5(1) 
74-76(80) Oct. 

Reg ies . (1)10,25-10 5(1) (1)10.25-10.5(1) 
60 Oct.&below(1)9.5-10.4(1) (1)9.5-10.4(1) 


ARK. (For shipment to Ark. & La.) 


(1)11-12(1) 


5-11.5(1) (1)11.25-11.501) 


° 11.375(1) .o70(1) 
78-80(86) Oct 

Prem ° 
74-76 Oct.Reg. 
74-76(S0) Oct 

Reg. in el 10.375(1) 10.375(1) 
60 Oct.& below 9.37501) 9.375(1) 


KANSAS (For Kansas destinations only) 
78-80 Oct. 

rem. ....(1)11.2-12(1) 
78-80(86) Oct. 

Prem, ....(1)11.2-12(1) (1)11.2-12(1) 
74-76 Oct. 

Reg. 2—11(1) 
74-76(80) Oct. 

Reg. mt ).2—-11(1) (1)10.2-11(1) 
60 Oct. & beiow(1)9.2 10.25¢1) (1)9.4-10.25(¢1) 


WESTERN PENNA. 
Bradford-Warren: 
78-80 Oct.Prem 
74-76 Oct.Reg. 
Other districts: 
78-80 Oct 
Prem Pee 
74-76 Oct. Reg. (3)11. 75 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries. ) 
U.S. Motor: 
78-80 Oct. 

Prem. ....(1)13-14.5(1) (1)13-14.5 
78-80(86) Oct. 

Prem (1)13 
74-76 Oct.Reg.(1)1 
74-76(80) Oct. 

Reg (1)12.235 
Str. run gaso- 

line, excl. 

Detroit 

shpt ....€6)10-12(1) (6)10-12(1) 
OHIO—Quotations of S.O. Ohio for delivery 
to Ohio points: 

73-75 Oct. 14.0 14.0 


(1)11.2-12(1) 


(1)10.2-11(1) 


1 75 


. 
WAVERLY @ 


OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 
NEUTRALS 
CYLINDER STOCKS 
MOTOR OILS 


“Penna. Grade Crude Oil Assn” 
Permit No. 11 





Prices in Effect 
CALIFORNIA 
Los Angeles dist: 
80-82 Oct. 
(Prem.) (1)13-16.1(1) (1)13-16.1(1 
74-76 Oct. 
(Reg. ) 
San Fran. 
80-82 Oct. 
(Prem.) (1)15.85-16.6(1) (1)15.85-16.6 
74-76 Oct. 
(Reg. ) -(1)13.85-14.1(1) (1)13.85~-14.1 
San Joaquin Valley: 
80-52 Oct. 
(Prem.) (1)15.85-16.6(1) 
74-76 Oct. 
(Reg. ) 


July 11 


(1)11.6-13.6(3) (1)11.6~-13.6; 


(1)15.85-16.6 
. (1)13.85-14.1(1) (1)13.85-14.1 


Lubricating Oils 


WESTERN PENNA, 

Prices are for sales made, or offers relia! 
reported, to jobbers & compounders only 
ae OUS NEUTRALS—No. 3 col. Vis. at 7 


360 Vis. (180 at = se- 425 fl. 
° cece 5(2 
19. 312) 
18.5(2) 


17(6) 
(143 at 100°) 400-405 fi. 
ee : 18.5(2) 
17.5 (2) 
16.5(2) 
. (5)15—-17(1) 
CYLINDER STOCKS: 
3rt. stk., 145-155 vis. at 210°, 5 55 — 
8 col. 
10 p.t. 
15 p.t. 
25 p.t 
600 S.R. 
filter’ bl 
650 S.R 
600 fi 
630 fl. 


19.5(2) 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210° 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 pp. viscous neutrals generally are quoted 
0.5c under 0-10 p.p. oils; 15-25 p.p. nonviscous 
= generally are quoted 0.25c under 0-10 p.; 
oils. ) 


Neutral Olls—Conventional 

Pale Oils Col, 

60-85 vis. (2)9.75-11(1) 

86-110 vis, .(1)10-11,25(1) 

150 vis, -(1)11-13(1) 

180 vis 3 (1)11.5 

200 vis 3 g (1)11.5 

250 vis. 3. 3-1 (1)13-15 
3 q 5 15 


(2)9.75-11(1) 
(1)10-11.25(1 
(1)11- 13(1) 


13 
141 


280 vis (1)13 
300 vis (1)13.: 


7 1 
TT 1 
Red Oils Col. 
200 vis. 5. 
Cylinder Stocks: 
600 s.r., olive 
green -- -(1)12-15(2) 
Black Oil 18.5(1) 








IDEAL LupricaTOR CO 


PHILADEL PWIA, PA 


Protected Areas Available 
For Distributors 


sealed 1 quart litho cans 
you have checked the rest 
now 
check the best 
for 
Price 
Quality 
Service 
for full information 
contact 


IDEAL LUBRICATOR CO. 


Philadelphia 2, Penna. 











NATIONAL PETROLEUM NEWS 


















Pr oes in Effect July 11 duly 5 
Mii Continent Lube (Cont.) 
Br <ht Stock—Conventional 
2 vis. D: 
1 > p.p. 23(1) 23(1) 

160 vis. D 

O p.p. (2)17-19(1) (2)17-19(1) 

» p.p. (1)17-18.5(1) (1)17-18.5(1) 
2 is. D: 

p.p. ..(€2)16.5-18(1) (2)16.5-18(1) 





Br ght Stock—Solvent 
160 vis. 0-10 
p., 95 v.i.(1)24—25(1) 







Neutral Oils—Solvent 





70-180 vis., 
S Gel. cove 17(1) 17(1) 
00-210 vis., 
+95 v.i...(1)17-18(1) (1)17-18(1) 
3 is., 
Vel ose 19(1) 19(1) 













































WHAT ARE 
OIL MARKETERS 
TALKING ABOUT 




























































@ These two are 
talking about the added sales 
and extra profits they are enjoy- 
ing with 100% pure Pennsyl- 
vania ELK-refined products. 
They’ve found their customers 
know and trust these top quality 
lubricants known for 50 years to 
be “better from the ground up.” 
And, protected by Elk Refining 
Company’s guaranteed price and 
delivery policy, they are assured 
of deliveries, positive of quality 
and confident of high profits. 
If you are a quality buyer of 
Bright Stocks, Neutrals or Fin- 
ished Motor Oils, find out NOW, 
how much the Elk Refining 
Company price, quality and de- 
livery agreement can mean to 
you. Write, wire or phone for de- 
tails. No obligation of course. 


ELK REFINING COMPANY 


KANAWHA VALLEY BLDG., 
CHARLESTON 24, W. VA. 
qqtvyy, 
100°) PURE 

PENNSYLVANIA =A 







| 




































































































” Re' ners of Motor Oils 
Hichest Bright Stocks 
Qu lity Neutrals 
a Pennsylvania Grade Cylinder Stocks 
Pet oleum Waxes 
scion 

















































































































13, 1949 


Prices in Effect 
SOUTH TEXAS (Neutral Oils) 


duly 11 


(Vis. at 100° F., 
and/or export shipment.) 


PALE OILS: 
Vis. COLOR 
100 1%-2%..(4)9.5—11(1) 
200 No. 2-3.. 11(5) 
300 No. 2-3. 12(5) 
500 No. 

2%-3% ... 13(5) 
750 No. 3-4. 14(5) 
1200 No. 3-4. 15(4) 
2000 No. 4..(4)16—16.5(1) 


RED OILS: 


100 No, 5-6. 9.5(4) 
200 No. 5-6. 11(5) 
300 No, 5-6. 12(5) 
500 No. 5-6. 13(5) 
750 No. 5-6. 14(5) 
1200 No. 5-6. 15(4) 
2000 No. 5-6. (4)16~-16.5(1) 


Refinery & Terminal Prices (Continued) 


duly 5 


FOB refineries for domestic 


(4)9.5~-11(1) 
(5) 
12(5) 


13(5) 

14(5) 

15(4) 
(4)16-16.5(1) 


9.5(4) 
11(5) 
12(5) 
13(5) 
14(5) 


15(4) 
(4) 16-16.5(1) 


CHICAGO (From Mid-Continent p.l. crude) 
Neutral oils vis. at 100° F. 0 to 10 p.p. 


Pale Oils: 


Vis. Color 

60-85—No. 2. 11.75(1) 
86-110—No, 2 12.25(1) 
150—No, 3 .. 14(1) 
180—No, 3 14(1) 
200—No. 3 14(1) 
250—No. 3 15(1) 


Prices in Effect duly 11 
OKLAHOMA (Group 3) 


41-43 w.w. .(1)7.8S75-S8.875(1) ( 
12-44 w.w. ..(2)8-9(1) 
Range oil .(1)7-8.75(1) 
58 & above 
DI diesel (1)6.875-8.125(1)<¢ 
No. 1 p.w (1)7-7.75(3) 
No. 1 straw.(1)7—7.875(1) 
No. 2 straw.(1)6—-8.5(1) 
No a 601) 
No (1)$0.60—-1.20(1) 


6 
14-16 grav. 
ae 6 éanned $1.20(1) 


Pe fk ek fed ad ed 
re 


(1)$0.60—-1.20(1) 


$1.20(1) 


MIDWESTERN (Group 3 basis) 


41-43 w.w. ..(2)7.875-8.5(1) 
42-44 w.w ..(3)8-8.5019 
Range oil ..(1)7-7.8(1) 


58 & above 
D.I. diesel 


(1)7-7.841) 
No. 1 p.w (1)7-—7.25(2) 
No. 2 straw.(1)6—-7(1) 
No. 3 (1)6—-6.125(2) 
No. 6 (1)$0.60-1.20(1) 


N. TEX. (For shpt. to Tex. & 
41-43 w.w...(2)8.5-9.6(1) 


42-44 w.w...(1)8.5-9(1) 
eS (1)7.5—9.8(1) 
No. 2 straw.(1)8.25—-8.75(1) 


No. 6 fuel... $0.90(1) 
W. TEX. 
41-43 w.w. .. 9.5(1) 
42-44 w.w. 10.5(1) 
No, 1 straw. 9.25(2) 
No, 2 straw. (1)8.5—-9.25(1) 
7  enabes ses 
No. 6 fuel.. .(1)$1.25—1.80(1) 
E. TEX. (Truck trnspt.) 
41-43 w.w. ..(1)9-9.25(2) 
42-44 w.w. ..(1)9-9.5(1) 
58 & above 

D.I. diesel. (1)8.5-9(2) 
No. 2 fuel...(1)8-9.25(1) 
No. 6 fuel .(1)$0.95-1.9011) 


CENT. W. TEX. 
41-43 w.w., 
58 & above 


- -(1)9-9.5(1) 


D.I. diesel. (1)8.75—9.25(1) 
U.G.I. gas oil 8.5(1) 
No. 1 fuel... 9.25(1) 
No. 2 fuel...(1)8-9(1) 
No. 3 fuel... i 
No. 5 fuel... $2.10(1) 
No. 6 fuel...(1)$1.25-2.00(1) 


(1)7.8S75—-8.5(1) 
(2)S-—-8.5(1) 


(1)7—S8¢1) 


(3)7.5-8(1) 
(1)7-7.841) 
(1)6—-7(2) 
(1)6—6.75(1) 
(1)$0.60-—-1.20(1) 


N.M, dest’ns.) 
(2)8.5-9.6(1) 
(1)8.5-9(1) 

(1)7.5-9.8(1) 
(1 7 


)8.25-8.75(1) 


$0.90(1) 


(For shpt. to Tex. & N.M. dest’ns.) 


9.5(1) 

10.5(1) 

9.25(2) 
(1)8.5—9.25(1) 


(1)$1.25 1.80(1) 
(1)9-9.25(2) 
(1)9-9.5(1) 
(1)8.5—9(2) 


(1)8-9.25(1) 
(1)$0.95-1.90(1) 


(Truck trnspt.) 


(1)9-9.5(1) 


(1)8.75—9.25(1) 
8.5(1) 
9.25(1) 

(1)8-9(1) 


$2.10(1) 
(1)$1.25-2.00(1) 


KANSAS (For Kansas destinations only) 


42-44 w.w...(1)8.3—-9.625(1) 
58 & above 

Diesel (1)7.75-10.125(1) ¢ 
No. 1 fuel (1)7.8-9.301) 
No. 2 fuel (1)6.8-—-8.25(1) 
No, 4 fuel... $2.32(1) 
No. 5 fuel $1.82(1) 
No. 6 fuel (1)$1.00-1.75(1) 









(1)8.5—9.625(1) 


1 


17.75-10.125(1) 
(2)8-9.3(1) 
(2)7-8.5(1) 
$2.32(1) 
$1.82(1) 

(1)$1.00-1.75(1) 










140 CEDAR STREET 





Oil Price Section 










Prices in Effect duly il 
Ked Oils: 

lsu—No. 5 14(1) 
2u0—No, 5 1441) 
25U0—No. 5 15¢1) 
28U-—No. 5 10.5(1) 
300—No. 5 16(1) 


Note: Viscous oils, 15 to 30 


0.5¢c lower; 60-85 and 86-110 No 


oils, 15 to 30 p.p. 0.25c¢ lower 


Unfiltered Steam Kefined ( V is« 
140 14. 


Covseeres .Od1) 
BED cccsccees 15.5(1) 
200 . 16.5(1) 


Bright ‘Stocks, 160 vis. at 210 
0 to 10 p.p. 22.5(1) 


15 to 25 p.p. 22(1) 
30 to 40 p.p. 21.5(1) 
E filtered 
Cyl. Stock. 16.5(1) 
Note: To obtain prices deliver 


add 0.6c per gal. 


July 5 


14(1) 
14(1) 
15(1) 
15.5(¢1) 
16(1) 
p.p. are quoted 
2 non-viscous 


osity at 210°) 


14.5(1) 

15.5(1) 

16.5(1) 
No. 8 color 





Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 


ers on freight Basis shown be 
may origiuate in any Mid-Con 
turing district.) 
FOB GROUP 3 
Grade 26-70 5.5( Sale) 
FOB BRECKENRIDGE 
Grade 26-70 5( Sales) 

* Note—Correct for July 
rectly in July 6 NPN 


& Fuel Oils 


Prices in Effect 









July 11 


low Shipments 


tinent manufac- 


duly 5 


ARK. (For shipment to Ark. and La.) 


42-44 wW.w 8.12541) 
Tractor fuel 9.12511) 
Diesel fuel 52 

& below 7.125(1) 
Diesel fuel 58 

:t above 7.541) 
No. 2 fuel 6.625(1) 
No. 3 fuel 6.25061) 
No, 4 fuel... $1.75(1) 
No. 5 fuel... $1.55(1) 
No. 6 fuel... $1.40(1) 


Correct for July 5 als 
n July 6 NPN 


WESTERN PENNA, 


15 wow (2)9.5-9.7501) 
No. 1 fuel 
No, 2 fuel (1)9-9.25(1) 


No. 3 fuel 
36-40 gravity. 


(1)9-9.2501 


9(1) 


Other districts: 
15 w.w (4)9.5-1011) 
GF WiWs <nce 
No. 1 fuel...¢ 
No, 2 fuel ( 
No. 3 fuel ( 
36-40 gravity. ( 


CENTRAL MICHIGAN 
gan refineries. ) 


(1)10.25-11.5¢1) 


(FOB 


Range oil 

46-49 w.w. 
kero 

Pr. we 
distillate 

No. 2 light 


(1)10.75-11.75(2) ¢ 


.(1)10-11,.541) 


straw (3)9.75-11(1) 
No. 3 straw.(2)9.75-11(1) 
U.G.1. gas oi1(2)8-8.75(1) 
No. 5 fuel (3)6-7.7(1) 
No. 6 fuel (3)5.75-7.5(2) 


OHIO—Quotations of S.O 
Ohio points: 


Kerosine .... 11.5 


CALIFORNIA 


San Joaquin Valley: 
40-43 W.wW, .(1)12.6-15.6(1) 
Heavy fuel 


(PS 4000) $1.90(2) 
Light fuel 

(PS 300) $2.10(2) 
Diesel fuel 

(PS 200). .(1)10-11.5(1) 


Stove dist 
(PS 100) 

Los Angeles: 

40-43 w.w. ..(1)12.1-15.1(2) 


(1)11.5-13.361 


ROY M. HENWOOD ASSOCIATES 


ENGINEERS @© ARCHITECTS 





Tel. WOrth 4-6485 


PETROLEUM INDUSTRY 


Ohio 


(1)12.1 


NEW YORK 6, N. Y. 


8.125¢1) 
4+12501 


7.125¢1) 


7.501) 
6.6256 
6.2511) 

$1.75¢1) 
$1.55(1) 
$1.40(1) 


1.7501) 


(1)9.75-10(1) 


(1)9.25-10.5(1) 
(2)8.75-1001 
(1)8.75-9.25(1) 
(3)8.75-10(2 


Michi- 


Central 
(1)10.25-11.5¢1) 
1)10.75-11.75(2) 


(1)10-11.5(1) 


(3)9.75-1101) 
(2)9.75-1101) 
(2)8-9(1) 
(3)6-7.701 


for delivery tc 


(1)12.6-15.6(1) 
$1.90(2) 
$2.10(2) 

(1)10-11.5(1) 

(1)11.5-13 


341) 


15.1(2) 









ENGINEERING SERVICE TO THE 





Refinery & Terminal Prices (Continued) 


Prices in Effect duly iL duly 5 
CALIFORNIA (Cont.) 

Heavy fuel 

(PS 400). .(2)$1.80—-1.85(3) (2)$1.80-1.85°(3) 
Lignt fuel 

(PS 300). .(1)$2.00-2.05(4) (1)$2.00—-2.05(4) 
Diesel Fuel 

(PS 200)..(1)8.1-11(2) (1)8.1-11(2) 
Stove dist. 

(PS 100)..(1)9.1-12.5(2) (1)9.1-12.5(2) 


San Francisco: 


40-43 W.w. ..(1)12.6-15.6(1) (1)12.6-15.6(1) 


Heavy fuel 

(PS 400) $1.90¢2) $1.90(2) 
Light fuel 

‘PS 300). $2.10¢2) $2.10(2) 
Diesel fuel 

(PS 200)..(1)10-11.5(1) (1)10—11.5(1) 
Stove dist 

«(PS 100)..(1)11.5-13.301) (1)11.5-13.301) 


Prices in Effect July 11 


Wax 


WESTERN PENNA, (Bbls. 
os nite Crude scale: 
ae eh ceseetesicdenesee 4.9(2) 


124.126 A.M. p, . (2)4.9-09(1) 


C.L.) 


CHICAGO (FOB 
one reliner in 
Carloads, 


Chicago District refinery of 
bags or 10U lb. cartons, carloads. 
Slabs loose, U.7c less. Melting points 


are EMP (ASTM methods); add 3° to con- 
vert into AMP. 
Fully refined: 
122-124 7.45 
l2o-127 (.40 
127-129 7.55 
130-132 7.65 
i 8S6e8e 660066400000 888 7.5 
7.9 


SEABOARD 


Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB retinery; seale in bags or 
bbls.; fully retined, slabs loose. Export prices 
are FAS; scale in bags or bbls; fully refined 
in bags or cartons, 


Crude New Orleans N.Y. N.Y. 
Scale Export vey rey Export 
22-4 wh, .... (1)5-5.25(¢ se 


124-6 Wh, 5.2(1) 


Fully Refined: 


(1)5-5. 25(1) 


(2)6.75-6.9(1) os 





7.8¢1) (2)6.75-7(1) (1)7.7-7.75(1) 
8.1¢1) (2)6.75-7.1(1) (1)7.7-8.05(1) 
8.3(1) 7.3¢1) 7.75(1) 
$.15(1) (2)6.95-7.35(1) (1) 7.75-8.1(1) 
8.3¢1) (1)7.1-7.6(1) (1)8-8.25(1) 
&.4(1) (2)7.2-8(1) (1)8-8.35(1) 
. 9.05(1)(1)7.6-9.101) (1)8.4-9(1) 
11.8(¢1) 11.5(1) 11.75(1) 
Petrolatums 
WESTERN PRNNA, (Bbls., carloads; nk 


car, 1 to 1.5c 
Snow White 
Lily White 
Cream White 
Light Amber 
DE }§whubes 26s edeas ia ceme 
Red 


iess.) 





LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com-_ Indus- 

mercial dustrial mercial trial 
District Propane Propane Butane Butane 
N.Y. Harbor 5.5(1) 5.5¢1) 4.75(1) 4.75(1) 
Philadelphia .. e006 cece 


5.5(1) 
3altimore ‘ ° 
Hastings, W.Va. 

New Orleans 
Toledo 








WAXES 


PARAFFIN 
MICROCRYSTALLINE 


BOLER PETROLEUM CO. 


Dept. D., Philadelphia 7, Pa. 


Petroleum and its Products 








Prices are of refiners, 
FOB their terminals. 


78-80 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 
District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
N. Y. Harbor coccce c(h Ea.e-as. ma) ceee (1)11.6-12.9(1) (2)8.4-8.9(12 ) 

i Ge -nsccceecéaas (1)12.5-13.75¢1) tate (1)11.8-12.5(1) (2)7.75-8.4(11) 
AOR cccctscessece » «(2)14.05-14.3(3) 14.3(1) 12.5(7) 8.9(10) 
Pc emes ceceseeee (1)12.4-14.1(1) 14.1(¢1) (1)11.4-12.6(3) 9(10) 

do barges ee ee ee (1)12.3-13.65(1) boee (1)11.3-12.4(1) (2)8.9-9.4(1) 
Baton Rouge ee eees oon osee 8.4¢1) 

do eon errr yr rrr osee 208 ocee 8.4(1) 
Boston . (1) 12.6-14.4(3) 14.4(1 (1)11.6-12.9(9) 8.8(13) 
TEED. av veweualwa esas (2)12.1-13.475(1) 13.75(1) (3)11.1-11.75(1) 5.8(6) 
Corpus Christi .....ee>. (1)12-13(1) ee 11(2) 
errr (1)12-13.75(1) rr (1)11-12.5(1) (1)9. 125- 10.25(1 

ie WD 6. ceccwccves (1)12-13.75(1) 12(1) (ue 11.75(1) (1)7. io- 8.75(¢1) 
Jacksonville ‘ 13.1(6) 13.1(1) 2.1(9) 9.2(12) 
Miami 13.1(4) 13.1(1) 12103, (3)9.2- 9.3(2) 
BEER 0665560 cocccdeses 13.1(2) 13.1(1) 12.1(3) _ 9-2(4) 

New Haven (1)14-14.5(1) 14.5(1) (2)12.5-13(1) (7)8.6-9(2) 
ee 12.5(1) see oe Rat (4)5.5-9(1) 

GO BERNE ccccccesece 12.5(1) 982 11.5( (2)8.8-9(1) 
rrr (2)12.3-12.75(1) 13.9(1) (2)11.3- it. 9(2) (6)9-9.1(1) 
Pensacola NOS woekee en 13.1(1) sat 12.1(1) 9.2(2) 
Philadelphia (1)13.7-13.75(2) 14.7(1) (2)12.5-13.2(2) (8)8.7-9.5(1) 

do barges soewe . (1)13.6-13.65(1) eo (1)12.4-12.6(1) 8.6(6) 

Port + enape Lanes 3.1(4) 13.1(1) 12.1(6) 9.2(6) 
Portland oon (1)14.15-14.4(1) 14.4(1) 12.9(4) 8.8(8) 
Providence (1)14.15-14.4(1) 14.4(1) 12.9(5) 8.8(9) 

Savannah 13.1(4) 13.1(1) 12.1(7) 9.2(9) 
Tampa we tied eed . 13.1(5) 13.1(1) 12.1(7) 9.2(9) 
Wilmington, mi. Gx 08 . (1) 12.25-13.45(1) 13.85(1) (1)11.25-11.85(2) 8.8(8) 

73-30 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); Houstor 
(1)11.5-13(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1). 
74-76 Oct. Reg. Gasoline (a): Baton Rouge 10.9(1); Baton Rouge barges 10.9(1); Houston 


(1)10.5-12.5(1); New Orleans (1)10.75-11.1(1); New Orleans barges (1)10.75-11.1(1). 


Gas House No. 5 Fuel No. 5 Fuel Shore Plants 
No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet.,55 d.i.) 
N. Y. Harbor, 7.5(16) (1)7.8-8.1(1) $2.38(8) $2.00(1) 7.9(5) 
do barges. .(2)6.6-7.4(11) 8(1) (8) 2.35-2.45(1) 1.97(1) bain 
Albany . 8(6) 8.5(1) 3.00(1) Se (2)8.4-8.5(1) 
Baltimore 7.9(12) 8(1) 2 ahd 2.00(1) (2)8.3-8.4(1) 
do barges.. 7.8(5) Se ‘2. 35 (1) 1.97(1) a 
Baton Rouge. 7.3(1) 7.4(1) ° 1.71(1) 7.7(1) 
do barges.. 7.3(1) ar ‘ 1.68(1) a aia 
MOGROR.. «cancer 8(14) (1)8.1-8.5(1) 2.41(2) 2.41(3) 8.4(5) 
Charleston ..(2)8.1-8.2(2) osen se 1.95(1) (1)8.2-8.6(1) 
Houston (2)8.25-9.5(1) an tame (3)8-9.5(1) 
do barges. .(1)6.375-7(1) 1.97(1) 
Jacksonville 8.8(6) coee 8. '8(6) 
Mies .ccccee 8.8(4) 8.8(2) 
Mobile ...... 8.8(2) 8.8(1) 
New Haven (6)7.6-8(2) we pe (1)8-8.2(2) 
New Orleans .(1)7.6-8(1) eevee (008 coos (1)7.7-8(2) 
do barges. .(1)7.6-8(1) ccee ae 
Norfolk . (3)7.9-8.2(1) 8(1) eeee 2.00(1) (1)8.2-8.3(2) 
Pensacola 8.8(1) . oes 8.8(1) 
Philadelphia “i 5(9) 7.8(1) er 2°50(6) 7.9(6) 
do barges.. 7.4(7) +s 
Pt. Everglades 8.8(4) iis caee© owe 8.8(3) 
Portland 8(8) 8.5¢1) eee seen 8.4(2) 
Providence 8(9) 8.501) ak é 2.38(2) 8.4(2) 
Savannah 8.8(5) 8.8(5) 
Tampa ... 8.8(8) 8.8(6) 
Wilmington, 
N. C (6)8.1-8.2(3) 8.2(1) ee err 8.2(2) 
Light Diesel 
No. 6 Fuel Bunker C Fuel Heavy Diesel Ships’ Bunkers 
No. » Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 d.i.) 
N. Y. Harbor(9)$1.63-1.72(1) $1.60(11) $1.60(9) $3.15(3) $3.40(4) 
Albany ...... 2.00(1) cane » aes ry 
3altimore j 1.63(4) 1.60( 3) 1.60(3) 3.15(1) 3.40(4) 
Baton Rouge. 1.35(1) 1.32(1) 1.32(2) rewened 3.11(1) 
Boston ...... (5) 1.68-1.85(1) 1.65(3) 1.65(3) 3.44(3) 
Charleston 1.58(2) 1.55(3) 1.55(3) 3.36(2) 
Corpus Christi rr 1.32(1) (2)1.32-1.60(1) 3.1 5(1) a4 
Houston » ee e(1)1.32-1.37(1) 1.32(6) 1.32(6) (4)2.86-3.10(1) (4)3.11-3.36(1) 
Jacksonville 1.58(6) 1.55(6) 1.55(6) ee (2)3.69-3.696(2) 
Miami ...... 1.57(1) 1.54(2) 1.54(2) : 3.696(1) 
Mobile ...... 1.52(1) 1X) 1.42(1) 
New Haven 1.65(2) 1.60(2 1.60(2) 2s nan 
New Orleans. 1.35(3) (2)1. 30-1.37(1) 1.32(3) 2.86(2) 3.11(3) 
Norfolk 1.63(3) 1.60(4) 1.60(4) ee 3.40(3) 
Pensacola ... 1.55(1) 1.55(1) 1.55(1) 7 er 
Philadelphia 1,63(8) 1.60(8) 1.60(8) 3.15(2) 3.40(5) 
Pt. Everglades 1.53(2) 1.50(3) 1.5043) aees 3.696(2) 
Portland 1.68(2) 1.65(1) 1.65(1) waee er 
Providence LY 655(4) 1.625(3) 1.625(3) ene 3.526(1) 
Savannah .58(4) 1.55(5) 1.55(5) oese (3)3.69-3.696(1 
TRMGE .cecce i 48(5) 1.45(5) 1.45(5) (2)3.69-3.696(2 


Wilmington, 
m. Gh evens 


(a) 
rating 


Motor Method & Research 
is minimum of 
of 10 points above Motor Method rating. 


Oil Price Section 








Atlantic & Gulf Coasts 


and of tanker terminal operators, 
Prices in enect duly 11. 






FOB their refineries & tanker terminals, 
Ships’ bunkers prices are exclusive of lighterage 


























Diesel Oil 


































3.36(3) 


octane ratings are approximately same. (b) Research octane 
(c) Research octane rating is minimum 








5 points above Motor Method rating 








NEW ENGLAND PETROLEUM CORPORATION 


New York 






Marketer of Petroleum Products 





Boston 











NATIONAL PETROLEUM NEWS 


















Jil Price Section Refinery & Terminal Prices (Continued) 





Gulf Coast__Cargoes, Domestic & Export, All Ports Naphthas and Solvents 


Cargo prices are FOB ship at Gulf, minimum of 20,000 bbls., and are by refiners only to other Prices in Effect July 11 
finers, export agents, or tanker terminal operators. The figure in parentheses after each price (FOB Group 3) 
licates the number of companies quoting that price. Prices in Effect July 11. Stoddard solvent ... (2)10.375-—10.875(1) 
tati . Cleaners naphtha . 1U.540(0) 
aye Gaastine oe V.M.&P. naphtha (4)10.875-11.375(1) 
GraGe BABIES (AN-FHEB) occ ccccccscccoseveces 18(1) Mineral Spirits (4)9.875-10.375(1) 
Grade 100/130 (AN-F-48) .......sccscccsccesee 16.25(1)—17.5(2) Rubber —— eens oat as son + 375(1) 
_ Iw er sa 8 oe Lacquer diluent (3) 25 375(2) 
Grade 91/98 (AN-F-48) ......-cccccccsccsccces 14.975(1)-16.5(1)—-16.75(1) Benzoil diluent .. 12.125(3) 
Ge ee CD 686 65.65 50.6dhocrsustandees 15.75(1) 
‘Motor Gasoline Leaded w rang ast PENNA. 
- ( xr Districts: 
CFOS Cet. COURMIIUIED. 6 cccccccccccesccncecacee Bh000-04.80) am sk aaa 1° 7501 
o - —— ntreated Nap ‘ 2.75(1) 
178-80 Oct. (Premium) .................+ee+++  11(1)-11.25(1)-12(2) Seedinel Gaiden (4)12.75-13(1) 
tt78-80 Oct. (Premium) btdesusedisntsehueesae Bee 
©7696 Got. CROGUIAE) cccccccscccsecccsesscocee BOCR—-28.5(1)-00. 700) OHIO—Quotations of S.O. Ohio for delivery to 
Coe ee, GED bebe cede siunonsoceavends 10(1)-10.25(2)-10.5(1)-11(2) Ohio points: 
Pee GS 66656 06. 66006005 Keser ke es earrenenteen 9.5(2)-9.75(3)-10(1)-10.25(1) VM&P Naphtha ...........+- 16.0 
* Motor Method & Research octane ratings are approximately same. Mineral Spirits & Stoddard Solvent 15.5 
t Research octane rating is minimum of 5 points above Motor Method rating. Rubber Solvent cttw eee eees 15.0 
tft Research octane rating is minimum of 10 points above Motor Method rating. 
P . E, TEXAS (Truck Trnspt.) 
Kerosine & Light Fuels - Stoddard Solvent .......+.-. o* 11.25(1) 
41-43 kerosine ......... cece cece cece ce 66. t0(1)—7(2)-7.25(1)-7.5(1)-7.75(1)-8(2)-8 .5(1) -91(1) 
Te | Bs ct cowese Gees ce eeceeece ee -6(2)-6.25(1)-6.375(2)-6.75(2)-7(1)-7 .5(1)-8(1) KANSAS (For Kan, Dest’n. only) 
Diesel & Gas Oils Stoddard Solvent ........6.+. , 12.375(1) 
43-47 Diesel index , , . — sososesss O€R50. REE ATLANTIC COAST _ 
48-52 Diesel index ; socceccvcccsese ©. 295(8)-7.195(2)-7.20(4) V.M.&P Mineral 
53-57 Diesel index .... sessecccececes 6,25(1)-7.25(1)-7.375(1) — Naphtha Spirits 
— Harbor ....... 15(4) 14(5) 
Heavy Fuels Philadelphia ... 15(4) 14(5) 
No. 5 Fuel, 0-10 p.t. ..... pssceasevesconeces QbemeenpansSetapen.eeeeD 3altimore eee ose 13.5(4) 
Meine GS FUE ccccccesccecesvccsacscosccoces Ghsaetepan.aetn-1 2a Boston ....... 15.5(4) 14.5(5) 
Providence cece 14.5(3) 














) ° ° ° ° 4 . 
Aviation Gasoline & Jet Propulsion Fuel Mid-Continent Lubes At Gulf 
: Prices in Effect July 11 ‘ ; » (In packages, FAS, New Orleans, in bulk, 
‘rices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- FOB terminals 
i8, unless otherwise noted, jet fuel meets AN-F-32.) 
Aviation Gasoline— Prices in Effect July 11 
District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) Bright Stock Steel Drums Bulk . 
New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) D color. Vis 210° 
Boston, Mass. .. sues 18.2(2) 16.7(2) 15.95(1) 150 og ie wane 1)29.5-30(1) (1)18-19.8(1) 
Portland, Me, .. ann cuats ean 17.8(1) ; 
SMe, BOs seve. vse~ 18.1(1) 16.6(1) owes : : 
Baltimore, Md... .... 18.1(2) 16.6(2) 15.85(1) ede SOE CS Ges, ; 
Norfolk, Va. . Kena 18.1(2) 16.6(2) 15.85(1) essen <0U vis ¥ , 15.3(1) 
Charleston, S. C. ates 18(2) 16.5(2) 15.75(1) TTT 
New Orleans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) f° 
Houston, Tex. .. 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) Pacific Coast 
Prices in Effect duly 11 
(In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
H H or Deep Tank Lots) (P.S. 200) (P.S. 40 
Lake Port Terminal Prices ' =) » 
San Pedro, 
Prices in Effect July 11 Calif. .... $3.35(4) $1.60(4) 
7 San Francisco 3.56(4) 1.65(4) 
Buffalo Cleveland Detroit Toledo Portland, Ore. 3.77(4) 1.90(4) 
78-80 Oct. (Premium).. 15.3(2) noes anne error Seattle, Wash. 3.77(4) 1.90(4) 
74-76 Oct. (Regular) .. 13 .8(2) Reh ee ean eee ever 
ROGUES. ocssvceccdoress 9.9(3) oeeeee occece 10.5(1) 
De TNE «54 04-0000 600 10.5(1) 006064 10.35(1) 9.25(1) * . 
i. oy € \— Bhepeersetes a CUltC(‘<é‘éir 11:1(2) 10,112) Mexican Bunker Prices 
i.) ; BME evesvesceses 9.6(2) 10.35(2) (1)9.1-9.8(1) 
ws d UE a cinwo'ew ans: nies eats ic la i 10.1(1) 9.25(1) Prices in Effect July 11 
p D DM cssescecsces errr 6.35(1) 6.35(2) 5.75(3) Mexican Gulf Ports 
D 5 Fue 7.2(2 6.1(2 5.5 7 a - 
S PO escsacecen (2) 6(1) 6.1(2) 5.5(3) U.S. Dollars per Bbl. 
Bunker C Diesel 
(Ships’ (Ships’ 
Tanker Market Report Bunkers) Bunkers) 
Tampico ee $1.40 $3.75 
2 Supplied by Dietze Inc., New York, N. Y., oil & ship brokers & tank steamer chartering agents Veracruz . $1.40 sess 
(<) erever reference is made to USMC, it is to be considered the USMC rate in effect June 30, 1948 Minatitlan ... $1.40 3.75 
vessels over 14,000 TDW. The rates shown under the headings Last Paid’’ & ‘‘Owners Ask’’ s 
er to vessels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds & in dol- Pacific Coast 
Ss per ton Approximate rates in cents per bbl. may be determined by dividing per-ton rate by Guaymas ... —_ = $3.16 $3.95 
wing conversion factors: gasoline, 8.7; kerosine, 7.9; No, 2 fuel, 7.5; 30 gravity crude, 7.3; Manzanillo ... 3 3.16 3.66 
5 fuel, 6.9; bunker ‘‘C’’ 6.5 Salina Cruz 3.16 3.50 
LAST PAID OWNERS ASK 
New York (Clean). S 1.38 $ 1.28/1.71 
(Dirty) 1.14 28/1.57 
VI U.K. Continent 3.28 3.28/3.60 
5 Tanura U.K. Continent 7.09 6.54/7.09 
1? Tanura North Hatteras... ; 9.53 7.62/8.26 


UNITED STATES FLAG CHARTERS 


urn VESSEL TDW CARGO TRADE RATE —_ LIFTING WORLD’S FIRST 





1 PETERSBURG 15,500 Clean U.S. Gulf/Calif. and/or 
Pacific Northwest 
(Basis) U.S. Gulf/San Fran Approx.$4.92 Early July gah igall.| INSPECTORS 
s MICHIGAN SUN 15,500 Dirty U.S. Gulf/U.S.N.H $1.43 Early July 
* MARYLAND SUN 15,500 Dirty U.S. Guif/U.S.N.H $1.43 Early July 
CROWN TRADER 15,500 Clean U.S. Gulf/U.S.N.H $1.2s Mid July j j 
ROSINA MARRON 15,500 Clean U.S. Gulf/U.S.N.H $1.28 End July Now in Chicago and 33 other 
—, TULLAHOMA 15,500 Dirty U.S. Gulf/U.8S.N.H $1.21 Mid July oil transportation centers 
FOREIGN FLAG CHARTERS throughout the world. 
TORRES 7,800 Dirty NWI/USNH $1.08 Early July = 
Ss MYRTO 9,500 Dirty NWI/USNH $1.22 Early July 
GYLFE 3,500 Part Cargo Cadishead/ Varna 16 June 
Creosote ' CHAS. ial + 
FENJA 14,000 Dirty NWI/USNH $1.08 Late July 
(Charterers option two 
additional voyages) & Company 
r purposes of rate calculation only, it has been assumed that New York is the port of dis 
=e rge whenever the range USNH appears 
pws Dily 13, 1949 











Oil Price Section 





Commercial or consumer tank car, 
station prices for gasoline do not include taxes; they do, however, in- 
n in next column. Gasoline taxes, shown in 
and — taxes; also city -— 

axes as indicated in footnotes. Kerosine tank wagon prices also i 
San jasande taxes; kerosine taxes where levied are indicated in foot- 1/20c; N. C. 1/4c; N. 
Dealer discounts are shown in footnotes. 
posted by 
headquarters offices, but subject to later correction. 


clude inspection fees as show 
include 1.5c federal, 


separate column, 


notes 


July 11 1949, as 


ATLANTIC 
REFINING 


Philadelphia, Pa. ...... 


Pittsburgh 
Allentown 
Erie .. 
Scranton 
Altoona 
Emporium 
Indiana 
Uniontown 
Harrisburg 
Williamsport 
Dover, Del 
Wilmington 
Boston, Mass. 
Springfield 
Worcester 
Fall River 
Hartford, 
New Haven A 
Providence, R. I. 
Atlantic City, N. 
Camden 

Trenton 


Baltimore, Md. ce ee 


Hagerstown .... 
Richmond, Va 
Wilmington, N. C 


Brunswick, Ga. ... 


Jacksonville, Fla 


Philadelphia, Pa. 
Pittsburgh, Pa. 


principal 


Atlantic White Flash 


Conn. 


(Regular Grade) 
Gaso- Gaso- 
line line 
T.W. 
14.4 
1d. 
14. 


5. 


Taxes 


Oy it ne he ee 
ne > 
MONET Or er Or Or or Or cr Cr Cr Cr Cr or 


ba J] -] COP OOO 
LD > SS OCI 


Deo 
CHEN CROTON 


Oe ee te te 


6 
9 


uw 


eh beh feck eh eh ed fh fh Pench Ph fh dh dh adh fh fh beh hd ff fd fd fd 


~ 


Mineral Spirits V.M.&P. 


T.W. 
15.00 


17.5 


T.W. 


16.5 
18.5 


Fuel Oils—T.W. 


Phila oils veca O 
Pittsburgh 
Allentown ..... 1 
Wilmington, Del, 1 
Dover 


1 
1 


2.% 
1 


Springfield, Mass. he — 


Worcester 
Hartford, 
Taxes: 
Brunswick, Ga., 
clude 


Discounts: 
Kerosine, Nos 
0.6¢ to 


Md Va. & 


Notes: 
Kerosine—Thru 

gal. for t.w. 

at one time. 


Conn, 


N.C 


kerosine price does 
lc state tax. 


1 


Penna, & Del., add 
deliveries 


& 


2 O=.5e to 


resellers, in Eastern Penna Del., 


not 


tank wagon, dealer and service 


marketing 


Kero- 
sine 


T.W. 


in- 


consumers 


2c per 


of less than 25 gals. 


Tank Wagon prices are to Dealers & Con- 


summers. 


Mineral Spirits prices also apply to Stoddard 


Solvent. 


CONT’L an 


‘‘normal”’ 
prices 
‘*normal’’ 
petition.) 


OIL ing 


B. Prices are Continental's 


prices, 


may be lower 


Current sell- 
than 


because of local com- 


Conoco Demand 


N-tane 
(regular) 
Tank 


Grand Jur 
Pueblo emis 
Casper, Wyo. 
Cheyenne 
Billing Mont 
Butte 
Great Falls 
Helena 
Salt Lake, U. 
Twin Falls, Ida. 
A\lbuquer,, N. M 
Roswell 
Santa Fe 
Muskogee, Okla.. 
Oklahoma City.. 
Tulsa 
Taxes: 

Gasoline tax 


lc; Cheyenne, 
Notes: 


14 


X 


17.2 


15 


15. 


15 
17 
1S 
17 
17 


a 
7 
S 


16. 
19.2 


15 
14 


15.9 


14 
14 
14 


0 
0 
0 


column 


(3rd Gaso- 
Grade) line 
Wagon Taxes 

13.8 5 

16.‘ 5 

14,5 

14. 

14 

16 

17 

16 

16. 

15. 

18.2 

14 

13 

14 

13 

13.0 

13.0 


5 a) OF a2 H3 1 91 


includes these 


lc; Casper, lc. 


T.W. prices are to consumers & dealers. 
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14 
17 


15. 


Kero- 
sine 


T.W. 


1 
6 


14.§ 


15 


16.: 


17 
17 
17 


16.£ 
19.3 


15 
14 


15.% 
12.§ 
12.§ 


12.§ 


city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 


These prices in effect 


Tank Wagon Prices 


Kans. 1/100c, La. 
Tenn, 2/5c; 


companies at their 


Humble 
(Regular) 
Tank Re- 
Wagon tail 


18.0 
18.0 
18.0 
18.0 


HUMBLE 
OIL 


Dallas, Tex, 
Ft. Worth 
Houston 


Kerosi 


ne 
Tank Wagon Retail 


17.0 
.0 
.0 
0 


Dallas, Tex, 
Ft. Worth 
Houston 
San Antonio 


on ow on wu 


Notes: 


T.W. prices are to all classes of dealers and 
consumers, 


Esso Gasoline 
(Regular Grade) 


IMPERIAL 
OiL 


Kero- 
sine 


T.W. 


Gasoline Gasoline 


T.W. Taxes 
o 
0 


.0 


Hamilton, Ont 
Toronto 
Brandon, 
Winnipeg 
Regina, 
Saskatoon 
Fdmonton, Alta. 
Calgary coce 
Vancouver. B. C. 
Montreal, Que 

St. John, N. B. ¢ 
Halifax, N. 8. .... 19 


Man. 


epee rs Co 


mo wn 
SOMO eT 


Taxes: 
Gasoline taxes are provincial taxes. 


Notes: 


Prices are per 
U. S. gals.—T.W. 
undivided dealers 

Effective July 6 


imperial gal. which is 1. 
prices are to divided & 


Fire-Chief Gasoline 
(Regular Grade) 
Dealer Gasoline 
T.W. Taxes 


5. 
5 


TEXAS 
co. 


Dallas. Tex, 
Fort Worth 
Wichita Falls 
Amarillo 
Tyler. 
Fl Paso 
San Angelo 
Waco 
Austin 
Houston ° 
San Antonio 
Port Arthur 


Kerosine 
Dealer 
T.W. 


12.50 
.50 
.50 
50 
.50 
R5 
50 
.50 
.50 
.50 
50 
-50 


i. 


oi BS Bs ho Be Bs Be Bs he Be BS S| 


anugnuanano 
wrererer tt ret tT) 


Do>D005000 
NWNWNWNNNWwWwNdYry 


Notes: 

Dealer t.w. 
of consumers 
gals. 


prices 
with 


classes 
of 50 


apply also to all 
minimum delivery 


CHEVRON 
( 


CALIFORNIA LEVRO 
STANDARD ular) 80 


Cal. 


Gaso- Kero- 
line sine 
Taxes T.T. 


San Fran., 
Los Angeles 
Fresno a TrTeT ee 
Phoenix. Ariz. .... 
Reno, Nev 

Portland, Ore 
Seattle. Wash. 
Spokane 

Tacoma 

Boise. 

Salt Lake, U 
Honolulu, T 
Fairbanks, 

Juneau 


AAG 
Pyro 


Da kN kk tk et et et 


lied 
OP RAANAH I-17 


APRAPDNHNNLHORD 
CWA WD D-1-1D 


Taxes: 

Boise 7.5¢c tax applies to motor fuel 
avgas taxes are 1.5c federal, 2.5¢ state. Reno 
re tax includes le county tax Honolulu 
7.5¢ tax applies to motor fuel only: avgas tax- 
es are 1.5¢c federal, 4c territorial: Honolulu TT 
prices also do not include Hawatiian gross in- 


only; 


Inspection fees per gal., 
unless otherwise specified, are as follows: 


Kerosine inspection fees only: Ala. 


included in both gasoline and kerosine prices 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c; 
1/32c; Minn. 


5/200c; Mo. 1/25c; Neb. 2/100c; Nev 


D. 1/20c; Okla. 2/25c; S. C. 1/8c; S. D. 1/40c; 
and Wisc. 3/100c. 


1/2c; Iowa 1/50c; Mich. 1/5c. 


California Standard (Cont.) 


come tax of 1% 2.5% to 


sumers. 


to resellers, con- 


Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular). 
Prices for Chevrcn Aviation 91 are 2c above 
Chevron Aviation 80; for Chevron Aviation 100, 
Se above Chevron Aviation 80; for Chevron 
Aviation 115, 8¢ above Chevron Aviation 80. 

Effective July 1 
Effective July 2. 


Esso Gasoline 
(Regular Grade) 
Gasoline Gasoline 
" ; Taxes 


ESSO 
STANDARD 


Atlantic City, N. 
Newark aes 
Baltimore, Md. 
Cumberland 
Washington, 
Danville, Va. 
Petersburg 
Norfolk 
Richmond 
Roanoke 
Charleston, W. 
Fairmont 
Parkersburg 
Wheeling 
Charlotte, N. 
Hickory 

Mt. Airy 
Raleigh 
Salisbury 
Charleston, S. 
Columbia 
Spartanburg 
New Orleans, La. 
Baton Rouge 
Alexandria 

Lake Charles 
Shreveport 

New Iberia 
Knoxville, Tenn. 
Memphis 
Chattanooga 
Nashville 
Little Rock, 


Kero- 
sine 
T.W. 


—_ 


AQnAANANNAIAS > 


aD 


ee 


Vaan aanann 


or en 


now 


Yr -1 D & 
x en 


Ark, 


° 


a 


Mineral Spirits 
T.W. 
POOwOre, B._F. coccsec 15.0 
Baltimore, Md. aes 17.5 
Washington, D. C. 17 


i.v 


Fuel Oil—T.W. 


No. 1 No. 

Atlantic City, N.J. 11.7 10. 
Newark oceenmewe 5 10 
Baltimore, Md. .. 10 
Washington, D. C. 12.: 11 
Norfolk, Va. .... 13 10 
Danville teen 11 
Petersburg 
Richmond 
Roanoke 
Charlotte, 
Hickory 
Raleigh 
Charleston, 
Columbia 
Spartanburg ‘eed 2 imei 
Taxes: Louisiana kerosine prices do not 
clude ic state tax. 
Discounts: 

Kerosine, 
O.6¢ to 


4 


A 


Wht: 


DAAC WACO WHA Qs 


Nos 1 & 2—0.%« 
resellers 

Naphtha—Newark t.w. prices are for a 
liveries of 200 gals. or more; less than 2 
gals., 0.5c over posted t.w. prices; stee] bar 
deliveries, 6c over posted t.w. prices. Ba! 
more & Washington prices are for t.w. ¢ 
liveries of 25-99 gals., no discounts. 
Notes: 

Gasoline T.W. 
dealers. 

Effective 4-6-49, minimum 
price of 17.7c (ex tax) for 
posted throughout New Jersev 


prices are ty consumers 


retail res*'¢ 
Esso Gasoine 


NATIONAL PETROLEUM NI 





wae ee Oo 


a A 


@leslale +i Accel: sl b-vlas) aes] eb 






Oil Price Section 





Tank Wagon Prices (Continued) 






SOCONY 
VACUUM 


















Mobilgas Aircraft ~ : 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 No. 6 
Gasoline 80 91 100 (Regular Grade) Mobil Kerosine Diesel (No. 2 Fuel) Fuel Fuel 
Taxes T.W. T.W. T.W. y ve T.W. T.C, Yard 2. T.C. T.W. T.Cc, Yard T.W. T.W. T.W. 
New York City: 
7a 5.5 ose _ oe eee 14.1 es 12.3 11.4 ‘oe 10.4 8.3 4.88 
Fe 5.5 "wee ven “<on ose% 14.1 1.6 12.3 11.4 s.0 10.5 S.3 1.58 
<r ere 5.5 seve cee coe cee 14.1 5.6 a4 12.3 11.4 7.6 7.9 10.4 s 1. Ss 
ee eer 5.5 es sone er wins 14.1 sites es 12.3 11.4 esos eeee 10.4 8.3 4.858 
Richmond ...... 5.5 ave% 19.4 ose =e 14.2 5.5 9.8 13.0 11.4 7.5 8.2 10.8 8.3 t.88 
Albany, N. Y. .... 5.5 21.3 22.3 24.8 12.8 13.8 8.9 9.1 12.2 8.5 11.2 5.0 8.2 10.7 8.14 >. 59 
Binghamton ...... 5.5 6 a> ae ais 14.4 15.5 9.8 10.0 12.9 see 12.6 9.6 9.5 12.1 sees 
DY. wxeesesx0ce 5.5 20.5 21.5 24.2 13.8 14.8 9.9 10.1 13.2 10.1 13.0 9.6 9.5 2.5 5.4 
Jamestown 5.5 21.8 eeee cee 14.3 15.4 10.1 10.6 3.6 eee 12.7 9.6 10.1 12.2 
Mt. Vernon ...... 5.5 nine aon sah alii 14.3 . 9.7 2.8 11.4 8.1 10.9 s 
Oe a 5.5 “oe iedd 26s ss 15.3 10.1 10.1 sees 9.0 9.2 11.7 
ROCHOSGP ..ccecss 5.5 20.4 21.4 23.4 14.1 15.2 9.5 10.0 13.1 12.5 9.4 9.6 2.0 
SYTRCUBO ccccsecse 5.5 22.0 23.0 25.0 13.8 14.8 9.8 10.0 i3. 9.5 12. 9.0 9.2 11.6 
Bridgeport, Conn. . 5.5 ‘a ans — oose 14.3 9.0 9.0 —- 8.0 8.0 10.7 
yanbury =A 5.5 “. os Sais 14.9 11.1 : 9.1 11.4 
GEE .. 60% c00%0 5.5 ror ce 13.1 14.4 9.4 9.4 8.9 11.6 8.4 8.4 11.1 
New Haven 5.5 20.3 al 13.0 14.3 9.0 9.0 8.2 10.9 8.0 8.0 10.7 
Bangor, Me. ..... 7.5 24.8 adit i 13.4 14.8 9.5 13.5 9.2 12.3 8.7 see 11.8 
ea 7.5 22.4 23.4 ans 12.9 14.1 8.8 12.8 8.4 11.3 8.0 oe 11.0 
Boston, Mass. .... 4.5 19.0 20.0 22.0 12.9 14.1 8.8 12.9 8.4 11.5 8.0 — 11.1 
Concord, N. H. .. 5.5 Sas eis es Satele 15.1 258 eves 12.2 osee 9.6 11.7 
LAGREEOE 2 6cctese 5.5 ot au ‘ 16.4 14.9 13.5 . 10.7 13.0 
Manchester coe 8.5 es ceen es oe 14.6 ose 10.2 13.8 oses 12.3 pes 9.5 11.8 
Providence, R. I... 5.5 18.9 19.9 21.9 12.9 14.1 8.8 9.4 12.7 8.4 11.3 8.0 8.4 11.2 
Burlington, Vt. .. 6.5 a was ee “~ 13.9 14.9 10.2 10.2 “a 10.0 12.8 9.0 9.0 11.6 
REG aseccctess §.8 es - 15.5 oes 10.7 eves 13.0 ee 9.7 12.1 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
PE EE elite. cans ca ews eianeesecd dean 16.5 15.0 18.0 19.0 16.0 17.5 16.5 
V.M I-56 cociic einai boik Nase hate hid accede ew aes 18.5 16.5 19.5 25.5 17.5 19.0 18.5 


Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
Kerosine & No, 2—Mt. Vernon: 0.5c per gal. for deliveries of or m 
Gasoline T. W. prices are to Consumers & Dealers. 


Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. 
Effective July 9 


300 gals re 


Notes: 


Notes: prices are delivered prices; all other t.c. prices are FOB bulk terminals 















OHIO 
STANDARD 


Aviation Gasoline-Cons. T.W. Sohio X-70 Gasoline 


Sohio Esso (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia, Avia, Esso Esso Con- te- S.R. D.C. V.M.&P. Sohi ' 
Gasoline 62 80 Avia. Avia. sum sell- Sol- Naph- Naph- Varno- Sol- Kerosine No. 1 _ No. 
Taxes Clear Clear 91 100 T.W. ers 8.8. vent tha th lene vent T.W. Sohio-Heat Sohio-Heat 
Akron 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Canton oe §.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cincinnati 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 2.70 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Columbus . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Dayton ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
See 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Marion ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Portsmouth 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Toledo .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.30 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Zanesville 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 


Taxes: Effective Jan. 1, 1948, hangar operators can purcnase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax 


Exemption Form A-10 to supplier. 
Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5¢. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c 
Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company-operated stations 
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1949 





Blue Crown (3rd Grade) Oleum V.M.&P. Stani- ‘ . vo 
nn aa aren. (Reg. Grade) Spirits Naphtha sol Taxes aae Neto 4 —_ 
lue (Prices are base prices before discounts) TU > 
N ARD Cr’n, Cr’n, Cr’n. Gaso- Kero- Chicago ...... 19.7 20.7 20.2 4.5 N Dealer Taxes T.W. 
Cons. Dir. Dir. line sine Detroit 21.4 22.4 21.9 4.5 Covington. Ky 13.8 8.5 14.3 

T.W. T.W. T.W. Taxes T.W. K. C., Mo. 18.2 19.2 18.7 1.5 og =. 2 . 

o , ‘ St. Louis 19.0 20.0 19.5 1.5 Lexington 16.3 8.5 14.0 
ag Ill. 7s a2" re "2 Milwaukee 19.9 20.9 20.4 5.5 Louisville 15.5 8.5 13.3 
et “itlazig 1614 4:5 15.1 Minneap'ls 19.7 20.7 20.2 1.5 Paducah - 15.4 8.5 13.0 
ria -enene 17.7 16.2 +.5 14.9 Fuel Oils T. W. Jackson, Miss. 15.4 7.5 12.9 

nsville, Ind.. 17.8 16.3 5.5 15.0 Chicago rs ac — ° 
inapolis - 18.0 16.5 5.5 15.2 Standard = Stanolex hte he ee ae 

South Bend 18.5 17.0 5.5 15.7 Heater Oil Furnace Oil Birmingham, Ala, 15.4 8.5 13.2 
roit, Mich, 16.9 15.4 1.5 14.4 1-99 gals. .. 3.8 12.8 Mobile 14.9 9.5 12.9 
nd Rapids 16.9 15.4 4.5 14.4 100-149 gals. . 12.8 * — an « 

S —...., a. 22 x an “4.8 150 gals. & over 12°3 ; Montgomery 15.5 5 13.3 
n Bay, Wise. 18.3 16.8 5.5 15.5 100-399 gals Dees Toe e 11.8 Attamte, GR. cccccscce 15.6 7.5 13.0 
vaukee 18.1 16.6 9.5 15.3 400 gals. & over ... 11.3 DOI niced ceseniees 16.1 7.5 13.7 
Crosse ...... 18.0 16.5 5.5 15.2 ’ pm on ‘ 
ith, Minn 18.1 16.6 6.5 15.3 °Stanolex = Stanolex Macon 15.6 7.5 13.1 

-St. Paul 17.9 16.4 6.5 15.1 , — A Fuel C Savannah isewetece “SD 7.5 12.7 
kato ay. -£ os © 6.5 15.1 1-749 gals po. S 7.25 é - 2 pa 
A 17 364158 if 3 5 5 14:5 750 gals. & over... 7 65 6 5 Jacksonville, als winds 14 ry ~ 5 12.7 
n City .... 17.7 16.2 5.5 14.9 Senses Beene OF Miami wccccccsccccses 15.2 8.5 13.0 
S uis, Mo 17.2 15.7 1.5 14.4 FS 100 gals. Pensacola 14.9 9.5 12.6 
is City 15.4 13.9 14.4 5.0 13.6 1-99 gals. & over DEG -autasiewsetetes 14.9 8.5 12.7 

S' Joseph 16.4 14.9 ; 4.5 13.6 Indianapolis 13.0 12.0 

7 80. N. D - 18.9 17.4 16.9 5.5 16.1 Detroit 13.5 12.5 Taxes: 

i n, 8S. D . 18.4 16.9 16.4 5.5 15.6 be tag 2" 449° : 

\ hita. Kans.’ 14.4 14.1 13.6 65 12/8 andes an ee : 4 4 4 Gasoline tax column includes these city & 

( ha, Neb 17.2 15.7 ; 7.5 14.4 St. Louis . *12.0 *11.0 county taxes: Mobile, 2c city; Birmingham, 1c 

: Kansas City 12.1 11.1 county; Montgomery, it lc co ; Pen- 
Stanavo Aviation Number 80 ‘ : y somery, ic city & county; Pen 
Cons, T.W maniet —. : , sane th . sacola, 1c city. Other taxes not included in 
. PW. »s asoline tax column includes ese c 3 : , 
t. Mich, 22 6 4.5 taxes: Kansas City, 1.5c; St. Joseph, & St. prices: Georgia, kerosine, 1c; Montgomery, 
F . ND 21.9 “ae Louis, 1c. Naphtha tax column includes 1.5c kerosine 1c; Mississippi, kerosine 0.5c. 
ot =a . oe federal & state taxes, Iowa kerosine prices do Discounts: 
B. De. cevcoes 21.4 5.5 not include 4c state tax. State sales, occupa- Kerosine 0.5c 
napolis, Ind, ... 21.0 5.5 —— & use taxes to be added where Netes: 
is City, Mo 19.4 5.0 Effective June 22 Effective June 23 Consumer t.w. prices are same as net dealer 
(Cont’d in next column) * Effective June 24 Effective July 5 prices. 


49 





Statistics 





(MILLIONS OF BARRELS DAILY) 


bee) - CRUDE 
PRODUCTION 
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(cae ee 
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CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 


2 9 162330 6 132027 3 1017 24 
SE 


JULY 


AUGUST 














CRUDE OIL STOCKS (Total U.S.) 


(MILLIONS OF BARRELS) 


"2 9 16 2330 6 13 2027 3 10 1724 
JULY AUGUS T SEPT. 


JFMAMJJASOND 








RESIDUAL FUEL OIL STOCKS (Dist. 5 Not Included) 


MILLIONS OF BARRELS 


MAMJJSASONOD 2 9 16 23 30 6 132027 3 10 1724 


JULY AUGUST SEPT. 











Crude Oil Stocks 


(Bureau of Mines figures in 
thousands of barrels.) 


Pennsylvania 


Lima- Michigan 
lilinois-Indiana 
Arkansas 
Kansas 
Louisiana: 

North 

Gulf 
Mississippi 
New Mexico 
Oklahoma 
Texas: 


East Texas’ ree 


West Texas 

Gulf Texas 

Other Texas 
Panhandle 
North 
South 
Other 


Rocky Mountain 
heavy.. 34,619 


Calif., inel 
Foreign 


Total crude 
in U. S 


Total located — in 
reau of Mines’ 


Coast, District 


Grade .. 2,954 
Other Appalachian. ; 2,101 


stocks 


June 25 duly 2 
3.048 
965 
116 
240 
022 
969 
999 
384 
615 
.178 


1,088 
13,296 
2,926 
9,173 
5,076 
3,288 
788 
3,318 
7,634 ,642 
.319 31,183 
,674 129,249 
505 272 
439 51,568 
037 
29,693 

5,421 

09S 

A738 

701 

07S 


— 


C) _ 
Bek wt RR whe oh 


85S 


id 74,114 ° 
Bu- 
East 





Daily Average Crude Runs 


(Compiled by National Petroleum Assn., 


To Stills 


f 


reports of all companies refining Pennsylva ‘4 


Crude. 


Week Ended 
July 2, 1949 


59,309 


Figures in bbls.) 


Week Ended 
June 25, 1949 


61,637 63 


Week Enved 
duly 3. 


1648 


6s 


—— 





NATIONAL 


PETROLEUM NI WS 





Ju 


Statistics 





REFINERY OPERATIONS 


(American Petroleum Institute figures in Gasoline 
thousands of barrels of 42 gallons each. Production at Gas Oil & 
Figures include reported totals plus esti- Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Ol 
mate of umreported amounts and are Daily Average % Operated Natural Blended Production Production 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts July 2 June 25 July 2 June 25 July 2 June 25 duly 2 June 25 July 2 June 25 
Mast GOOG ooo cccdcecccccccesccesee seven 676 700 75.5 78.6 2,067 1,951 218 243 760 663 
Appalachian (Dist. 1) ....--+-+--se+eeeees 96 97 81.4 82.2 289 271 26 24 67 50) 
Appalachian (Dist. 2) ....+-seee+eeeeeees 65 61 81.3 81.3 247 193 7 15 52 28 
Ind, Ti., By. .cccccccccccscecccccsccccce S848 900 77.9 83.3 3.416 3.459 280 318 729 814 
Okla., Kans., Mo. ...--cecececeerecescees 440 432 88.4 86.4 1,671 1,680 125 117 559 579 
Tete TORR cccccccccccccscccccessceece 242 218 81.5 73.6 1,089 1,067 S7 67 150 148 
Texas Gulf Coast ......cccceceececcevecs 1,264 1,254 79.9 80.4 4,685 4,706 457 487 1,291 1.218 
Louisiana Gulf Coast ........+-eeeeeeeees 395 396 86.2 86.5 1,522 1,472 218 232 603 662 
No. La. & AFKANSAS ......2cesecceceeees 70 73 72.9 76.0 194 207 37 40 51 64 
Rocky Mt. New Mexico (Dist. 3) ........ 11 11 64.7 73.3 41 40 : . 13 11 
Other Rocky Mt. (Dist. 4) ........-es00+- 172 165 84.7 83.3 539 583 44 44 220 191 
California ..... er Terr ery Titer Ty Tat. 962 1,015 90. 96.3 2,738 2,833 75 71 945 720 
Total U. S.—B. of M. Basis ............. *5,241 5,322 81.9 83.9 18,498 18,462 1,574 1,658 5,440 5,148 
1. S.—B. of M. Basis, E. of Calif. ...... 4,279 4,307 80.3 81.5 15,760 15,629 1,499 1,587 4,495 4,428 
Total E. of Calif. July 3, 1948............ 4,846 100.9 15,464 2,056 6,215 
* Includes 421,000 barrels of foreign crude runs. 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts duly 2 June 25° July 2 June 25 July 2 June 25 July 2 June 25 July2 June 25 July 2 
ar erre TTT TT eee Tr LTT 1,078 1,102 9,750 9,842 21,555 21,386 9,825 10,094 27,080 27,803 100.0 
Appalachian (Dist. 1) ......+++seeeeeeee 53 66 407 395 68S 711 498 493 2,554 2,481 190.4 
Apateettnm CI. BS) .cececescccsvevssés 92 S4 162 163 197 201 278 272 1,108 1,106 *97.5 
i ee Ny daneehadecaae toes shenek sews 879 1,073 3,930 3,898 9,918 9,680 5,367 5,473 24,706 25,068 90.7 
ek Da UE,  660di0 cad dedes boone 86-08 398 425 1,451 1,390 4,875 4,620 2,445 2,486 11,251 11,286 81.5 
ee ec sccaeieeed sau ewbee 345 297 578 551 848 776 1,198 1,131 4,179 4,414 82.4 
es Ce Eg... ccccdesbeosbdeceece 1,610 1,667 3,677 3,516 10,095 9,761 7,852 8,334 15,267 15,473 97.2 
SS EE ED vows cecessennseasens 301 287 2,106 1,955 4,081 3,864 2,078 2,231 5,612 5,564 98.1 
i, Be Me ES oi ks 5c cccdscetcsieors 101 113 452 440 992 941 241 248 2,673 2,663 72.7 
tocky Mt. New Mexico (Dist. 3) ........ 20 19 25 2 76 69 30 28 59 56 35.6 
Other Rocky Mt. (Dist. 4) .............-- 218 224 312 305 1,433 1,398 925 971 3,062 3,201 87.7 
I er 2,638 2,499 767 833 9,829 9,642 35,004 34,385 16,449 16,600 90.6 
‘sees G. Mowe, GE TE, TOMES ociiccctos cose 7,733 7.856 23.617 23,313 64,587 63,049 65,741 66,146 114,000 115,715 92.6 
U. S.—B. of M. Basis. E. of Calif. .. 5,095 5,357 22,850 22,480 54,758 53,407 30,737 31,761 97,551 99,115 
Total E. of Calif. July 3, 1948............ 6,841 17,789 35,923 26,740 88,028 


Unfinished gasoline stocks included are: (+) 7,983,000 barrels 





U. S. Crude Oil Production GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 
(American Petroleum Institute figures) Se 
WEEK ENDED 
July 2 June 25 


Barrels Barrels 
(Daily Average) 














*New York-Penna, ....... 47,000 43,500 
LSE ee 1,450 1,300 
*West Virginia 8,350 8,000 
iil ; P 100 100 
*Ohio—Southeast . 6,200 5,450 
Ohio—Other oes 4,150 4,200 
ndiana ‘ 25,000 
nois " 180,900 
Kentucky 23,300 
Michigan 38,800 
Nebraska 450 
Kansas ma . 2 294,300 
Oklahoma . es . **394,600 407,250 
Texas: 
District 1 25,950 3,100 
District 2 116,050 
District 3 349,600 
eae 182,600 
i Se ee 33,750 
East Texas ...... ; 236,450 re) 
Othe Yistrict 6 81,95 
cae a eo 59/200 J FMAM J J A 5 OND oN ee ee ooo 
istrict 7-C .. — 41.950 JULY AUGUST SEPT. 
istrict 8 .. — 520,650 
istrict 9 ..... ‘ 137,250 . 
istrict 10. 93.200 GASOLINE STOCKS (Dist. 5 Not Included) 
’ Total Texas . 5s 1,878,600 1,908,000 (MILLIONS OF BARRELS) 
orth Louisiana . 105,750 108,600 
South Louisiana ...... 383,750 390,000 
Total Louisiana ..... 489,500 498,600 
ansas . - 72,500 72,650 
Mississippi ...... 100,400 97,500 
bama .. as 1,150 1,250 
New Mexico—Southeast 135,550 136,000 
New Mexico—Other . 400 350 
ming . - : 125,950 130,600 
tana . : 26,550 26,850 
Cc rado ‘ 64,300 65,600 
{ : : 950 950 
( fornia . 915,700 918,500 
tal U. S... . 4,819,950 4,889,400 
Peona. Grade crude incl 61,650 57,050 
Est mated daily production in barrels of lease 


nsate mixed with crude and moved in 
pipe lines (not included in above crude 
pet leum tabulation) week ended July 2. 





nsas .... 3,750 Texas Inland. 10,150 
La. .... 4,900 Texas Gulf .. 15,850 
ulf ..... 13,000 Wyoming ... 750 
sippi .. 2,350 California 3,050 
Total U. S . 53,800 


2 9 12330 6 13 2027 3 O I7 24 
la Kansas, Neb, figures are for week J F MAW JIA S 0 n D JULY AUGUST SEPT. 








7 a.m., July 30 
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DISPLAYED: Advertisements set in special 
$10.00 per column inch. 
UNDISPLAYED: ‘'For Sale’’ 


charge, $6.25 per insertion 


, ‘Wanted to Buy”, 
“Business Opportunities’’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


CLASSIFIED 


type or with border— 


“Help Wanted’, 





“Position Wanted’’—10 cents a word. Minimum charge §2 per insertior 
Box number counts 3 words. Copy must reach us by Wednesday 
preceding date of issue. 

All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisement 





Positions Open 


REFINERY has opening Northeastern Ohio 
for experienced bulk plant salesman with 
managerial ibility Write full information 


references, experience, salary, when available 


BOX 226. 








LUBRICATION ENGINEER 


Independent ympany in Milwaukee 
W \pplicant must be good indus- 
il salesmar Have ability to write 
rmuli for compounding and blending 


willing to take some 


ch mn company 


BOX 220 


Prefer engineer 











SALES 
OPPORTUNITIES 


Major oil company requires sev- 
eral sales representatives, age 
28 to 35, who have had college 
training and some recent exper- 
ience in petroleum. Several de- 
sirable locations available. Sal- 
ary commensurate with ability 
and experience. Client will pay 
all expenses including our fee. 
All negotiations in strict confi- 
dence. Phone, write or wire. 


CADILLAC EMPLOYMENT 
AGENCY, INC. 


220 So. State St. 
WaAbash 2-4800 
Chicago 4, Illinois 














Position Open 





LARGE MID-WEST REFINERY wants man 
with training and experience as economic an- 


alyst. At least 2 to 3 years experience in Re- 
finery operations, together with engineering 
background preferred State experience and 


qualifications in first letter. BOX 227. 


Position Wanted 


LUBRICATION ENGINEER, broad sales ex- 
perience in oil business, excellent background 
n lubricants, excellent references, resume upon 
request BOX 217 





Business Opportunity 








FOR SALE 


Controlling interest in old estab- 
lished oil company in Ohio. Well 
fixed financially, requires about 
$75,000 and personal service. 


BOX 225 








For Sale 





FOR SALE 
Two Diesel Engines and Generator 


!1—-120 HP., 2 cylinder, Model 32 E 12 
Style VA. RPM360, Direct connected to 
96 K.V.A 


rent Price $3,600 


Generator-alternating cur 


1—90 HP 3. cylinder-42F-450 RPM 


close up V Belt connected to 62! 
K.V.A. Generator Price $3,000 

The prices ire F.O.B railroad car 
Greenville Pa., and includes’ switch- 


board, heat exchanger, fuel pumps, etc 
Diesels must be moved as space is 
needed for other vital machinery 
GREENVILLE DAIRY Co, 
53 Canal Street 
Greenville, Pa. 











For Sale 






FOR SALE: Gasoline and Fuel Oil Distrib 
torship sulk Plant, Shop, Garage, Thre 
trucks, Fine Home Well known product 
Good gallonage Located Western Washingt« 
Rural Community BOX 224. 








FOR SALE 


STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 









20—10000-Gallon, Tank 
Coiled and Non-Coiled 


Car Tanks, 


1—5500-Barrel, Vertical, Bolted Type 
OTHER TANKS TOO! 

Also Complete Tank Cars! 
IRON & STEEL PRODUCTS 
INC. 

Founded 1930 
13456A S. Brainard Ave., 
Chicago 33, Illinois 


‘“‘ANYTHING containing [RON 
or STEEL’’ 











STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—tTested 
Heavier—Safer—Cheaper 
Other Tanks Too 
Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 
NEWHALL-MARSHALL- 
WOOD, INC. 

30 Church Street 
New York 7, N. Y. 
Phone: COrtland 7-8090 

















Bills Offered to Impose 
Tax on Reclaimed Lubes 


NPN News Bureau 
WASHINGTON ~— Legislation has 
been introduced in both Senate and 
House to tax reclaimed lubricating 
oils at manufacturing level. 
Senate bill (S. 2172), introduced 
by Sen. Martin (R., Pa.), would im- 
pose same tax—6c per gal.—as now 
is levied on new lube oils. In House, 
H. R. 5386, sponsored by Rep. Gavin 
(R., Pa.), would call for tax of 4.5c 
per gal 


Martin's bill would make tax ap- 
plicable to ‘“‘any person who acquires 
used or waste lubricating oil from 
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others for the purpose of reclama- 
tion and resale or use 

Exempted under both bills is oil 
reclaimed from journal-box packing 
of railroad equipment, re-refined and 
then replaced in journal boxes. 


Lube Oil Defoaming Study 
Available to Public Now 


NPN News Bureau 

WASHINGTON— That lubricating 
oil can be satisfactorily defoamed by 
recycling it through a column of ac- 
tivated charcoal is shown in a report 
of the National Advisory Committee 
for Aeronautics which is now avail- 
able to the public, according to Com- 








merce Department’s Office of Tech- 
nical Services. 

Office noted that although exper'i- 
ments performed related only to air- 
craft lubricants, ‘‘the results may 
have broader application.” 

“Attempts to Defoam Existing Oils 
by Processing” (26 pages including 
graphs and tables) may be obtained 
without cost as long as supplies list, 
from National Advisory Commi(tet 
for Aeronautics, Washington 25, D. C., 
as their Technical Note 1845. Avidi- 
tional copies may be ordered as PB 
97220 from Library of Cong?’'ss, 
Photoduplication Service, Pub) ca- 
tion Board Project, at $3.75 in ph /to- 
stat form, $2 in microfilm, ch: cks 
payable to Librarian of Congress 
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Oil People 








Young Jobbers 





Mr. Halld'n 


With the aid of two oil industry 
veterans, William R. Halldin, 22, 
has been devoting his time for the 
past year and a half to learning the 
oil jobbing business. William is with 
Pennock Oil Co., Pennock, Minn., a 


The Poland-Griffith Oil Co. at Win- 
terset, Iowa, is all set for additional 
winter and summer business, having 
added a line of oil burning stoves 
and floor furnaces and a line of 2, 
1D weed killer and DDT insecticides. 
J. W. Poland, 37, and Paul L. Griffith, 
37, are partners in the company, 
Which was organized in July, 1942, 
When they owned their stock, dealer 
equipment and trucks. In February, 
1944, the company purchased the 
Winterset bulk plant and warehouse 
formerly operated by Phillips Petro- 
leum and bought an additional bulk 
pant at Truro, Iowa, which it be- 
san operating at the same time. In 
March, 1946, the partners bought a 
Onipany service station from Phillips 
and now are making plans to build 
a re modern service station this 
Miner. Mr. Poland is an active 
nheniber of the Winterset Fire De- 
partment. Mr. Griffith is a member 
' the board of directors of the Lake- 

Country Club, secretary of the 
Club, vice chairman of the Boy 
ts Distrist Committee, past 


Pres dent of the Junior Chamber of 


onimerce, past chancellor of the 
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distributership owned and operated 
since 1921 by William’s father and 
uncle, R. A. Halldin and J. W. Carl- 
son, respectively. 

William enlisted in the U. S. Navy 
in January, 1945, when only 17 years 
old and still in high school. He man- 
aged to obtain his high school di- 
p!oma, however, the following May 
while serving a 15-month tour of 
duty in the South Pacific, centering 
around the Philippine Islands. Im- 
mediately following his Navy dis- 
charge he enrolled at Gustavus Adol- 
phus College at St. Peter, Minn., 
where he majored in business admin- 
istration for two years before re- 
turning heme to join Pennock Oil. 

Pennock Oil distributes products 
of Champlin Refining Co., in addition 
to carrying a complete TBA line. 
Farm and commercial accounts com- 
prise the bulk of business, although 
Pennock Oil does supply five service 
station cealers, plus a company- 
owned outlet where repair work is 
a specialty employing four me- 
chanics. 

William admits he has. ‘a lot to 
learn,” but feels that with the in- 
valuable help of his two ‘‘bosses’”’ 
added to the experience he gains 
while performing his’ duties, “it 
shouldn't be too long before I have 
a pretty good understanding of what 
is going on around me in this very 
large and interesting field.” 


Knights of Pythias, a former director 
of the Chamber of Commerce and 
district Boy Scout financial chairman. 

E. F. Schwarzenbek has been ap- 
pointed director of the petroleum and 
chemical research laboratory of the 
M. W. Kellogg Co. in Jersey City, 
N. J. 


Pure Oil Co.’s expansion at the To- 
ledo refinery created the position of 
manager which has been filled by ex- 
Superintendent David S. Frank. Hal 
H. Dronberger now holds the position 
vacated by Mr. Frank. 


T. K. Brushart, who was a jobber 
in Portsmouth, Ohio, until a few 
months ago, is now operating a serv- 
ice station ther 


Page A. Watson, division manager 
for Sun Oil Co. at Chicago, recently 
was honored with a company dinner 
at Ch'cago’s Union League Club for 
his 40 years of service with the com- 
pany. He joined Sun on June 22, 
1909. 








SENATE 
COMMITTEE 
INVESTIGATES 
OIL 
INDUSTRY 


Charges of “fleecing” the 
Americaa consumer and “fixing” 
gasoline prices were hurtled at 
the Petroleum Industry as the 
Senate Banking (Maybank) Com- 
mittee launched its probe of gas- 
oline price increases and the 
reasons therefer. 

The first two days of the hear- 
ing were bombastic ores with 
the CiO Maritime Committee and 
the South Carolina Oil Jobbers 
Assn. leading the attack against 
the Indusiry. 


Platt's OILGRAM News Serv- 
ice will continue to cover all 
daily hearings having interest for 
the oilman. Releases will appear 
daily in OILGRAM so that sub- 
scribers will have the facts as 


they happen. 


All the more reason why now 
is an excellent time to take ad- 


variage of our offer of a: 


2-Week 
Trial Subscription 
to 


OILGRAM 
News Service 


write today to: 





The W. C. Platt Co. 
1213 West Third Street 
Cleveland 13, Ohio 
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ONLY a MARLOW 


offers all these 
advantages 


Centrifugal action—quiet, efficient. 
Self-priming on suction lifts. 
Self-purging—will not vapor lock. 
Higher capacity for size. 


No rubbing parts—long life and low 
maintenance cost. 


No internal priming valves or de- 
vices. Positive priming action. 


No gear reductions—operate at 
standard motor speeds. 


No by-pass or pressure-relief valves; 
no burned out motors or overloaded 
engines. 


May be placed outdoors—no pump 
house required. 


Continued high capacity at low ini- 
tial cost. 


Marlow self-compensating shaft seal. 








Send for a copy of 
this bulletin that 
gives details. 


MARLOW PUMPS 


Manufacturers of Quality Pumps Since 1924 
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Following the promotion of Ver- 
non A. Bellman to vice president and 
director of marketing of General Pe- 
troleum Corp., three other executives 
at General were advanced. The men 
and their new positions are: Charles 
H. Wartman, manager of the mar- 
keting department; Baxter F. Ball, 
assistant to the vice president in 
charge of marketing; and Everett M. 
Gray, northern California division 
manager, marketing department. 

Mr. Bellman has been with General 
Petroleum for 16 years in which time 
he advanced from commercial sales- 
man to vice president. He succeeds 
John C. Sample who is returning to 
Standard-Vacuum Oil Co. in New 
York as a member of the board of di- 
rectors. Mr. Bellman has worked 
for General Petroleum in various ca- 
pacities in Los Angeles, Seattle and 
San Francisco. 

His successor, Mr. Wartman, en- 
tered the oil business as an Inde- 
pendent jobber. In 1925 he began 
buying General Petroleum products 
and a year later acquired a distribu- 
torship. He then sold his business to 
the company in 1929 and became dis- 
trict manager at Phoenix. Since then 
he has held various marketing posi- 
tions leading to his new post. 

Mr. Ball, who is taking Mr. Wart- 
man’s position as assistant vice pres- 
ident in charge of marketing, has 
been with General Petroleum for 18 
years. He was a salesman during his 
first six years with the company and 
has since worked in various adminis- 
trative positions in the Pacific North- 
west. 

The position of northern California 
division manager in marketing which 
Mr. Ball vacated will be taken over 
by Mr. Gray, who started with Gen- 
eral Petroleum in 1928 as an office 
messenger for the legal department. 
From there he moved up to service 
station operator, manager, then su- 
pervisor. His ability at sales even- 
tually led him to the position of man- 
ager of white products sales for the 
marketing department, a position he 
held until his latest promotion. 

Two other marketing men who re- 
ceived promotions in General Petro- 
leum are: R. J. Mansfield, who has 
taken the position of unit chief in 
the Southern California marketing 
department; and John Baldwin, who 
takes newly created position of divi- 
sion engineer for the northern Cali- 
fornia division. 

* * * 

Organizational changes in The Tex- 
as Co. resulted in the following 
changes of positions: R. Ogarrio, vice 
president in charge of domestic pro- 
ducing, is now chairman of an exec- 
utive producing committee which will 
consider crude oil production on a 
world-wide basis. He will continue 
to be a director and a vice president 
of the company. Succeeding Mr. 
Ovarrio to the post of vice president 


in charge of domestic producing will 
be R. F. Baker, who has been in the 
crude oil producing department ot 
the company for 33 years. 

The board of directors moved L. H 
Lindeman, a treasury department 
man since 1910, to the position o! 
vice president in charge of financial! 
matters. His promotion left the 
treasurer’s post open for Robert Fish- 
er, assistant treasurer for the past 
10 years. 

A. C. Long, who has served the 
company principally in foreign work 
for almost 20 years, was elected vic« 
president in charge of all foreign op- 
erations in the Eastern Hemisphere. 


* * * 





Mr. Paine 


Filling the vacancy at Standard 
Oil Co. of California left by the re- 
cent promotion of Clyde A. Swigart 
will be Ralph K. Paine, new manager 
of California Standard’s pipe line de- 
partment. Mr. Swigart was elected 
vice president of the Trans-Arabian 
Pipe Line Co. His successor, M1: 
Paine, has been general superintend- 
ent of the Southern California district 
of the pipe line department since 
1946. 

Succeeding Mr. Paine as southern 
district general superintendent is L. 
E. Joses. E. B. Saunders will be 
superintendent of the southern dis- 
trict. Their headquarters will be at La 
Mirada. E. J. Hyde has been 4ap- 
pointed superintendent of operations 
control for the department. 

+ * 


Mr. Swigart 


The Connecticut Petroleum Indus- 
tries Committee held its annual elec- 
tions last month. James W. Sullivan 
of American Oil Co., West Haven 
Conn., was elected chairman to suc- 
ceed George H. Stetson of Valley Oi 
Co. Charles F. Schnedl, Sun Oil Co 
was elected vice chairman and 
George L. Benedict, Jr., was re-elec- 
ted executive secretary. 


C. L. Kluck, sales manager of Shel! 
Oil Co.’s Baltimore marketing iv 
sion since 1942, has been transferre¢ 
to the Indianapolis division where ht 
will hold a similar post. Mr. Kluc! 
will take the position formerly helé 
by E. H. Cain. Mr. Cain has bee! 
transferred to the head office in NeW 
York where he will hold the positio? 
of assistant manager of the eta! 
department. 
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Mr. Kirkbride 


Mr. Elliott 


In conjunction 
with the recently 
announced ex- 
pansion program 
of Hickok Oil 
Corp., Toledo, 
Ohio, and exten- 
sion of its mar- 
keting operations 
NPN June 

15), two 
new department 
heads have been 
appointed. 

A. Paul Elliott, 
who has_ been 
with Hickok for the past 11 years, 
has been appointed director of sales 
by President Walter G. Kirkbride. 
Mr. Elliott will head the sales ac- 
tivities of the parent and subsidiary 
companies, as well as bulk plant dis- 
tribution. 


(see 


29, p. 





Mr. Bloomer 


W. L. Bloomer has been made re- 
tail sales manager of all the com- 
pany’s service stations and dealers. 
He was formerly Toledo district 
manager. He has been with Hickok 
for 20 years, specializing in retail 
sales and training of personnel in 
service station management. He is 


active in Maumee Valley Petroleum 
Club and formerly was secretary of 
the group. 

Mr. Kirkbride told NPN that of 
the $1.5 million expansion program, 
$1 million will be spent to build new 
Stations and $500,000 to modernize 
present outlets. Property for 20 new 
Stations has been purchased already 
ani many other sites are under con- 
sideration now. 

Charles Bollins, Hickok chief engi- 
necr, is in charge of designing and 
sp-cifications and Robert E. Adamson 
is construction superintendent. 


* * * 


hell Oil Co. has appointed D. E. 
Hendricks assistant manager of the 
marketing-lubricants department in 
th New York head office. Mr. Hen- 
ir Ks joined Shell in 1933 as service 
Station salesman in the Atlanta di- 
‘is on His first promotion in the 

pany was to service station man- 
ag and light oil clerk. Mr. Hen- 
ir) ks is an engineering graduate of 
7 rgia and in 1936 was appointed 
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service engineer. When he returned 
from military service in 1946 he was 
given the post of manager of the 
lubricants department in the New 
York marketing division, a post which 
he held until his latest assignment. 

In the Shell Cleveland office K. T. 
Conner has been promoted to division 
representative-jobber. Mr. Conner, 4 
member of the company for almost 
2) years, was formerly a division 
merchandising representative. G. W. 
Hart, formerly jobber representative, 
is now Cleveland district sales super- 
visor. 

Walter A. Culin, assistant treasurer 
of Standard Oil Co. (Indiana) has 
been moved up to the post of treas- 
urer following the retirement of 
Ralph E. Clarke. Mr. Culin has been 
with Indiana Standard since 1945. 
Prior to that time he was associated 
with Federal Water and Gas Curp. 


* * * 


The Georgia Independent Oilmen’s 
Assn. has admitted six companies to 
active membership and two to asso- 
ciate membership. New active mem- 
bers are: Times Square Inc., Augus- 
ta, Ga., represented by Cleveland W. 
Tinsley; O’Conner Oil Co., Claxton, 
Ga., represented by J. A. Thigpen; 
Pembroke Ice Co., Pembroke, Ga., 
represented by L. C. Lane; J. R. Rog- 
ers Service Stations, Claxton, Ga.; 
Walker Oil Co., Jesup, Ga., repre- 
sented by R. M. Walker; Warnell Oil 


Co., Pembroke, Ga., represented by 
William A. Warnell. 
Two new associate members are: 


Charter Oil Co., Atlanta, Ga., repre- 
sented by Lamar C. Jackson, Jr., and 
Thomas R. Bazzel; and Petroleum 
Carrier Corp., Jacksonville, Fla., rep- 
resented by Miss A. K. Grass. 


* * * 


Coastal Oil Co. of New York, new- 
ly formed affiliate of Coastal Oil Co. 
of Newark, will be under the gen- 
eral management of Fred W. Wilson. 
The new company was formed to 
handle the wholesale distribution of 
heating oil in Nassau and Suffolk 
Counties, Long Island. Mr. Wilson 
has been in the distribution end of 
the petroleum industry for 20 years. 

* * * 

The Hartford, Conn., Rotary Club 
recently elected C. N. Mitchell of 
Esso Standard Oil Co. to the office of 
vice president. 

* * * 

Jim Dornoff, sales manager of the 
automotive division of Pate Oil Co. 
of Milawaukee, was recently elected 
president of the Sales Managers 
Assn. _ there. Since Mr. Dornoff 
joined Pate Oil Co. in 1944, the com- 
pany’s service station outlets have 
increased from 33 to more than 75. 
Mr. Dornoff is the founder and chair- 
man of “The Flying Horsemen of 
Sales,” a round table panel that has 
talked to more than 15,000 salesmen 
and sales managers throughout the 


AT LAST! 
PROFESSIONAL PERFORMANCE 
with a 
PORTABLE PAINT SPRAYER 
cesses PRICE! 


the SENSATIONAL NEW 


PAYSWELL 


ALL-PURPOSE 


Hundreds of 
economical uses in 
PRODUCTION ana 

MAINTENANCE 


ONLY 


$5993 
COMPLETE 
NO EXTRAS 
NEEDED 


Compressor — motor —gun—all in one 


self-contained unit 
e Applies 1 quart perfectly in 3 minutes 


e Easy to operate. Pistol grip—trigger 


action. Easy to clean 


Plug in anywhere. Operates on any 
AC DC 110-volt outlet 


Three interchangeable nozzles for all 
types of work 


Shatter-proof heavy gauge aluminum 


one-quart container 


10 feet of heavy-duty cord 


if it's sprayable, the PAYSWELL sproys it 
Oil and Water Base Paints « Varnishes « 
Stains e Enamels © Lacquers © Liquid Waxes 
Liquid Plastics e Deodorants @ Disinfectants 
© Fireproofing @ Rust Inhibitors « Weed 


Killers @ Airplane Dope ¢ Insecticides ¢ 


Write for full particulars and the 
name of your nearest supplier 


SELLCO CORP. 


ANDRUS BUILDING. DEPT NP 
MINNESOTA 


801 
MINNEAPOLIS 2? 
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Attending a recent meeting of the Omaha Oil Industry Information Committee were 
(left to right): Harry J. Vickers, Northwestern Oil Co., Nebraska OIIC vice chairman; 
Morse C. Palmer, Standard Oil Co. (Indiana), state chairman; Kermit R. Hansen, 
Omaha, principal speaker; and Don Porter, Phillips Petroleum Co., OIIC chairman 


for the Omaha area. 


In his speech Mr. Hansen warned the 85 members of the 


committee that the size of the oil industry does not necessarily mean that people 


are well informed about it. 


“Oil men need to tell the people in their communities 


more about the job they are doing.” he said 


California 
Standard lost two 
of its veteran em- 
ployes to retire- 
ment on July 1. 
One is G. C. Ges- 
ter, a geologist 
who was with the 
company for 32 
vears, and the 
other is Edwin J. 
Macfarlan, 
tant to the mana- 

Mr. Gester oo ot the — 
pany’s foreign 
trade  depart- 

ment. Mr. Macfarlan spent 48 years 
with the company. 


assis- 





In his career with California Stan- 
dard Mr. Gester has explored almost 
all the oil bearing lands in the world, 
and is considered to be an outstand- 
ing authority on world and domestic 
oil reserves. In retirement he intends 
to continue working on 
signed to further the 
ledge of geology 

Mr. Macfarlan joined California 
Standard in 1901. In the days follow- 
ing the earthquake and fire of 1906 he 
helped to direct operations of the 
company's fleet of horse-drawn trucks 
assigned to carry food and supplies 
to the homeless in Golden Gate Park 


studies de- 


world’s know- 


©. B. Males, superintendent of th 
refinery division of the Saskatche- 
wan Federated Ltd.., 


56 


Ce -Operatives, 


tegina and Saskatoon, Canada, re- 
tired recently. He joined the Sas- 
katchewan Co-operatives in 1935 to 
design and erect the world’s first co- 
operative refinery. He will take up 
res.dence in the United States. His 
former assistant superintendent, B. 
W. Pawson, will succeed him. 


Sinclair Oil Co. kas appointed 
Roger B. tones as director of indus- 


trial relations for the Sinclair com- 


panies. Mr. Jones, who was for many 
vears ‘:ssociated with the legal de- 


partment, will make his headquarters 
in New York 

The Independent Oil Compounders 
Assn. has organized an engineering 
and production committee which held 
its first meeting recently at Chicago. 
Committee members are: H. J. 
Hlavka, Smith Oil & Refining Co., 
chairman; C. F. Battenfeld, C, F. 
Battenfeld Oil Co.; H. B. Elliott, 
Petroleum Refining Corp.; E. L. Ken- 
nedy, Cato Oil & Grease Co.; R. R. 


Matthews, Battenfeld Grease & Oil 
Corp.; Herb Semerau, Calumet Re- 
fining Co.; H. T. Stanner, Magie 


Brothers; T. F. Harms, Refiners Mar- 
keting Co., Ltd.;: S. M. MeKee, Nourse 
Oil Co 


Sun Oil Co. has appointed John M. 
Lane, Jr., to succeed Charles R. Innis 
in the position of marine adminis- 
trator. Mr. Innis retired because of 





his health. Mr. Lane, under Presi- 
dent Dunlop’s direction, will co-ordi- 
nate the movements of Sun Oil's fleet 
to meet refinery and marketing re- 
quirements and will have charge of 
chartering tankers and barges. Mr. 
Lane joined Sun Oil in 1931 as an 
accountant. He was an assistant to 
Mr. Innis before he received this pro- 
motion. 
n k * 

The Ruan Transport Corp. has ap- 
pointed new managers over three of 
its 10 midwestern terminals. Joseph 
Johnson, former terminal manager 
at Clear Lake, Iowa, is now manage 
of the home terminal at Des Moines 

Hollis Burke has succeeded Mr. 
Johnson as manager at Clear Lake 
Raymond Campbell, formerly  dis- 
patcher at Clear Lake has_ been 
transferred to the managership of the 
Ruan plant at Mankato, Mirn. 


* k 4 


Mid-Continent Petroleum Corp. is 
now under the direction of a new 
president, Robert W. McDowell. (see 
NPN June 8, p. 14). Other elections 
within the company recently included 
T. E. Fitzgerald, vice president in 
charge of marketing; G. E. Wynn, 
vice president in charge of manufac- 
turing;. and D. Glenn Morgan, di- 
rector of research and development 
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YOUR BRAND 
TRADE MARK 


Model *'62"’ 
Low Pump 


Choose from these pop- 
vlar hose extension 
types. 


NATIONAL °62"' LOW PUMP 
nylon cable type hose extension 
serves cars up to 12 feet away. 


NATIONAL ‘64'° LOW PUMP 
semi-concealed hose extension 
serves cars up to 14 feet away. 


NATIONAL ‘66"" LOW PUMP 
reel type hose extension serves 
cars up to 13 feet away. 


NATIONAL A-38H HIGH PUMP 
serves cars up to 15 feet away. 


All National ‘60"' Series low 
pumps are designed to blend per- 
fectly with the National ‘38"' Series 
high pumps now on your islands. 


NATIONAL PUMPS, Inc. 


erol Offices: CINCINNATI 23, OHIO 
tory 1600 Wabash St., Fort Wayne 1, Ind 
Coost Division Office: 1190 28th St., 
OAKLAND, CAL 
h Office 3605 East Olympic Bivd., 
LOS ANGELES 23, CAL 


t Of'ce. 8 So. Michigan Ave 
CHICAGO, ILL 
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for your station | 
if your pumps are | 


NATIONALS 


Like nectar tempts the bees, the new National ‘60’’ Series low pumps 
have a “come hither” appeal for service station customers. For | 
one thing you attract business fast when your brand name and 

trade mark stand out big and bold in National’s extra large 
curved glass display panels. No other low model pump offers ) 
you this exclusive sales-building feature. 
Then, too, the outer beauty of design and the inner mechanical 
superiorities of National ‘60" Series low pumps have proven | 
popular in the field because they are not only easy to look 
at but allow you to give the quick, accurate, dependable 
service that builds repeat sales and increases profits. 
Better look into these efficient new National low pumps. 

Discover for yourself why successful service station 

operators from coast to coast are saying it is good business: 




















To install new Nationals beside Nationals. 

To replace Nationals with later Nationals. 

To change to Nationals for greater sales appeal. 
Give your station the “New National Look.” Send today 
for descriptive booklet giving 
complete specifications. 





Model *'64"’ 
Low Pump 


These photos are typical of 
the illustrations in Pure Oil's 
24-step procedure for serv- 
icing General Motors’ 
Hydra-matic and Dynaflow 
transmissions. Complete 
information like this is avail- 
able to every Pure Oil 
dealer in his Service 
Manval. 


BOE TS See 


Pure-Sure training of dealers combines classroom meet- 
ings with demonstrations and supervisory follow-up. 


New rome a : 


nother Pure Oil 


Lifting cover to reach gauge 


— 
= 


“First” 


Pure Oil Dealers First to Get Step-by-Step Training 
in Servicing GM Automatic Transmissions 


When General Motors Corporation recently decided to permit 
the direct sale of automatic transmission fluids to car owners 
through service stations of the oil industry, Pure Oil dealers 
found themselves in a particularly advantageous position. 

They—and they alone—had the “know-how” to perform this 
service. 

Months before, The Pure Oil Company had covered the sub- 
ject fully with step-by-step illustrated methods in its Service 
Manual, and in its Pure-Sure dealer training sessions. 

This is typical of the way in which Pure Oil’s technical and 
(raining engineers provide complete up-to-date information to 
Pure Oil dealers... help them do a better job of service as motor 
car design becomes more and more complex. 


. 
One more reason why dealers and customers alike can say..... Be sure with Pu re 


THE PURE OIL COMPANY 








